

, Fashion 

< FORCE 

The new influencers 

Christopher Kane, 

Vetements & 

Olivier Rousteing 



Cate 

Blanchetts 

curtain call 

at the Sydney 
Theatre Company 



Angelina 
Jolie Pitt 

& family 
up close 

Francesca 

Packer 










IV 











Kendall's shade: Lethal Red. Shop now at esteelauder.com.au © 2015 Estee Lauder Inc. 




DRIVEN BY DESIRE 



NEW 

PURE COLOR ENVY 

LIQUID LIP POTION 



Fluid lipcolour with lipstick's potent effect. 



I 

' % 




The spirit of travel. 



Discover more. 





LOUIS VUITTON 



RALPH LAUREN 



RALPHLAUFfEN.COM/COLLECTION 




lOY C:OMES 
OUT OF THE BLUE 




Tiffany&Co. 

NEW YORK SINCE 1807 




TIFFANY T COLLECTION 



VISIT Tl FfASY.COM OR CALL 380CJ71I 131 FOR HOUTIQUE LOCATIONS 



siorooflxa 



BVl GARLCOM 




B V LC 

B.zerol 



r 



SYDNEY * MELBOURNE COLLINS STREET AND CROWN • BRISBANE 





A R I 

ROMA 



t 



ROLEX 




OYSTER PERPETUAL LADY- DATE J U ST 28 





SUBJECTIVE REALITY 



AFTERNOON SUN 

DOWNTOWN STREET CORNER, NEW YORK, NY 
MADDISON BROWN. STACY MARTIN 
BY STEVEN MEtSEL 



mill mm 

EYEWEAR 







SUBLIMAGE 

L' EXTRAIT 

THE POWER OF SUBLIMAGE IN JUST ONE DROP 

CHANEL CREATES ITS MOST INTENSE SKINCARE TREATMENT. THIS 
MASTERPIECE CONCENTRATES THE EXCEPTIONAL POWERS OF VANILLA 
PLANIFOLIA IN A PRECIOUS AND 100% ACTIVE OIL FORMULA TO IMMEDIATELY 
REPAIR AND RECOVER THE SKIN IN FOUR WEEKS. EACH DROP OFFERS 
ULTIMATE PROTECTIVE AND REGENERATING POWER. YOUR SKIN IS REBORN. 
SMOOTH, SUPPLE AND LUMINOUS, IT HAS NEVER BEEN SO BEAUTIFUL. 

WHERE BEAUTY BEGINS 



CHANEL 



CHANEL.COM 





GUCCI 



gucci.com 



BOTTEGA VENETA 




BOTTEGAVENETAXOM 




0V APPOINTWENT TO 
HER MAJESTY THE QUEEN OF PENMARK 



GEORG lENSEN 

ESTA&LiSHEP 1P04 




THE FUSION COLLECTION 



SYDNEY MELKOUftNE BAISBANE PERTH APlLAlQE CANBERRA 
□ EORC JFNSEN.COM 



4 





VALIiMlNi 










Fa.^hion that l)KU\'I^K8 

shippiii]^ thmii^hout AnsI mliti, nexl ilav Mervitr* i^ Uliin Sytlin^y Hiid MtdlMuiriie 





NET-A-PORTER.COM 




DECEMBER 2015 




LOVE WILL 
TEAR US 
APART 

PAGE 194 




VOL LX No 12 Whole No 618, *RECOMMENDED PRICE 



COVER 

Cate Blanchett wears a Louis Vuitton top and skirt. Make-up from Yves 
Saint Laurent and Shu Uemura, starting with YSL Le Teint Touche Eclat 
foundation in BIO and Maison Kitsune for Shu Uemura Glow Creator; 
on cheeks, YSL Terre Saharienne Bronzing Powder in Terre Ambree; on 
eyes, Maison Kitsune for Shu Uemura Eye and Cheek Palette in Plum and 
YSL Volume Effet Faux Cils Mascara in Noir Radical; on lips, YSL Rouge 
Volupte Shine in Corail Intuitive. 

Fashion editor: Christine Centenera Photographer:Will Davidson 
Hair: RenyaXydis Make-up: Liz Kelsh Manicure: Miss Frou Frou 
Production design: Alice Babidge 
Shot on location at Pier 2/3, Walsh Bay, Sydney 



42 EDITOR’S LETTER 
48 READERS’ LETTERS 
50 THIS MONTH ON VOGUE.COM.AU 
54 CONTRIBUTORS 

60 VOGUE 180° Genevieve and 
Alexandra Smart of Ginger & Smart. 

VOGUEVIEW 

65 FULL SWING Spirited style 
rounds out the year of individuality. 

It’s party season. What will you bring? 

74 L/KE A DREAM The uplifting 
power of haute couture. 

78 The new elite; dark arts; sheer delights. 

80 CRAZYEORrOU 60 years after the 2.55 
launched, Chanel bags still incite desire. 

93 VOGUE VIEW JEWELLERY 

SUBSCRIBE TO 

VOGUE 

TURN TO PAGE 184 TO 
SUBSCRIBE OR RENEW AND 
RECEIVE A BONUS ,80ML GUCCI 
BAMBOO EAU DE PAREUM. 



32 -DECEMBER 2015 



WILL DAVIDSON 



dior.com 





V0GIE 

DECEMBER 2015 



INVOGUE 

1 19 W£ ARE GOLDEN No-one does 
haute couture to the same gold standard 
of exuberant luxury as Dolce & Gabbana. 

124 EAM/LY MATTERS Balmains young 
creative director Olivier Rousteing reflects 
on how his adoptive family shaped him. 

128 REMT/V'E W\LUE Fashion s current 
cohort of family-centric houses. 

130 Rock candy: the divergents. 

134 GR/T FACTOR Vetements is 
redefining the notion of wearable hip. 

ARTS 

139 L/FE & T/MES Giorgio Armani talks 
about his career and longevity. 

142 LA CHANTEUSE Lou Doillon 
muses on her singing career, her family 
and her part in fashion. 

146 FOR KEEPS Tomes to treasure 
or give to another. 

148 THE ART JET-SET Welcome 
to the art fair carousel. 

150 FEELING THE HEAT A remarkable 
young campaigner is making her mark 
on the global climate change stage. 



152 UNDER THE TREE Our edit of 
the season’s best (and most stylish) 
gift-giving ideas for every woman. 




VOGUE 

JEWELLERY 

PAGE 93 




EVENING MUSE 

PAGE 258 ! 



BEAUTY 

166 PARTY ETIQUETTE 101 When it 

comes to applying our make-up in public, 
have we forgotten our manners? 

170 BEAUTY BITES The latest news, 
views and cosmetics confections. 

174 BLOWN OVER The big salon 
blow-dry has lost its gloss. So what’s 
the alternative? 

178 NOTE TO SELF When it comes 
to gifting, finding the perfect scent 
isn’t always simple. 

182 NOD TO THAT Giorgio Armani’s 
Si has asserted itself as a modern icon. 

FASHION 

194 LOVE WILL TEAR US APART 

Gate Blanchett plays Anna Petrovna to 
Richard Roxburgh’s Mikhail Platonov in 
the deeply romantic looks of the season. 

232 NEW ROMANCE Lara Stone and 
Freja Beha Erichsen create a modern 
twist on the classic. 

242 STATE OF ART Classical nude 
forms shaped the new collection 
by Ghristopher Kane. 

258 EV'EN/NGMUSEThenewliquid 

richness of the season, all molten satin 
and the finest lace in the softest pops 
of pale colour and midnight black. 



FEATURES 

208 PRESENT COMPANY Andrew 
Upton and Gate Blanchett farewell 
the Sydney Theatre Company with 
a final epic production. 

246 POP DUO The creative simpatico 
of artists Andy Warhol and Ai Weiwei 
is examined in a new exhibition at 
the National Gallery of Victoria. 

250 DREAM TEAM Angelina Jolie Pitt 
is calling the shots as actress, mother, 
philanthropist and auteur. 

272 THE HEIRESS Kerry Packer’s 
granddaughter has come of age: the 
vivacious Francesca Packer Barham 
is paving her own path in life. 

278 WHEN THE PARTES OVER 

With the silly season upon us, here’s 
how to relieve the effects of a few too 
many the night before. 

FIRST CLASS 

283 LOCAL HEROES These unique 
luxury offerings across the country 
are reason enough to put away 
the passport this holiday season. 

289 WHERE TO BUY 

290 HOROSCOPES 
296 LAST WORD 



34 - DECEMBER 2015 



NICOLE BENTLEY MARK MATTOCK 



^dior.com - 1800 053 467 




DIOR VUi GRANC 
PINK GOLD, BLACK HIGH-TECH CERAl 
38MM, EXCLUSIVE “DIOR INVERT 
LIMITED EDITIOr 






vogue.com.au 



EDWINA McCANN 

EDITOR-IN-CHIEF editor@vogue.com.au 

Deputy Editor and Features Director SOPHIE TEDMANSON 

features@vogue.com.au 

Fashion Director CHRISTINE CENTENERA 
Creative Director at Large ALISON VENESS 

ART art@vogue.com.au 

Art Director MANDY ALEX 
Senior Designers EEC McDIVEN DIJANA SAVOR 

FASHION fashion@vogue.com.au 

Senior Fashion Editor KATE DARVILL 
Acting Senior Fashion Editor MEG GRAY 
Fashion Editor and Market Director PHILIPPA MORONEY 
Junior Fashion Editor PETTA CHUA Market Editor MONIQUE SANTOS Fashion Assistant KAILA D’AGOSTINO 
Bookings Director JILLI AN CORNEJO Bookings Editor DANICA OSLAND 

FASHION FEATURES and ONLINE vogue@vogue.com.au 

Fashion Features and News Director ZARA WONG 

Fashion Features and News Editor ALICE BIRRELL Associate Producer JULIA FRANK Senior Product Manager CASSANDRA ALLARS 

Commercial Producer LILITH HARDIE LUPICA 

BEAUTY beauty@vogue.com.au 

Beauty Director at Large EMMA STRENNER 
Beauty Writer REMY RIPPON Health Editor at Large JODY SCOTT 

COPY copy@vogue.com.au 

Travel Editor and Copy Editor MARK SARIBAN 
Deputy Copy Editor CUSHLA CHAUHAN 

Arts Writer JANE ALBERT 

Editorial Coordinator DANIELLE GAY 

CONTRIBUTORS 

CHARLA CARTER (Paris) ALICE CAVANAGH (Paris) VICTORIA COLLISON (Special Projects Editor) 

PIPPA HOLT (London) ANDREA HORWOOD-BUX (West Coast) NATASHA INCHLEY (Fashion) 

EDITORIAL ADMINISTRATION AND RIGHTS 

Digital Assets and Rights Manager TRUDY BIERNAT 

Commercial Director SEV CELIK 

National Sales and Strategy Director, PAUL BLACKBURN Sales and Strategy Director, Style NICOLE WAUDBY (02) 8045 4661. 

Heads of Brand Strategy, Style SUJIN MACKELLAR (02) 8045 4671. KATHERINE KNOTT (02) 8045 4654. NSW Group Sales Manager CHEYNE HALL (02) 8045 4667. 

NSW Key Account Managers HANNAH COLLINS (02) 8045 4658. MERRYN PEARSE (02) 9288 1090. KATE CORBETT (02) 8045 4737. CATHERINE PATRICK (02) 8045 4613. 
NSW Campaign Implementation Manager ADRIANA HOOPER (02) 8045 4655. NSW Account Executive, Style KATE DWYER (02) 9288 1009. 

Victoria Sales Director KIM CAROLLO (03) 9292 3204. Victoria Group Sales Director, Style KAREN CLEMENTS (03) 9292 3202. 

Victoria Key Account Managers, Style BETHANY SUTTON (03) 9292 1621. WILLIAM JAMISON (03) 9292 2749. Victoria Account Executive, Style SIMONE WERZBERGER (03) 9292 3203. 

Queensland, South Australia & Western Australia Sales Director, Style ROSE WEGNER (07) 3666 6903. 

Classified Advertising REBECCA WHITE 1300 139 305. Asia: KIM KENCHINGTON, Mediaworks Asia. (852) 2882 1106. 

Advertising Creative Director RICHARD McAULIFFE Advertising Creative Manager EVA CHOWN Advertising Creative Producers JENNY HAYES RIKKI KEENE 
Creative Services Senior Art Directors CARYN ISEMANN KRISTYN JENKINS ROHAN PETERSON Advertising Copy Editors ANNETTE FARNSWORTH BROOKE LEWIS 

Production Manager MICHELLE O’BRIEN Advertising Production Coordinator KATIE NAGY 

General Manager, Retail Sales and Circulation BRETT WILLIS 
Group Circulation Manager GRANT DURIE Subscriptions Retention Manager CRYSTAL EWINS 

Digital Director KATHY KIPRIOTIS Platform Manager DAVID BERRY 
Digital Art Directors HEIDI BOARDMAN MORGAN REID 

Marketing Director - Lifestyle DIANA KAY Marketing Manager ZOE MEERE Brand Manager RENEE GANGEMI 
Marketing Executive RACHEL CHRISTIAN Sponsorship Manager, Style ELLE RITSON Senior Commercial Manager JOSH MEISNER 

Chief Executive Officer NICOLE SHEFFIELD 
Director of Communications SHARYN WHITTEN 
Group Publisher - Lifestyle NICK SMITH 

VOGUE AUSTRALIA magazine is published by NewsLifeMedia Pty Ltd (ACN 088 923 906). ISSN 0042 8019. NewsLifeMedia Pty Ltd is a whoUy owned subsidiary of News Limited (ACN 007 871 178). 

Copyright 2015 by NewsLifeMedia Pty Ltd. All rights reserved. 2 Holt Street, Surry Hills, NSW 2010. Tel: (02) 9288 3000. 

Postal address: Vogue Australia, NewsLifeMedia, Level 1, Locked Bag 5030, Alexandria, NSW 2015. Email: editvogueaust@vogue.com.au. 

Melbourne office: HWT Tower, Level 5, 40 City Road, Southbank, Victoria 3006. Tel: (03) 9292 2000. Fax: (03) 9292 3299. Brisbane office: 41 Campbell Street, Bowen HiUs, Queensland 4006. Tel: (07) 3666 6910. Fax: (07) 3620 2001. 



Subscriptions: within Australia, 1300 656 933; overseas: (61 2) 9282 8023. Email: subs@magsonline.com.au. 
Subscriptions mail: Magsonline, Reply Paid 87050, Sydney, NSW 2001 (no stamp required). Website: tvww.vogue.com.au. 



Conde Nast International JONATHAN NEWHOUSE Chairman and Chief Executive NICHOLAS COLERIDGE President 
Conde Nast Asia Pacific JAMES WOOLHOUSE President JASON MILES Director of Planning NANCY PILCHER Editorial Director at Large 



S B p Iv \K\t Sl A KKM KDI \ 

Printed by Offset Alpine Printing, 42 Boorea Street, Lidcombe, NSW 2141 
under ISO 1 4001 Environmental Oertification. Offset Alpine is committed to environmental 
improvement by using environmental management systems, continuously introducing 
environmental initiatives and benchmarking to globally recognised standards and monitoring. 
Paper fibre is from PEFO-certified forests and controlled sources. 




dior.com — Sydney (02) 9229 4600. Melbourne (03) 9650 0132 





editors LETTER 




T was lucky enough to grow up in Sydney in a family of 
women who supported and loved the arts. As subscribers, 
my mother, aunt, grandmother and I would meet once a 
month for dinner before a performance at the Sydney 
Theatre Company (STC). A beautiful old wooden finger 
wharf was lovingly renovated in 1984 to become the 
home of the STC. I loved walking the long wooden 
corridor admiring the posters of past plays on the walls, or the 
images of all the talented actors who have worked for the company, 
and I dreamt of one day working there. I didn’t want to be an actor 
and so I had no idea what I might do; I just wanted to work in this 
beautiful, hyper-creative space. At the end of the long corridor is a 
restaurant and one of the most breathtaking views in Sydney 
Harbour. The STC has always been very special to me and nowadays 
it isn’t only Sydneysiders who know about it. Over years successive 
creative directors of the company have grown its reach and 
reputation. Following the formidable Robyn Nevin, Andrew Upton 
and Cate Blanchett took over as artistic directors in 2008. In 2012 
Blanchett stepped down and Upton became sole artistic director. 
Upton’s adaptation of Chekhov’s first play, Platonov^ renamed The 
Present^ was also his final epic production in this role. With his ► 
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three-year contract up and despite being invited by the STC board 
to stay, Upton decided it was time. The couple s fourth child, baby 
Edith, recently joined the family and a move to the US is on the 
cards, so Upton has planned the 2016 program but will finish his 
tenure as artistic director this year. This issue takes you behind the 
scenes on The Present and introduces you to the extraordinary 
creatives who collaborated on this and many other wonderful 
productions over the years. All great theatre is really a sum of its 
parts, and these parts are perfect. 

The Present was staged at the Roslyn Packer Theatre, which is 
across the road from the Wharf and renamed in March this year to 
honour Roslyn Packer AOs generous support and commitment to 
the arts in Australia over the past 40 years. Her daughter Gretel 
Packer sits on the STC board and we profile Gretels daughter 
Francesca Packer Barham as she turns 21 years of age and embraces 
a higher profile and her own passion for philanthropy. Read our 
interview on page 272, and join Vogue in thanking creative 
collaborators Andrew Upton and Cate Blanchett for their 
commitment to our arts scene. 



Edwina McCann 

Editor-in-chief 
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vogue READER 




Fm sorry, Vogue, but the “Belle fleur” 
article in your November issue was too 
much. Too, too much! I literally DIED 
(as in, the Rachel Zoe meaning of the 
word) with one look at the moss table. 

Yes, you had me at “hello”, moss table. 
Please stop making me want to live inside 
your magazine. That is all. Thank you. 
TARYN CONDIE 
Via email 

I received your magazine in the mail today 
and wanted to thank you for the good read 
and also the most delicious fragrance to 
relax with after dinner while I dream about 
the beautiful clothing. The Viktor & Rolf 
Flowerbomb is amazing and hypnotic and 
I will save up for this for Christmas. A big 
thumbs-up to yummy fragrances! 

ANNA STANBRIDGE 
Via email 



LETTER OF 
THE MONTH 

I am a schoolteacher, and my one real 
place to escape at school - because, 
let’s face it, the staff room is not really 
an escape from work - is to the library, 
right at the start of lunch, when I’m 
the only one in there. I grab a coffee, 
the latest Vogue, nestle down in a corner, 
and block out the thoughts of students, 
marking and teaching for a blissful 20 
minutes. There’s something about the 
magic held in these pages that allows 
one to be immersed in a world of fabric, 
fragrance and finery. Thanks Vogue, 
for that twice-a-week escape from 
everything. You keep me sane, which 
is a feat in teaching! 

DANI COSFORD 
Sydney, New South Wales 




Write to us at editvogueaust@vogue.com.au or post 
a comment on our Facebook wall at www.facebook. 
conWogueAustralia. Correspondence may be edited 
for length and clarity. The writer of the letter of the 
month wins an Estee Lauder Modern Muse prize 
pack, containing Modern Muse EDP 100ml, Modern 
Muse Chic EDP 100ml, Modern Muse Le Rouge EDP 
100ml and Pure Color Envy Sculpting Lipstick in 
Carnal (Modern Muse Le Rouge Edition), to an 
approximate value of ^530. 



TWITTER 



@CHELSEAWIDD: Love the @ 
vogueaustralia November cover with Taylor 
Swift #classy 

@BIANCA_BACHMAN: Stunning on the 
cover of @ vogueaustralia @taylorswiftl3 
©SWIFTSFOX: *sings* I got a golden ticket 
@taylorswiftl3 @ vogueaustralia 
@GORDONGOTCH_AU: @vogueaustralia 
has pulled out all the stops. Wrapped 
in gold with a chance to win tickets to 
see Taylor Swift. 

@BLACKBEAUTY_Y: This is damn 
cool idea!!!! Good job @ vogueaustralia 
@TAYLORSWIFTI3: I’m living in Japan 
but swear I’ll get it. 



INSTAGRAM 



©RENEECHERIEBENNETT: Ahh 

@annieeveringham can she possibly get 
any more beautiful! 

@SNOWDEER_DESIGN: Loving 
the black nail polish with such a 
romantic dress. 

©MISSROSEOFFICIAL: Gosh this is 
a stunning pic! 



@LAU RA_KRAUSE3 1 : My first issue, 
well worth it!! Love @taylorswift 
©FLOW.NAILS: Mission accomplished, 
what a beauty. 

©ALEZANDA: SOZ CANT TALK 
GOTTA GO TO THE NEWSAGENT. 

@klongersklongers 

©_HELLO_KATE_: @tully_ .scarlet obvs 
buying all the copies. 

©MAYA_GYMNASTICS_DANCE: Buy 

as many Vogue copies you can buy, reminds 
me of Charlie and the chocolate factory. 
©SEINX: Forever Queen. 
©ELSASCHIAPARELLI: Thank you so 
much for this great honour! 
©TIM_ALLENANKINS: Ohhh cooool! 

I’m so keen. I love me some Voguel And with 
T. Swizzle I couldn’t be happier that she’s on 
the front cover @gencrew 
©LISA_WILLY: @camilla.jones my two faves 
- Vogue and Tay Tay. 



FACEBOOK 



RIA KLIANIS: Beautiful dress worn by a 
stunning angel. Thanks for being a great role 
model for my 10-year-old. 
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ALICE BABIDGE 




For the set designer who brought our 
Sydney Theatre Company behind-the- 
scenes shoot to life (“Present company” 
page 208), the challenge was keeping 
it authentic: “It had to feel legitimate. 
My work was predominantly to edit 
and refine the existing environments.” 
This was both exciting and daunting. 
“Theatre-making and the language 
and culture that exist backstage is 
a world unfamiliar to most. There’s 
something sacred about this space.” 



JUSTIN RIDLER 

“The brief was to create a relaxed series with a bit of a 90s 
flavour,” explains the photographer of shooting Francesca 
Packer Barham for “The heiress”, from page 272. “Initially 
the idea was for black and white but we loved the colour so 
much it stayed.” On his favourite snap: “Francesca in the 
grey coat looking back over her shoulder was one of those 
amazing moments when all the elements come together.” 



BENJAMIN HARRIS 

“The shoot was top secret; I only 
found out we were shooting Cate 
the day before,” says Benjamin 
Harris, studio manager at Pix On 
Location, of our cover shoot with 
Cate Blanchett at Pier 2/3, Sydney. 
“She was ultra-professional and 
we captured some stunning 
moments.” Harris adds: “I think 
the clothes outshone the camera 
equipment. The wardrobe and 
lighting were a sight to behold.” 



LIZ KELSH 



The make-up artist tended Cate Blanchett for our cover 
story “Love will tear us apart”, from page 194. “[What] 
struck me about this shoot was the volume of incredible 
clothes,” she says. As for the make-up: “We wanted a 
modern, minimalist look. This evolved throughout the day 
to tell the story of the clothes and the changing daylight.” 



MEG GRAY 

Gray got her first big break 
at Vogue Australia as fashion 
assistant back in 2009. Now 
she returns as acting senior 
fashion editor, and for this 
issue, styled model Astrid 
Holler for “Evening muse”, 
starting on page 258. “Astrid ’s 
a dreamboat; that body, that 
face, so divine. She looks 
sensuous and languid but strong 
at the same time. Hard to pull 
off ... if you’re not her!” The 
most memorable moment on 
set? “Astrid ’s face when I told 
her I might be squirting a good 
deal of water in her direction!” 



54 



DECEMBER 2015 



HAROLD DAVID 





BY APPOINTMENT TO 
HER MAJESTY THE QUEEN 
SILVERSMITHS 



HARDY 

BROTHERS 

JEWELLERS SINCE 1853 



HARDYBROTHERS.COM, AU • 1300 231 393 

BRISBANE • SYDNEY • CHATSWOOD • MELBOURNE 
■ CHADSTONE ■ PERTH 





THE NEW FRAGRANCE FOR WOMEN 










Genevieve (left) and 
Alexandra Smart 
wearing Ginger & 
Smart on location 
at Anvil Rock. 



Ginger & Smart . 

Opthnmn. A ray of light. Designers thrumming with || 

life, CREATING something this side of SUPER nature. 

^ O < Q- 

uT 

WORDS: ALISON VENESS STYLIST: PHILIPPA MORONEY 

PHOTOGRAPH: HUGH STEWART iz 
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A nd so they stand against the backdrop of the mighty 
weathered sandstone, millions of years old, an 
awesome natural sculpture dwarfing them at the 
Wind Eroded Cave near Anvil Rock, close to 
Blackheath in the Blue Mountains. The rose-gold rock refiects in 
part their rose-gold sensibility, and their looks, a harmony of 
before sunrise and sunset. The ancient sandstone like a mighty 
wave set to engulf them, inspiring them too, as Genevieve and 
Alexandra Smart are plugged into the land, humming as it is with 
life, infiuencing their prints and the fiuidity of what they do - that 



Ginger & Smart ease and lightness. Nature is important and lies 
at the heart of their design; it is their compass, a due north. They 
are women, sisters in fact, who love dressing women, tireless in 
their quest to create the perfect dress, a beautiful wardrobe, and 
over the past decade they have succeeded. Their clothes have 
names such as Ghost Gum, a hand-drawn print inspired by the 
fiowering gum; Desert Rose, a lace of fiowers; and Naturalist, 
a Banksia print of crazy foliage. Their clothes have a gentle soul. 
They have stories. They sing. They are imbued with history - eyes 
wide open to the woman who dares to wear them. ■ 
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ALAi A 

PARIS 



Exclusively at David Jones 




AVAILABLE AT DAVID JONES; ELIZABETH STREET. BONDI JUNCTION^ BOURSE STREET MALL. OUIHNSRLAZA. ADELAIDE CENTRAL PLAZA AND KAV STREET MALL 



available at ^ a i 

DAVID JONES J^vn«U.^€W^au*^ 





vosueVIEW 



Scanlan 
Theodore 
bag, $500. 



Natalie Marie rings, in gold, 
$280, and silver, $260. 



Witchery 
top, $130. 



Keepsake 
skirt, $190. 



Rochas shoes, $1,595, 
from Miss Louise. 



Louis 

Vuitton 

necklace, 

P.O.A. 



Asymmetr 



Cameo skirt, 
$270. 



Beauty in irregidarity? The best 
skirts and dresses SKEW off-kilter. 



DAY 

PARTY 




The Row 
top, $760, 
from WWW. 
Net- A- Porter, 
com. 



Louis Vuitton 
earrings, $680. 



Victoria 
Beckham 
dress, $3,200, 
from WWW. 
Net-A-Porter. 
com. 



See-sawing between trailing and 
abbreviated lengths, an asymmetric 
hemline lends a free-feeling charm. 

Go soft in fluttering romantic 
handkerchief hems for day then 
switch to the zigzag of jagged lines 
for night. The long and short of it? 
This is the new hemline to know. 



Tom Ford shoes, 
$1,765, from Harrolds. 
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Josh Goot 



skirt, $795 



Michelle Elie 



cuff, $1,410. 
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Open a whole new world 



'^^^vogu^lEW 




Long division^ 

Its what lies BENEATH, or more 
accurately, what’s layered under 
dresses, that COWV7N. 

Make no mistake: this is the return of the 
brilliant art of layering last favoured in 
the 1990s, with a new fresh take here 
on that era s pioneering minimalism. 

Simmering along for a few seasons now, 
the trend of slipping a sleek dress over 
trousers instantly stretches the silhouette. 

n 



/ Stella McCartney dress, 
' $3,660, from www. 
i Net-A-Porter.com. 



Christopher 
Esber pants, $590 



t, Bianca Spender 
; I dress, $645, 

\ and pants, $495. 



UMPTO IT: FLUID AND FUNCTIONAL JUMPSUITS ARE ALL LOOSENED UP 
KaNDTHENEWWAYTO update THE PANTS-SUITTHISSEASOflU 
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Tome skirt, 
$825. 



Vali 
$515,1 
mate I 



Itino scarf, 
•pm WWW. 
dsfashion. 

I com. 



Giuseppe Zanotti 



Backstage at 
Christian Dior 
resort ’16. 



FANCY: SKY-HIGH, STATEMENT MAKING. THESE ARE THE HOT HEELS FOR NOW 






Let s dance 



Vintage Christian 
Lacroix earrings, $850, 
from Harlequin 
Market. 



Pierre 

Hardy 

shoes, 

$1,240 



What could accord better with hot 
weather than a SUNRAT pleat? 

Folded across the body, the knife-pleat cuts 
a liquid swathe into our evening wardrobes. 

A trace of silver-screen sirens in goddess dresses 
lives on with a contemporary take in new % 

prints and shapes. Mary Katrantzous A-line ^ 
tunics or Gucci s vintage tea dresses nail it. ^ 
Made for evening, an accordion pleat kicks A 
out from the hot spots - waist, hips - just 
begging to be danced in. Vj 



Camilla and Marc 
dress, $620. 



BAUBLED, LACED, ROPED AND BEIEWELLED.TICKTHESEARETHE STYLE NOTES. 





Rochas shoes. 



Malone Souliers 
shoes, $790, 
from WWW. 
matchesfashion. 
com. 



Sophia Webster 
shoes, $1,290, 
from Desordre. 
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BOTTE G A VE N ETA. C OM 





BOTTEGA VENETA 



EAU FLORALE 



BOTTBGA VENB'J'A 
Knot 

WFLOftALE 




Louis Vuitton 
jacket, $4,900. 



Sam 

Edelman 

boots, 

$280. 



Harlequin Market 
bracelet, $190. 



com. 



^mmermann’ 

dress,$l,850.‘ 



Saint Laurent ^ 
jacket, $6,40(5! 

from a selection 
at David Jones. ' 



'^^^vmu^IEW 



Chanel sunglasses, $1,090, 
from the Chanel boutiques. 



Alexander McQueen 
clutch, $2,995, 
from Miss Louise. 



Pretty tough 

Throw leather together with 
polite pieees and what do you get? 

Street meets sweet, wholesome 
and UNHOLT, which we love. 

It s the ongoing tension between opposites 
that excites us right now. To achieve: dilute 
sugary shades of femininity with urban grit. 

At Alexander McQueen, Sarah Burton s 
resort T6 collection was a spring garden in 
full flower. Never one to fly too high into the 
quixotic, the McQueen girl shrugged a leather | ^ 

biker over her soft blooms and slipped on 
brothel creepers to stride off into the night, 
and we’ll be doing the same. 



Red Valentino 
dress, $970, 
from WWW. 



matchesfashion 



Gucci earrings 
$1,060. 



# • « * * 



Marni bracelet 
$465, from wv 
Net- A- Porter, 
com. ^ 



Giambattista Valli dress, 
$2,530, from www. 
matchesfashion.com. 



THE UNIFORM OF 



THE OUTSPOKEN, OUT- 



AND-OUT REBEL THE 



BIKER lACKETWORN 



HARD AND FAST TILL 



IT’S WORN OUT STRIKES 



THE RIGHT SUBVERSIVE 



CHORD THIS SEASON. 
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OIYMPUP 




Move into a New World 

om-D 

E-M10Markn 



The only entry-level interchangeable lens camera with 5-axis image 
stabilisation for superior image quality. oiympus.com.au 
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In an UNCERTAIN WORLD, sometimes the only 
sure thing is the uplifting power of the FANTASTl 
Haute couture is just the ticket. 

WORDS: ALICE BIRRELL 



ATELIER 
VERSACE 
Stevie Nicks is not 
an unfamiliar muse 
to fashion, but in 
the high-octane, 
exuberant world of 
Versace, Nicks makes 
for an unlikely, softer 
source of inspiration. 



CHRISTIAN DIOR 

Flemish painters were 
Raf Simons’s starting 
point. Hieronymus 
Bosch’s The Garden of 
Earthly Delights informed 
the botanical feel and 
pointillist prints, while 
the sleeves of robe coats 
had a definite Jan van 
Eyck appeal. 



Chrlsmfrbiornautfe' couture 
autumn/winter ’ 1 5/’ 1 6. 



AN UNLIKELY MUSE 



Designers looked to the most esoteric and 
sometimes most eccentric places for inspiration, 



GIAMBATTISTA 

VALLI 

Talitha Pol and Syd 
Barrett played muses 
for Giambattista 
Valli’s trippy brights 
and skinny suited 
collection. The 
couture moment paid 
homage to the ill-fated 
members of the jet set. 



MAISON 
MARGIELA 
The contrast of glamour 
and decay - as seen in 
the original street 
photographers like Diane 
Arbus, William Klein and 
Weegee’s enduring image 
The Critic - inspired John 
Galliano’s off-beat 
high-low glamour. 



VALENTINO 

Among the other Roman motifs, wheat — used on 
Roman grass crowns - appeared spilling from 
bustiers spun in finest gold thread. 
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FADE TO BLACK 



The couture 
suit 

Consider the most 
wearable takeaway 
from couture: tailoring 
reimagined as subtle 
luxury. Nothing 



carries more style 
gravitas than exquisite 
suiting in weighty 
fabrication. 



■li 



DRESSES AS MICRO AS ALEXANDRE VAUTHIER’S 



WRAP SHIFT EMBELLISHED TO MIMIC CROC SKIN, 



AND AS MACRO AS THE FETE GAIANTE FINALE 



GOWNS IN SOFT GOLD AT ELIE SAAB. 



HIGH-LOW MIX 

Transfiguring itself into the now, couture wove a relevant thread 
with contemporary touchstones. Chanel placed bets on a Casino 
setting, where Kristen Stewart, Geraldine Chaplin, Vanessa Paradis 
and Lara Stone among others took centre stage at the card tables, 
while models circled the gaming fioor around them. Donatella 
Versace tapped the jeunesse of festival-goers, while Raf Simons said 
his coloured Perspex and scaffolded set recalled a nightclub in Ibiza. 



CELESTIAL BODIES 

Star-spangled fabrics lent 
couture an Elysian feel this 
season: from tiny golden bursts 
on Valentino s floor-length 
dresses to Zuhair Murad s ^ 
meteor shower strewn across 
an inky jumpsuit. Star-gazing 
never looked so good. 



“Rome is just a little bit noir, 
a little sinister,” Pierpaolo 
Piccioli said after the 
Valentino show in Rome. 
Banking on their grandiose 
starting point - the eternal 
city - Piccioli and design 
partner Maria Grazia Chiuri 
delved into the past with 
a beguiling collection that 
only a fashion house with a 
modern empire could pull off 
to such effect. Accented with 
jeweller Alessandro Gaggio’s 
pieces, the filmy lace goddess 
gowns and embroidered 
capes gave way to a moody 
elegance that cropped up 
everywhere from Chanel 
to Ulyana Sergeenko to 
Jean Paul Gaultier. 



Dr 

5:5 
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BACKWARD FOCUS 

As the petites-mains of the ateliers can attest, 
couture is a 360-degree art, For autum 
'1 5/' 1 6 all angles, particularly the back, were 
meticulously considered. 
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The 

new 

elite 




With the mcYQdiSmg DEMOCRATISATION of luxury brands, businesses are 
seeking new and extreme ways to provide exelusivity to the SUPER-WEALTHY, 

WORDS: LYNN YAEGER 



can get really bored on yachts. In fact, 
the bigger the boat, the more bored 
I get. But that’s all changed now. 
Instead of having a deckhand oil me up 
with sunscreen and ply me with gin 
rickeys, I can spend my days in a beach 
chair with my MacBook Air, shopping for 
more sundresses! Sandals! Slinky maillots! 

All of these, and so much more, can now 
be delivered to the nearest port by Farfetch 
8c Away, a summer service for private clients 
that will bring your heart’s desire right to 
the dock. This is just the latest example of 
over-the-top indulgence, of high-end 
coddling, or dare we call it . . . elitism, that 
seems to be infecting every realm of fashion. 

I came of age fantasising that if I turned 
up at a couture house hauling a Vuitton 
trunk stuffed with cash (because I was going 
to marry a billionaire rock star) the magenta 
carpet would be unfurled at my golden- 
slippered feet. Now it turns out that even 
if I am a charter member of the one per cent, 
I may not be able to get the goods I desire. 

To wit: over at Saint Laurent, the always 
fascinating Hedi Slimane has launched 
a version of couture that is, according to a 
spokesperson for the company, “only for 
‘friends of the house’. Hedi Slimane 
decides these orders case by case. Unlike 
a couture collection, this is an even more 
exclusive definition.” Hearing all this, 
I can’t help but recall the words of the style 
icon Groucho Marx: “I refuse to join any 
club that would have me as a member.” 
Would I really want one of these ensembles 
if I could have it? Sadly, this question will 
remain moot. 



But perhaps this desire to control your 
potential customer to such an intense degree 
is a reaction to the wild democratisation of 
fashion. High-end clothing, which used to 
be the province of the lucky few, is now 
available to anyone who can click a keyboard 
anywhere in the world, and if it is labels you 
are after, you can find 
the most illustrious 
designers on sites like 
Yoox, eBay or the 
Realreal for a song. Or 
you can stock up on your 
favourite createurs when 
they collaborate with 
inexpensive venues: 

Marni and Lanvin at 
H&M! Jil Sander 
at Uniqlo! Missoni at 
Target! (This season, Balmain for H8cM.) 
So maybe it shouldn’t be surprising that if 
practically everyone can afford one of these 
offerings, there will be those who are 
obsessed with finding for themselves a 
whole new category of exclusivity. 

If no amount of money can buy you entree 
into the hallowed halls of Saint Laurent’s 
headquarters in Paris, then what else can 
make you, and your accoutrements, feel 
really special? Maybe a vintage Chanel 
jacket or a gorgeously beaded flapper dress, 
uncovered at the local flea market, which 
can belong to you and you alone? 

I was having lunch one day in Bergdorf 
Goodman with a bunch of Middle Eastern 
princesses (this is true - I get around!) and 
I noticed that one of them was carrying a 
baby-blue Birkin handpainted with clouds 



and flowers - a level of personalisation 
I hadn’t encountered before. Though you 
might not trust your precious Hermes to some 
random artist, this sort of thing does connote 
intense exclusivity, which is no doubt why so 
many leather houses have started offering 
custom stripes, crests and monograms. 

But if you still feel 
like any attempts to 
enter the portals of 
elitist fashion will result 
in rejection, take heart, 
you are not alone. 
Even world-renowned 
designers can feel 
insecure in these 
rarefied realms. “I 
aspired to this kind of 
glamorous world. You 
know, the moments I had contact with it, 
it didn’t feel like it welcomed me,” said a 
personage no less stellar than Stella 
McCartney, whose dad is one of the most 
famous rock stars in history and who is a 
rock star in her own right. 

She added: “I don’t know if it was just me 
or if maybe it was the case or has been the 
case in luxury fashion, where there is this 
sense that, you know, you’re not good 
enough to really be part of this brand. Or 
maybe you’re not thin enough, or maybe 
you’re not cool enough . . . And I just have 
never believed in that elitism. You know, 
it’s just . . . it’s always felt wrong to me.” 

Me too, Stella! And you know what? I’ve 
changed my mind. I would be happy to join 
an organisation that would have me a 
member, as long as you are in the club too. ■ 



“THERE IS THIS 
SENSE THAT 
YOU’RE NOT 
GOOD ENOUGH 
TO REALLY 
BE PART OF 
THIS BRAND” 
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A discreet inner 



notes, 



It takes up to 15 hours 
to make a 2.55 handbag 
and it’s crafted in one of 
five Chanel ateliers in 
a town north of Paris. 



The 2.55 has seven 
pockets: two insert 
pockets and a smaller 
middle one, made for 
storing lipstick. 

Perhaps a Chanel 

Coco Rouge. outside pocket 

* at the back is for 
tickets or loose 
change. It is 
curved like “Mona 
Lisa’s smile”, also 
the pocket’s 
nickname. 



A black 2.55 
is lined with 
burgundy to 
make it easier 
to find one’s 
possessions. 



pocket was 
designed for 



The quilted 
leather is 
inspired by 
the jackets of 
stable hands; it 
strengthens the 
bag and helps 
keep its shape. 



Brigitte Bardot 
with a 2.55 in 
London, 1963. 



Crazy 
for you 

COCO set an obsession in 
motion with the launeh of 
the 2.55. And today, Chxmel 
bags still incite desire. 

WORDS: ZARA WONG 

THE 2.55 

The official name of this handbag comes 
from its launch month and year: February 
1955. Its long strap means the bag can 
be worn over the shoulder, allowing the 
hands to be free. Conjure up images 
of Gabrielle Chanel with her hands 
insouciantly in her trouser pockets, not 
a cumbersome handbag in sight. While 
the original design remains the same 
today, each season introduces a new range 
of fabrics, colours and embellishment. 





THE 11.12 

Designed by Karl Lagerfeld as an 
interpretation of Gabrielle Chanels 
original 2.55, the 11.12 is easily 
recognisable for its double CC 
lock (introduced by Lagerfeld) 
and the leather woven chain strap. 
For the autumn/winter T5/T6 
collection, the 11.12 bag was 
embellished with mosaic 
embroideries on lambskin by Lesage. 



Chanel 11.12 bag, $6,690, 
from the Chanel boutiques. 



Chanel 1 1.12 bag, $26,210. 



Alexa 



Chung 
carrying 
her 11.12. 



Chanel 1 1.12 bag, $4,870. 
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STARRING CLARA PAGET 

PASPALEY PRESENTS 

BEHIND THE LENS 

A FILM BY CANNES WINNING DIRECTOR ARIEL RLEIMAN 

WATCH AT PASPALEY.COM 



PASPALEY 

THE MOST BEAUTr FIJI PEARISINTHE WORl ’ 
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Girl Chanel 
bag, $6,170. 



Girl Chanel 
bag, $6,170. 



Girl Chanel bag, 
$5,890, from the 
Chanel boutiques. 



THE GIRL 
CHANEL BAG 

Introduced to the Chanel 
family in the spring/ 
summer ’15 show, the Girl 
Chanel bag fuses handbag 
heritage with the ready- 
to-wear: “It’s like a jacket, 
you can knot it and wear 
it how you want: on the 
hip, around the neck, 
on the back, anywhere,” 
says Lagerfeld. 



Model Soo Joo 
Park, left, 
and Sasha 
Pivovarova 
with their 
Girl Chanel 
bags. 



It comes in five 
sizes, from a mini 
version to a maxi. 

f 



U D_ 



THE BOY CHANEL 

Debuting at the autumn/winter ’ll/’ 12 
collection, the Boy Chanel handbag looks 
to one of Gabrielle Chanel’s great loves, 
Arthur Boy Capel. “The Boy is unique as 
it rejects, to a certain degree, the Chanel 
aesthetic yet remains chic and feminine in 
its own way,” says Alice Dellal, a friend of 
Chanel who fronted the first campaign. 



NOVELTY HANDBAGS 



Chanel extends its inventiveness into its 



most imaginative bags each season. 



The chain is thicker 
than other Chanel 
handbags; the handwear 
(fasteners, rings and 
chain) are made of 
ruthenium, 
f 



The frame of the 
bag is made of 
reinforcements 
wrapped in leather, 
and is inspired by 
cartridge pouches, 
f 
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RAYMOND WEIL 

GENEVE 




Deep^ involved in the Arts since its early days, RAYMOND WEIL 
is thrilled to count acclaimed TV series Vikings' leading star 
Katheryn Winnick as its new Brand ambassador Her strong 
personality, natural beauty and undisputable charisma make her 



Collection noefr?ya 



the perfect match for the independent Swiss watchmaker 
Join the discussion using #RWKatherynWinnick 



raymond-wdiLcom 

T:(02j 9363-1088 
E: info@avstev.oom.au 
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Dark arts 

Leave it to Riccardo Tisci to cast his brand of dark 
MAGIC over the dainty and traditionally prim 
minaudiere. A pretty bow with lashings or late- 
night g/amowr for the GIVENCHY night owls. 



Givenchy by Riccardo 
Tisci bag, $5,350. 
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Furstenbergs words ringing in my ears, 
removing a pair of Wolford Individual 
10-denier tights from the freezer. Yes, 
freezer. I have frozen my tights on the 
advice of Fenwick s long- serving tights 
buyer Sue Harrison, in order to 
“stabilise the fibres” and “prevent 
laddering”. She also suggested that, 
at 1.75 metres (five foot nine), 

I should buy my black sheer tights 
from Wolford, an Austrian hosiery 
label particularly suited to taller 
women (if you’re shorter, try an 
Italian brand such as Oroblu). 

There are also rules on how best 
to put on your tights. 

1) Defrost them, remove any rings 
and moisturise your hands and legs 
using a non-greasy body lotion. 

2) Gingerly pull on one foot of your tights 
and then the other over manicured feet 
(a snag of rough skin is enough to rupture 
the finest of yarns). 3) Gently rub the tights 
up your legs with the open palms of your 
hands to guarantee no laddering. 4) Wet 
your hands and rub them over your legs in 
a gentle circular motion - this helps to 
spread the colour of the tights evenly and 
secures them to your legs. 5) Run a tiny bit 
of moisturiser around the back inside rim of 
your shoes - again a lose thread on your 
shoe seam is enough to cause a tear. 

Only now do I realise that, worn correctly, 
sheer tights are rather comfortable. Fm far 
less aware of their presence on my body that 
I am of my usual opaques, and they are 
incredibly fiattering. Sheer black tights 
will darken at the leg s most slender point. 

I wear my new sheers to the office with 
my Dior slip-on sparkly trainers and 
a leather midi-skirt, and suddenly they feel 
modern. On a roll, I wear them into the 
evening, to a restaurant opening, with 
a pair of open-toe Saint Laurent platforms 
and a mini-skirt. I feel decadent and 
fiashback-to-the-80s-fabulous. 

I roll them off at the end of the night (with ^ 
the open palms of my hands, of course). | 
Success. Not a ladder to be seen. ■ 1 



Sheer delight 



No need to feel UNRAVELLED by one of the more 
surprising catwalk revivals. Learn the art of wearing 
BARELY THERE tights to your next evening soiree. 



WORDS: LAURA WEIR 



s that a ladder in your tights or a stairway 
to heaven?” ITl never forget the chat-up 
line delivered to me by a 22-year-old 
boy on the dancefloor of the Student 
Union bar at King s College London. 

I was wearing a knee-length blue silk 
dress with a mandarin collar and a pair of 
black, 10-denier tights. Unbeknown to me, 
while vigorously shaking my imaginary 
tambourine to Pulps Common People., my 
fingernail had caught the light, gossamer 
fabric, and within seconds the snag had 
crawled into a ladder of indecent 
proportions right across my left thigh. 

As a result, 20 years on, opting for black 
sheer tights rather than bare legs or a pair of 



thick opaques feels more alien to me than, 
say, this season s trend for mauve corsages or 
even thigh-high pink latex boots. So it is 
with trepidation that I approach the 
10 -denier volte-face on the catwalks of 
Rodarte, Diane von Furstenberg, Michael 
van der Ham, Balmain and beyond. 

“It’s all about body language and 
seduction,” purrs von Furstenberg, who 
paired sheers of the 15-denier polka-dot 
variety with dinner jackets on the runway. 
“There is nothing more seductive than the 
tease of sheer tights with French dots and 
a sky-high heel,” she extolls. 

So here I am, standing in my kitchen in 
nothing but my underpinnings. Von 
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Bulgari High Jewellery 
pink gold ring set with 
diamonds, $48,270. 



From left: Cartier yellow gold 
bracelet set with diamonds, $57,000, 
white gold bracelet set with diamonds, 
$79,000, and pink gold bracelet set 
with diamonds, $57,000. 



Paspaley white gold 
necklace set with keshi 
pearls, mother-of-pearl and 
white diamonds, $92,800. 



Louis Vuitton \ 
white gold 
earrings set 
with opals and 
diamonds, P.O.A. 



JEWELLERY crafted with 
couture precision elicits an 
emotional response. There’s 
no better way to START 
A LEGACY than with 
heirloom-ready pieees. 



Piaget rose gold 
bangle set with 
diamonds and 
turquoise, P.O.A. 



Fairfax & Roberts rose 
and white gold pendant 
necklace set with 
- diamonds, $19,500. 



HEAR ME ROAR 



C a r ti e r wmt^^^^B 
gold ring set with 
diamonds and a pink 
tourmaline, P.O.A. 



If Chanel had a star sign, it would have 
to be Leo. Partly because Leo qualities - 
energy, optimism and confidence 
- accurately describe the French 
house, and partly because Coco 
f Chanel was born under the sign, 
Chanel’s new fine jewellery line. 
Sous le signe du Lion, captures 
^ ^ the influence the lion statues of 
^ Piazza San Marco in Venice had on 
^ Mile Chanel, a collection as visually 
fierce as the animal that inspired it. 



Tiffany & Co. 
platinum ring set 
with diamonds, 
$35,600, and 
platinum necklace 
set with diamonds, 
$110,500. 



Christian Dior Fine Jewellery 
white gold ring set with diamonds, 
tsavorites and an emerald, P.O.A. 



Chanel Fine Jewellery yellow gold earrings, 
$13,650, from the Chanel boutiques. 
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Dior Fine 
Jewellery 
bracelets, from 
top, $1,550, ^ 

$4,700, and / 
'$1,400. f 



Louis Vuitton 
necklace, $3,000. 



Flash mob 

From the LAVISH indulgence 
of oversized baubles to the 
tiniest SPANGLY trinkets, 
choose your style of adornment 

oNN 



Dolce & 
Gabbana rings, 
from $3,995. 



MINIMAL 

Sometimes understatement speaks 
the loudest. A subtle glint of metal or 
a glimmer of monochrome gemstone 
feels subversive in an overstated world. 



Alinka earring, 
$4,200 for one. 



Maniamania 
necklace, $320. 



Natalie Marie rings, 
from left, $160, and $390. 



Charlotte Chesnais 
ear cuff, $505. 



Cerrone rings, 
$6,800 each. 



Thomas Sabo 
necklace, $870. 






Keliquia 
earrings, $140. 






ANNELISE MICHELSON 

French jewellery designer 
Annelise Michelson sees jewellery 
less as a precious embellishment 
and more a fierce statement. 

FHer calling card is in taking an 
unlikely starting point - algae, 
wire, teeth - and turning it into 
a gritty albeit understated piece; 
a tricky balance in anyone's book. 



Tiffany & Co. bangles, 
from top, $8,100, 
$8,100, $11,400, 
and $825. 



SPINELLI KILCOLLIN 

Yves Spinelli and Dwyer Kilcollin 
believe good design is simple. 
The LA-based duo’s clever rings 
are designed in a set and linked 
by small hoops so you can 
stack them on one finger 
or spread them across three. 

Spinelli Kilcollin ring, $8,040. 
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Miu Miu 
necklace, $740. 



Paula Mendoza 
earrings, $980, 
from Green 
With Envy. 



Vintage Christian 
Lacroix earrings, 
$690, from 
Harlequin Market. 



Dolce & Gabban^ 
rings, $6,125 each. 



EXTRAVAGANCE 



Imagination is a marvel. Even more so when 
channelled into the tangible or in these jewels’ case, 
the touchable. Bold shapes and detailed settings 
offset deep pools of colour and shimmering 
diamonds. Pile them on and pile them high. 



Christie 
Nicolaides 
earrings, $190. 



Swarovski 
bracelet, $130. 



Tom Binns 
necklace, $2,415, 
from Green 
With Envy. i 



if SILVIA 
^FURMANOVICH 

Brazilian jeweller Silvia 
Furmanovich’s richly detailed 
pieces are instantly recognisable. 
A maximalist at heart, 
Furmanovich has crafted pieces 
for both Gwyneth Paltrow 
and Naomi Gampbell. Those 
who want to tap into the 
unexpected glamour of 
HiC extravagant chandelier 

earrings or a weighty gold 
cuff studded in candy- 



Givenchy by 
Riccardo Tisci 
earrings, $950. 



Ole LynggaaVd rings, from 
left, $16,900, and $7,750. 



PRECIOUS TOME 



Vogue: The Jewellery by Carol Woolton 
(Hachette Australia, $45) is the second 
in the Vogue Portfolio series, this time 
cataloguing the iconic and influential 
work of jewellers and those who have 
captured their precious pieces. 
Woolton, British kb^w^’s jewellery 
editor, chronicles in precise prose 
a century of accoutrements from the 
outlandishly decadent to personal 
talismans, with pieces documented by 
Corinne Day, Mario Testino, Bruce 
Weber and Arthur Elgort, among 
other legends. The book is out now. 



coloured stones for day 
|E or night, take note. 

IP* Silvia Furmanovich earrings, 

^ $26,140 for a pair. 



NAME 

TO 

KNOW 
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p*_-From Iteft: Robert Sebastian and Sarah Gittoes^^*^—^ 
^ of Sarah & Sebastian. Sebastian wears his own", 

‘Givenchy shirty suit, and shoes. Gittoes wea^s an vT ^ 
^lery dress. JeVvellers witlj own eponyBi6us lines: \ 
Siobhan Way weai:^a Laiwin't6:^aod pan^, ^rot^ 

- ’^ayjd Jones.^ NatashrSchWeitzer wear^a Michael 
kdrs top.^»^pants. Cuslila Whiting-.^ars-an Ellery 
^*6ress. Air9^ar"!^ii»(el|i^y from their own faBels. 
Jl-,Carpets from I S*B^drryman OrJ^t^^jSS^t?W^ 

jC ' 




TRAVERSING the globe for the 
mo^X BEAUTIFUL of gemstones, 
these young Australian jewellers 
eraft exceptional pieces born of their 
unique passions and influences. 

WORDS; ALICE BIRRELL AND ZARA WONG 
STYLIST: PHILIPPA MORONEY 
PHOTOGRAPH: HUGH STEWART 
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Natasha Schweitzer earrings, 
$450, and rings, from left, 
$920, and $980. 




SARAH & 



SEBASTIAN 



Sarah & Sebastian rings, 
from top, $260, $340, and 
$290, earring, $260, and 
bracelet, $450. 






F our young Australian jewellery 
labels are redefining the parameters 
of jewellery as we know and the way 
we wear it. 

Natasha Schweitzer 

Looking at Natasha Schweitzer’s 
infiuences, it’s a marvel how visually 
coherent her sculptural pieces are. “I look 
at really old coffee table books from the 70s 
and I see a lot of architecture. I see a lot of 
Mapplethorpe’s amazing flower pictures. 
Picasso . . .,” she reels off, adding later James 
Nares’s gestural expressionist art to the list. 
Her knack is for pulling it all together into 
jewellery pieces that are clean but romantic 
with a touch of old-world glamour. 

For this, her third collection, she added 
the unexpected twist of grey and pink 
pearls to her gold and silver earrings, 
stackable rings and centrepiece necklaces. 
“They’re not girlie. I see it more as bold, 
almost confronting,” says Schweitzer. “My 
dad’s like: ‘They’re really strange,”’ she says 
laughing. Add to this rippled lines that 
recall shells, a fishtail-esque Y shape and 
the roundness of a bubble, and there’s 
evidence of another motif at play. “The 
collection’s called Aqua,” she explains, 
citing another influence. “I don’t know if 
that means anything: it just means 
something to me.” 




CUSHLA WHITING 



U 



Cushia Whiting ring, $2,000 
and earrings, $5,100. 



SIOBHANWAY 



Siobhan Way earrings, 
$3,950, and ring, $3,650. 



Sarah & Sebastian 

Many a jeweller, fashion designer and 
creative has claimed influence from 
industrial designs, but few have applied 
that passion into creating pieces that are 
wearable and delicately beautiful like life 
and business partners Robert Sebastian 
and Sarah Gittoes of Sarah Sc Sebastian. 

“We both find it feels completely natural 
when we work with our hands and enjoy 
the challenge of making a conceptual 
design wearable,” says Sebastian, who 
studied goldsmithing and industrial 
design. “I will research the direction for 
our collection and Robert focuses on 
technical details and gives concepts a 
form,” adds Gittoes explaining their roles, 
which results in pieces that are 
impressionistically simple but complex in 
construction. For their most recent 
collection the duo has explored rapid 
prototyping using computer-aided design 
(CAD) software. “It has enabled us to 
translate some of the more complex ideas 
to a final product without the limitations 
that can be present in the conventional 
handmade process,” says Gittoes. 



Cushia Whiting 

As the daughter of a top gemologist, it’s 
understandable that Cushia Whiting had 
jewellery in the back of her mind even 
when training as an architect. “I was 
attracted to jewellery over other forms of 
design as it is very personal in nature and 
such a reflection of the wearer,” says 
Whiting of the decision to pursue her trade. 

It was upon her return to Australia after 
working in London for jeweller Hannah 
Martin that Whiting noticed a gap in the 
market for “high-end, design-focused 
jewellery, and in particular unique 
engagement rings” - which for Whiting, 
translates to gunmetal grey gold with 
coloured stones and diamonds in updated 
antique setting. 

Today, Whiting runs her label alongside 
her sister Anna, managing director, and 
brother Hamish, a gemologist. 

Another speciality of the label is that it 
sources its own gemstones internationally 
and, recently, has sought out interesting 
antique-style cut diamonds such as rose 
cuts, hexagons, spikes and bullets. “They 
are less ‘blingy’ than modern-style cuts and 
have more character,” explains Whiting. 

As creative director Whiting also creates 
bespoke pieces for clients. “I think we 
attract people who are looking for 
something a bit different that’s also going 
to withstand the test of time.” 

Siobhan Way 

With one grandmother a silversmith, 
another a collector of jade and her mother 
an avid jewellery collector, it was kismet 
that Siobhan Way became a qualified 
gemologist and started her own label. “Our 
mother has the most incredible jewellery 
boxes,” explains Way. “It is my go-to and 
treasure-trove. I always find something new 
that fascinates.” The Western Australian 
jeweller’s expertise is in balancing 
inspiration from her travels with a deep 
sympathy for the natural state of the stones 
she works with. In real terms this means 
custom cuts that could meld spires of a 
Buddhist temple with a round cut befitting 
a royal blue Indian moonstone. The result is 
pendant earrings with single stones that 
have the delicacy of water droplets. 

“I guess I am a minimalist at heart,” says 
Way of her modern approach. “I think we 
are at a really exciting time for fine 
jewellery ... It is not so much about the 
monetary value of a gemstone; it is about 
the beauty, the meaning, the wearability 
and being a bit more adventurous.” ■ 
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Clockwise from top: 

Cartier lapis bracelet set 
with tsavorites, emeralds, 
sapphires, opals and 
diamonds; pink gold and 
diamond bracelet and 
matching ring; yellow gold 
and chrysoprase ring; white 
gold, chalcedony and 
diamond ring. All P.O.A., 
from the Cartier boutique. 
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The French confection 



It’s difficult to resist the TEMPTATION of Cartier’s 
delectahle new gold collection. 

WORDS: CAROL WOOLTON 



C asting an eye over the new 
Cartier jewellery collection, 
you can spot the classic 
characteristics that define each 
new oeuvre from the French house. It is 
easy to imagine a white-coated master 
craftsman in the atelier, clipboard in hand, 
working his way through a well-thumbed 
checklist. Volume, movement and colour: 
tick, tick, tick. Only, this time, Cartier 
appears to have doubled the ingredients in 
its Gallic savoir-faire recipe mix. Glittering 



pieces of gold have been beaten into new, 
delicious, oversized ribbed beads and cones 
holding stones that resemble lavish, bold 
ice-cream scoops in chrysoprase, jade and 
chalcedony dipped into bounteous 
sprinkles of diamonds. 

The experience is comparable to tasting a 
dish from a favourite chef - the pieces are 
recognisably from the Cartier menu, but 
one that’s been whipped up into a delectable 
nouvelle- cuisine frenzy. These are 

munificent pieces for jewel gourmets. 



“Yes, you want to eat them,” says Cartier s 
image and heritage director Pierre Rainero 
with a laugh, unveiling the new Paris 
Nouvelle Vague collection. 

“We wanted to work with gold as we did 
in the 40s and 50s, using the multiplicity 
of beads, movement and hammered gold 
but creating a whole new effect.” 

The jewels have an eye-catching intensity 
as every piece shimmers or shakes, from 
spirals of rose-gold bangles to rings hiding 
milky moonstones that jostle in their ► 
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golden cages like peas in a pod. 
“Hedgehog-style rings protect their 
smooth gold-coated underbellies with 
spiky malachite and lapis lazuli beads 
tipped with nodding orange fire opals. 
Meanwhile, cylindrical lapis lazuli cones 
on a slinky bracelet open around the wrist 
exploding with 435 red spinels, diamonds, 
fire opals, tsavorite garnets, emeralds, 
amethysts and yellow sapphires like 
fireworks in a Paris night sky. 

Cartier has always emphasised the 
sculptural dimension of jewellery, creating 
solidly constructed minute pieces of 
architecture with a supple appearance. Over 
the years, gold has been crafted into glossy 
threads, mesh, twisted cords and rope 
braids, then softly woven like pieces of cloth. 
During the 30s, Cartier went in search of 
volume and fuller forms, creating golden 3D 
clips (a fastening that uses a spring system to 
attach a brooch to clothing). This new 
design was applauded by Vogue in November 
1934: “The possibilities of the clip brooch 
have not yet been fully exhausted. 
Cartier has developed the idea into 
something most ingenious; a long, 
flexible strip of diamonds 
mounted on to clips in such a 
way they can be arranged in 
difference places, in a straight 
line or a curve.” 

For this collection, the search for 
fuller forms led Cartier into weighty 
new territories. “Our intention in terms of 
volume is totally new,” says Rainero, 
holding a ring mounted like a French 
pastry confection with pink pearls and 
spinels graduating up to a sugary pink 
morganite topping. Some pieces boast gold 
wire volume around an empty space, a new 
and supremely difficult technique, 
perfected to hold a rock-like shape in thin 
threads of gold. “In the 50s, we couldn’t 
have done this as it would have been solid 
and thick,” he explains of their new skills. 

Jewelled beads hold a sacred place in the 
Cartier archives. Rounded into clusters of 
emeralds hanging like verdant vines from 
a necklace, often studded with sapphires 
in 30s, tutti-frutti pieces, swinging from 
exotic oriental-style tassels or glittering 
on a turquoise-bead gold and diamond 
necklace shot by Bert Stern for Vogue in 
1969. Likewise, simple gold beads have 



A 1937 gold 
cluster set. 



Pearl, morganite and 
spinel ring, P.O.A. 

always been exalted, mixed during the 
50s with ribbed coffee-bean necklaces or 
used in Arabic-style sautoirs. Sometimes 
they’ve replicated early 20th-century 
draperie de decollete^ rising high on the neck 
and sweeping down to the shoulders. In 
this collection, bubbles of beads froth 
from chokers, or dangle and jangle like 
precious pompoms at the end of knotted- 
scarf-style necklaces. 

Looking under a golden honeycomb ring 
reveals a flash of red lacquer, while circles 
and squares of amethyst, tourmaline and 
spinels shake delicately in ribbons of pastel 
on a link necklace. “It’s about a sense of 
pleasure and taste making a dimension 
of enjoyment,” continues Rainero, “which is 
what jewellery should be.” Although the 
technical innovations have created jewels 
bigger in size and panache, they still 
maintain a Parisian sense of finesse. Jewels a 
la carte from a luscious new menu of style. ■ 



DIAMOND STANDARD 

It should come as no surprise that Cartier, 
famed for its unrivalled sensitivity to 
the rare beauty of diamonds, will unveil 
an entire salon devoted to the stone 
when its new Sydney flagship opens this 
December. The boutique’s masterstroke? 
Private rooms for discerning types. 

A sketch of Cartier’s 
Castlereagh Street 
store in Sydney. 
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From top left: Tiffany & Co. 
platinum Soleste oval ring set 
with emeralds and diamonds, 
$166,000; platinum chandelier 
earrings set with aquamarines 
and sapphires, $79,000; platinum 
bracelet set with tourmalines 
and diamonds, $514,000. 
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Fluid 



concept 



Natures most 



VOLATILE element 
inspired T^any & Co.’s 
Blue Book collection. 
Water in all its FORMS 
-from BUBBLING 
energy to the sweeping- 
power of the open ocean 
- is distilled m sprays 
of sapphires and 
ci-ystalline diamonds. 
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Jewellery //iVS'ZS' are on 
the increase, but does our 
FASCINATION with 
them come from the 
diamonds or the drama? 



WORDS: CAROL WOOLTON 

A jewel heist never ends happily. 

There’s a victim who loses 
something precious and a 
protagonist who, in this world 
of high-tech security, invariably gets 
caught. And yet the iconic nature of jewels 
combined with a frisson of danger turns 
heists into beguiling stories. A case in 
point is the worldwide fascination earlier 
this year with the elderly suspects, tagged 
by the press as the “diamond wheezers”, 
now charged as the gang who spent their 
days tunnelling into the Hatton Garden 
Safe Deposit company, giving us a new 
perspective on the criminal fraternity (they 
may look like your next-door neighbours), 
as well as a glimpse at the hidden trinkets 
of the wealthy. Real or fictional, there is 
always a new heist drama. The forthcoming 
film Triple 9, starring Kate Winslet, will 
add fresh sparkle to the familiar genre. 
What is it about heists - by any other name 
a bog-standard burglary - that creates the 
illusion of stealing with style? 

You could call Bond Street the capital of 
jewel porn. Every day innocent, goggle- 
eyed visitors window-shop, fantasising 
about what it would feel like to hold an ice- 
cold 10-carat piece of rock worth a cool 
$2.2 million. A closer look reveals the 
sinister flipside of a street that, on average 
houses $21 million of jewels in each 
window. At least 70 guards stand to 
attention both inside and out of the locked, 
shatterproof-glass doors, security cameras 
pan, tilt and zoom over every square inch 
of the diamond-dash as armoured vehicles 
discreetly deliver high-value pieces (more 
than $1 million) from Heathrow. 

Nevertheless, “heists are on the increase 
in London”, says an exhausted Mark 




“WE ROOT FOR 
THEM IN FILMS 
BECAUSE THEY 
DEFY THE ODDS 
AND GODS WITH 
INVENTIVENESS” 

Blundell, PR manager of William &c Son, 
which recently suffered three robberies 
before moving to what is hoped to be a 
safer location, on Bruton Street. The most 
recent attempt was foiled by a fog system 
engulfing the thieves in a wall of smoke, 
followed swiftly by a dousing of “smart 
water”, a fluorescent liquid specific to each 
retailer, which shows up under black light 
months later, enabling any stolen goods to 
be identified. But in the process Johnny, 
their security guard, was badly injured. 

“It was totally traumatic,” says Peter 
Edwards, specialist in 20th-century master 
jewellers, recalling the moment when a 
motorbike gang - wearing Darth Vader- 
style helmets and wielding sledgehammers 
and axes - broke into his West End store last 
year. “They swept the cabinets in 30 seconds. 
Dozens of other stores were done after us.” 
It’s a moral conundrum. Why are we 
drawn to what is a callous and (worst- case 



scenario) violent crime? Movies must take 
the blame for feeding the fantasy that a 
jewel thief is comparable to a latter-day 
Robin Hood. There was a collective “he 
can afford it” shrug when Uzbek-born 
billionaire Lev Leviev had $196 million of 
gems stolen from his 2013 exhibition at the 
Carlton in Cannes, as well as sneaking 
admiration, however misplaced, for the 
nerve of the lone felon outfoxing security 
and casually tipping 70 breathtaking 
pink and yellow diamonds and sapphires 
into his briefcase in broad daylight. 

“The people who pulled off that fantastic 
diamond heist took enormous risk and 
showed great ingenuity but weren’t 
inherently good people,” said historian and 
writer Dr Tim Stanley, commenting on 
the Hatton Garden job on BBC Radio 4’s 
Moral Maze. “But I was rather impressed 
and it made me proud to be British.” 

“I’ve always been interested in the idea of 
a criminal as a hero,” says Oscar-nominated 
Hossein Amini, screenwriter of 2011 heist 
movie Drive. “Generally we root for them 
in films because they defy the odds and 
gods with inventiveness and ingenuity, 
which appeals to the darker side of 
ourselves.” Amini adds that these 
characters tend to be outsiders, which 
makes them attractive - think Cary ► 
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Grant as a cat burglar in To Catch a Thief. 
gentlemanly with impeccable manners, 
just down on his luck. 

“The romance is not real, I promise,” 
emphasises jeweller Theo Fennell, who has 
suffered two heists involving machetes and 
sawn-ofF shotguns. “It s not David Niven 
doing these things - it s much seedier than 
that.” Plus, Fennell points out, the risk-to- 
reward ratio is very high; one of the gang 
who raided Peter Edwards’s store is 
currently in the clink for nine years. 
“TheyTl be flummoxed how little they get,” 
says Fennell. “For something with a shop 
value of ;^50,000, once they’ve dug out the 
stones, found a dodgy fence and shared the 
haul, they may get as little as five grand.” 

Not exactly a retirement fund - which 
could account for the increased number of 
group smash-and-grab heists in a bid for 
better payouts. But it’s a 
fact that the more 
people that are involved, 
the greater the risk of 
getting caught. “If you 
were highly intelligent 
you wouldn’t be doing 
this, you’d be running 
Google,” says Fennell. 

“Each gang is only as 
good as its weakest link 
- there are always a few 
dunderheads.” A well-placed security 
source cites the case of the gang that came 
a cropper because, in spite of disguising 
themselves for the raid, they neglected to 
cover up for the preparation work, so every 
nearby CCTV camera caught their faces. 
The group that stole $152 million of gems 
from the Antwerp Diamond Centre in 
2013 threw a half-eaten sandwich, full of 
tasty DNA, from the window of the 
getaway car. As Fennell says, not too bright. 

If they do get away, it’s a complex 
business disposing of the gems. What’s 
easily unloaded? “Not my jewels,” 
volunteers Stephen Webster, who has never 
had a theft “because with designer jewels 
you can’t tell where the value is”. Nicholas 
Norton, one of the family owners of 
SJ Phillips, attributes the fact that a heist 
hasn’t been repeated “since Derby Day 
1974” (gun-shot evidence remains in the 
ceiling) because they offer historic pieces 
with provenances from Catherine the 
Great to Tsar Nicholas II. “They are so 
well known,” explains Norton, who likens 
it to trying to fence the Mona Lisa. 
“Diamonds and Rolex watches are the 
nearest thing to cash they can steal.” 



As diamonds are the first choice for jewel 
thieves, heists have become an occupational 
hazard for the “king of diamonds”, 
Laurence Graff on New Bond Street. 

GrafF has been the subject of several 
high-profile robberies, including the 
biggest jewellery heist 
in British history, in 
August 2009, when 
thieves disguised with 
prosthetics took three 
minutes to plunder $87 
million of gemstones. 
Diamonds have the 
benefit that, once they 
are recut, it is impossible 
to tell if a stone has been 
stolen. Within hours of 
a raid, gemstones are likely to be smuggled 
out of the country to be recut in Antwerp 
then shipped to Israel where they re-enter 
the legitimate diamond market as 
“new” jewels. 

This was the probable fate of a spectacular 
$4 million coloured stone necklace 
designed by Fawaz Gruosi of De 
Grisogono, stolen three years ago from 
under the noses of 700 guests, including 
Sharon Stone, and 80 security guards at his 
annual Cannes Film Festival party at the 
Hotel du Cap-Eden-Roc. “It appeared in 
our fashion show, then the boxes of 
jewellery were checked at least 20 times 
before leaving to go back to the store,” 
explains a still bemused Gruosi. “On the 
last check the necklace had gone. It was 
impossible. You had to be a magician to 
pull it off.” 

Heist Aims, diamonds, real-life criminals 
and Aim festivals feed off each other. “It all 
coalesces in Cannes,” confirms Amini. 
Each May there is a dazzling 12-day 
display of more spectacular jewellery than 
anywhere else in the world. Chopard, 
which has sponsored the Aim festival for 17 
years, had an expensive parure stolen a 



couple of years ago. “We didn’t want to 
talk about it but French police informed 
the media and overnight the story became 
international-headline news,” says 
Raffaella Rossiello, international 
communication director of Chopard. “To 
be honest, we never had such a big media 
coverage in Cannes without doing 
anything.” Daring heists like this make the 
jeweller in question not only the talk of the 
town but also give them worldwide 
exposure; you could argue that the 
resulting publicity is worth the raised 
insurance premiums. However, as with any 
household policy, jewellers have an excess 
to pay; they lose sales over many months 
waiting to restock and subsequent extra 
security costs can run into hundreds of 
thousands of pounds for a single event. 
“We even had to have three [security] boats 
on the water this year,” says Gruosi, “to 
make sure no-one got in via the sea.” 

When jewels are on the move they are 
immediately vulnerable, so insurance 
companies insist on increasingly stringent 
regulations, even suggesting gems are kept 
in secure premises away from the high 
street and visited by appointment only. As 
30 per cent of De Grisogono’s annual sales 
take place travelling to glamorous locations 
such as Cannes, St Moritz and Porto 
Cervo. For the moment, Gruosi is willing 
to absorb the stress and expense. “There are 
so many jewellers now you have to be out 
there to compete,” he says. 

Likewise, Chopard intends to keep one 
step ahead of would-be heists, constantly 
changing routines and procedures in stores 
around the world, maintaining a strict 
omerta about the location of master safes, 
and stocking up on black-tie outAts so 
guards blend in with the red-carpet 
crowds. More than a match for any 
criminal mastermind; as Rossiello says 
with a twinkle in her eye: “Don’t worry, we 
have a lot of tricks.” ■ 



“IF YOU WERE 
INTELLIGENT 
YOU WOULDN’T 
BE DOING 
THIS, YOU’D 
BE RUNNING 
GOOGLE” 




The hofe 1 
vault made during 
the April 20 1 5 
Hatton Garden 
burglary^ 
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SEASON'S 

BEST WISHES 

Miranda Kerr and Swarovski elevate 
the joy of giving with an inspired new 
collection of jewelry that is close to 
the supermoders heart and perfect for 
everyone on your list. 





1 . BRILLIANCE reflect your inner beauty 

2. STRENGTH live with confidence 

3. SPIRIT celebrate your unique magic 

4. LOVE follow your passions, live for love 

5. LUCK may good fortune find you 

6. GRACE go forward with freedom and strength 

7. JOY radiate your light 



On the set of the new campaign shoot for her 
collaboration with Swarovski, Miranda Kerr 
beams as stylists and makeup artists buzz about, 
comparing jewelry options and adding the finishing 
touches to her total look. 

'd could never pick a favorite,'" says Kerr, her bright 
blue eyes shining with no less brilliance than the 
V-shaped necklace draped around her neck. Taking 
meaningful jewelry to the next level, each sparkling 
piece represents an uplifting message, from 
joyful stars and lucky clovers to frozen blooms of 
breathtaking sparkle. 'The first necklace I knew I 
wanted to give someone was the snowflake which 
serves as a reminder that uniqueness is magical and 
perfect", Kerr continued, 

"Tm giving that one to my best friend." Perfect for 
everyday, the collection features a mixed metal 
approach, designed to be layered together for a 
custom message that's as powerful as it is personal. 

1 . Diapason All-around V Necklace $299.00 2 . Duo 
Pendant Evil Eye Pendant $99.00 3 . Duo Snowflake 
Set $ 1 79.00 4 . Duo Heart Medium Pendant $ 1 99.00 
5 . Duo Clover Pendant $ 99.00 6 . Duo Pendant Wing 
$99.00 7 . Duo Star Medium Pendant Star $ 1 99.00 












"I'VE ALWAYS 
LOVED GIVING 
GIFTS TO PEOPLE 
THAT NOT ONLY 
MAKE THEM HAPPY, 
BUT INSPIRE THEM 
TOO." 





Paris 

bijou 

For FRENCH JEWELLER 
Aurelie Bidermann, her 
Parisian home on the 
Left Bank is an opportunity 
to indulge in PIER 
PASSION for redecorating. 

WORDS: THEODORA ASPART 
PHOTOGRAPHS: MATTHEW KRISTALL 

t starts with an address: an odd number 
on the banks of the River Seine beside 
Saint-Germain. Large carriage doors, 
chic boutiques and galleries on both 
sides, then you enter. The first surprise is 
a courtyard populated by ancient-style 
statues with a central fountain and an 
abundance of plants. Then up to the first 
floor and here we are: Aurelie Bidermann 
opens the door, twirls from the lounge to 
the kitchen (“Are we sure about not 
wanting to taste the strawberries? They are 
excellent”), pats the cushions, regrets the 
fuchsia colour of the flowers (she has them 
delivered every week), searches for her 
cigarettes, then Anally sits down to give us 
a comprehensive summary of her home. 

The apartment? She has lived here for 
about a year. The neighbourhood? A decade, 
easily. No coincidence that she has opened 
her first store at 55a, rue des Saints-Peres. 
She speaks of the somewhat quaint charm 
of Saint-Germain as a preamble, but then 
recalls an eminently chic aunt with a “super- 
eccentric” personality who lived on rue 
Princesse. A model of coolness, Bidermann 
makes the life of a Saint-Germain-des-Pres 
native enviable - although she was actually 
raised a short distance away, in the 16th 
arrondissement. For her, there’s no question 
of living anywhere else. 

Her apartment is a small gem. On the 
upper floor is a cosy suite containing a 
bedroom and neo-boudoir while the lower 
level houses the dining room, kitchen and 
living room, forming a “cocoon” with a 
rather low ceiling. Wherever you are, there 
are views of the courtyard; Bidermann’s 
romantic imagination conjures up a ballet 
of carriages circling the fountain. The 
decor is entirely hers and the objects have 
been chosen with careful consideration. 




Bidermann has inherited a taste for 
beautiful things and their studied 
arrangement. Her parents have a penchant 
for Symbolist painting. Orientalism and 
art nouveau furniture. All of which was 
combined in their Hispano-Mauresque- 
style house with a garden - a bit of 
countryside in Paris that often hosted 
Sunday teas where anyone who wanted to 
come came, artists and gallerists especially. 
No surprise then that a young Bidermann 
was carried along to museums and flea 
markets via numerous auction houses. 

Her current obsessions? Contemporary 
art, the designs of the 60s and 70s and art 
deco furniture. As expected, the parallel 
between this apartment and our hostess’s 
jewellery is clear: the same gold flakes, the 
same flashes of bright colour (turquoise, 
fuchsia, acid green, red ... “leaving 
compulsory white walls, for breathing”), ► 
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NEW 

INFINITE SHINE 

Gel Effects 
Lacquer System 

3 STEP GEL MANICURE: 

PRIME. LACQUER. GLOSS 



Shine lasts until you take it off 

• Wears up to 1 0 days • No light needed 

• Removes with regular nail polish remover 



Available in 18 vibrant shades. 
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and organic materials such as wood, 
stone and cotton, among others. Although 
her instinct for decoration is obvious, she 
keeps in mind a single rule: the marriage of 
four elements - metal, wood, mineral and 
textile, a magic formula which, she says, “is 
the balance of an interior” 

The living room is a case in point: a low 
table with legs in golden stalks of wheat, 
signed Goossens; two 50s armchairs lined 
with original fuchsia fabric; and a gold 
lamp designed by Charles Tassin, who also 
designed the plush sofa with 60s lines. The 
coffee table in green onyx was designed by 
Bidermann herself, and on it are three 
flower arrangements, tree leaves, a spider 
she soaked in a bath of gold and a bowl of 
pyrites from Peru. A striped weaving from 
England lies on the floor, stretched “to 
keep the small imperfections that give it its 
charm”. There’s also a Georges Jouve lamp 
with integrated flower pots, and a Francis 
Bacon lithograph. 

Bidermann leads us upstairs to her 
bedroom past a diptych photo of the artist 
Song Tao denouncing the Chinese 
Cultural Revolution. Here sits a canopy 
bed by Agnes Comar; she says it has 
followed her from home to home for 15- 
odd years. Above it hang necklaces from 
the 60s. 

Then comes the boudoir: a mini-haven 
with well-placed cushions, punctuated by 



Paul Jouve lithographs and a large 
panoramic work of cacti by Rafael 
Cidoncha - companion photographer of 
the late painter Claudio Bravo. In the 
hallway hang three Stephen Torton 
photographs of a youthful Jean-Michel 
Basquiat shot in New York, one with 
Madonna, his girlfriend at the time. 

“I AM NOT VERY 
ATTACHED TO 
HOMES, BUT IT 
AMUSES ME TO 
REDO THEM” 

The photographs are the result of a barter 
with a gallery owner who received a piece 
of Bidermann’s jewellery in exchange. 
Similarly, Mexican-American artist 
Milena Muzquiz swapped the ceramic 
vase in the dining room for a Bidermann- 
signed ornament. 

Naturally, there are jewels scattered 
everywhere: in the library, on tables, in 
tiny boxes placed here and there. This is 
one of the symptoms of compulsive 
hoarding of sentimental objects that 
“reassure her”. Such is the case with the 
painted glasses found in Brazil, the 
miniature books she has from her 



grandmother, the Murano glass cherries 
that she brings back from her trips to 
Venice, some of which have followed her 
since her very first apartment. 

And there have been several changes of 
address: first, a two-room dwelling on the 
16th, redesigned by her in the manner of a 
hotel suite rather than a student residence; 
and then an apartment in the very chic 
Mayfair area of London where she lived 
while studying art history. Back to Paris to 
attend the School of the Louvre, then to 
New York where for a year and a half, 
while working at Sotheby’s, she shared a 
flat with girlfriends in a building at the 
corner of 30th and Madison. (The terrace 
was great for parties and offered direct 
views of the Empire State Building.) New 
York also remains her adopted city: she has 
a second shop in SoHo and another 
apartment - sleeker and quieter than Paris. 

The next stage in her life? Antwerp, 
where she undertook training in jewellery, 
before eventually capturing Saint-Germain 
and landing at the corner of rue du Bac and 
rue de Grenelle, in her previous nest, fully 
redesigned in stripes, again styled like 
a luxury hotel. Suffice to say that she rarely 
stays at the same place. “I realise that I am 
rather nomadic. I am not very attached to 
homes, but it amuses me to redo them my 
way,” she says, admitting that she is already 
dreaming of her next home. ■ 
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Make memories last 
with your personal 
en^ravin^. 



LOVE BRIDGE 



WWW.THOMASSABO.COM 






Six reasons why Doctors 
know beauty better. 





DermatoLogists and Plastic Surgeons agree that the Rationale Essential Six 
is the perfect skin regime. All of the medically proven, skin identical actives 
at the correct concentrations to deliver luminous skin for a lifetime. 



www.rationale.com 



DANISH DESIGN, 

NOW SERVED CHILLED. 



The new sparkling Hallmark Cuvee by Heemskerk, featuring a 
Georg Jensen resealable closure. Danish by design. Pure by nature. 



Available at fine wine retailers, www.georgjensenbyheemskerk.com 
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Explore what’s in store and 
vorth having this month. 



SIMPLY 

SPARKLING 

Every woman s jewellery collection 
needs the equivalent of a little black 
dress: a stunning dress ring fits 
the bill perfectly. This 18-karat 
Sensuous white-gold and diamond 
ring with additional pave-set 
diamonds, $5,750, is from German 
master jeweller Christian Stockert 
and is available from J Farren-Price. 
For more details, call (02) 9231 3299 
or visit www.jfarrenprice.com.au. 



WHITE HOT 

Cementing a reputation for effortlessly sophisticated 
essentials, the latest collection from Melbourne- 
based brand Mossman features denim, jumpsuits 
and on-trend lace pieces, such as the Defiance dress 
(pictured). Go to www.mossmanclothing.com.au. 



PARTY READY 

Inspired by all things Beverly Hills, and Rodeo 
Drive in particular, the team behind glam 
fashion destination Coco California offers leading 
Australian designer labels both in-store and online. 
Visit www.cococalifornia.com.au. 



LABEL 

LOVE 

The party season is in full 
swing, so don’t be caught 
saying: “IVe got nothing to 
wear.” Australian speciality 
fashion label Emily & Rose has 
a wide range of limited-edition 
designs, from maxi-dresses to 
jumpsuits and harem pants, in 
fabrics sourced from around the 
world. For more details, visit 
www.emilyandrose.com.au. 



■& 

NEW • 
NEUTRALS 

IN A NOD TO AUSTRALIAN LABEL AJE’S 
SIGNATURE TOUGH FEMININITY AND 
LUXURIOUS DETAILING, THE SLEEVELESS 
RUTHERFORD JACKET IN NATURAL 
CONTRASTS THE SOFTNESS OF SILK AND 
LINEN PANELLING WITH RAW STITCHING 
AND MILITARY-STYLE LEATHER FINISHES. 
AVAILABLE FROM MYER STORES 
NATIONWIDE. FOR YOUR NEAREST 
STOCKIST, CALL 1800 81 1 611. 
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No-one does HAUTIM 
COUTURE- ox huY^ 
day parties - to the 
same gold standard 
of exuberant luxury as 
DOLCE &GABBANA. 

WORDS; EDWINA McCANN 



Dolce & Gabbana U; 
haute couture 
autumn/winter ’I5/’I6. 
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y four summer days spent in 
Portofino, Italy, celebrating 
Dolce &c Gabbana s Alta Moda 
felt like a dream. 

You didn’t see it on Vogues social media 
^cause we were asked not to share. Alta 
loda is a four-day festival hosted by Dolce 
: Gabbana to close the haute couture 
:ason, and this year the theme was gold, 
iie lavish invitation read: “Let there be 
•RO!” It’s the designers’ way of showing 
leir couture and fine jewellery collections 
I a devoted clientele who usually anchor 
leir mega-yachts off the coast to party 
ith Vogue editors (the only magazine 
invited) and other special wealthy guests. 
In its fourth year, it is now something of 
a family reunion, an annual love-fest 
of frivolity, fashion and fun. 

This is not an event you want to 
attend underdressed, so I almost had 
a heart attack when I read on the 
plane that the closing night party 
required a gold dress. I need not have 
worried because I arrived to find in 
my room a gold Dolce & Gabbana 
dress, which fit like a glove, and 
gold shoes to match. When I had 
initially declined their invitation to 
Alta Moda this year, as I would 
have my daughters with me at 
haute couture week, they had 
insisted I bring them too. Stefano 
Gabbana and Domenico Dolce 
love children (their nephews and 
nieces were at all the events), 
because la famiglia is everything in Italy. 
I think I have found my fashion fairy 
godparents. And so it was that I was off to 
the ball, gold dress, gold shoes and all. 







In the fashion industry no-one does 
hospitality quite like Gabbana and Dolce. 
They inject a uniquely Italian sensibility 
and a love of parties into everything they 
do. They are not short on charm, and so 
four days in their home-away-from-home, 
Portofino, where they both keep holiday 
houses, was always going to be special. 

On the final night (was it really Sunday 
already?) I was dancing with Kylie 
Minogue and Gabbana at the Oro party. It 
started at midnight and was a bit like being 
on the set of a Baz Luhrmann film. Kylie 
performed wearing a giant gold headpiece, 
topless men performed dance routines and 
gold confetti bombs exploded all around 
us. The Oro party was a suitable celebratory 
end to our unforgettable festival. 

Along with high jewellery and couture, 
Dolce &c Gabbana cleverly showed their 
mens collections to high-net- worth clients, 
or more specifically, to their husbands. The 
United Nations of the mega- wealthy left 
their mega-yachts to attend, walking 20 
minutes up the hill to an old fortress along 
an ancient pathway with obligatory drink 
stations along the way. Each night was 
another party in private villas (one night 
Gabbanas, another Dolce s), the beautiful 
old fortress or in an exclusive seaside club. 
All transport was by beautiful wooden 
Riva boats with staff dressed in nautical 
chic by Dolce &c Gabbana. Days were for 
more boating (on Stefano’s sleek silver 
yacht) or poolside relaxing. “It s strange 
doing shows in our houses,” Gabbana said, 
“but we wanted to share a way of life that 
the Italians do best.” And this they did. 

And the clothes? The audience almost 
exclusively wore Dolce &c Gabbana ^ 
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and there was a pop-up store in Portofino 
for the occasion. It wasn’t just me; other 
Vogue editors from around the world wore 
perfectly fitted dresses and shoes, each one 
individually designed to suit us (I still have 
no idea how they did that). 

On other nights guests were kitted out 
head to toe in the full and latest looks 
from the collections, complete with hair 
accessories, bags and shoes, which were 
worn to each and every event. Looking 
around there must have been millions of 
dollars of sales, and that is excluding the 
jewellery. But if the entry ticket for clients 
was committed shopping then the rewards 
were plenty once they got there, and it 
included a sit-down dinner for around 
300 in the gardens of the famed villa 
owed by Dolce, with the most lavishly set 
tables and four courses. Before the dinner 
the Alta Moda couture show was 
in the garden at sunset. Inspired by 
A Midsummer Night's Dream^ the 
trees were dressed with pumpkins 
and pomegranates hand-sewn onto 
branches to create an enchanted 
world through which the models 
glided dressed as fairies and 
princesses. The designers sent out 
94 outfits, a huge show in terms of 
couture, each look showing off 
exquisite decorative handiwork. 

Gabbana described it as an 
experience “somewhere between 
fantasy and reality”. “The fashion 
system is more than just labels,” 
he explained. “You have to offer a 
sensation and an emotion - you 
have to tell a story.” The designers 
did indeed tell a beautiful story. 

But just as in the Shakespeare 
classic that inspired them, we revellers 
must now waken from the dream. ■ 
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PRECIOUS CREATURES 



From left: Dolce & Gabbana High Jewellery gold brooch set with 
amethysts, diamonds, sapphires and tanzanites; gold ring set with 
diamonds, pearls, rubies and sapphires; gold necklace set with 
diamonds, emeralds, pearls, rubies, sapphires and tanzanites; and gold 
earrings set with diamonds and peridots, all P.O.A. 
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Olivier Rousteing 



Family 

matters 



Adopted as a baby by 
a loving French couple, 
Balmains charismatic, 
young creative director 
OLIVIER ROUSTEING 
reflects on his childhood 
and how ///S7NM/Lr 
shaped him. 



AS TOLD TO LAURA WEIR 

Y eah, I have an earliest memory. 

It was way back in the 
orphanage in Bordeaux. I had 
already been adopted, but 
I went back there for an appointment with 
a psychologist - it s a routine check-in and 
an opportunity to tell them how things are 
going in your new home. So my earliest 
memory is the room at the orphanage 
where I had slept. 

“I was born in Bordeaux 
and arrived at the 
orphanage at seven days 
old, and I was adopted five 
months later. My bedroom 
there wasn’t decorated 
very well - it was an 
orphanage, not a five-star 
hotel. There was a horrible 
bed, not ugly but 
anonymous. It looked like 
that because they don’t 
want it to feel permanent; 
they’re just hoping that the 
babies in those beds are 
going to find a family - like I did. 

“When my parents arrived at the 
orphanage there were lots of babies, but 
they said that when they saw me, they 
loved me from day one. When I was living 
at the orphanage I was always crying - 
which is weird because I’m not the kind of 
guy who cries - but when I saw my parents, 
it was the first time I had smiled. I smiled 
at my mum and they loved me, and they 
said: ‘That’s the baby we want.’ The 
manager said: ‘Yeah, but he’s black, are you 
sure? We have so many other, white babies.’ 



And they said: ‘No, 
no, no, we want a 
black baby.’ 

“So they got me, 
and visited me several 
times a week until 
the paperwork was 
processed, and that’s 
when this love started 
to build as a family. 
I arrived at their 
house in 1986, and a 
black baby going to a 
white family was unusual, especially in 
Bordeaux, which is really conservative and 
Catholic ... really Catholic! So they had to 
face so many things. Rather than thinking 
I was adopted, I thought: ‘They love me, 
they are my parents.’ [But from about aged 
10 through to high school, people would 
say: ‘Oh, you’re a bastard, your parents are 
white and you’re black’, or: ‘Your mum slept 
with a black man’, or: ‘Your dad was with a 
black woman.’ It was really complicated. 

“My father’s name is Bruno-Jean and my 
mum is called Lydia, and I think they were 



really hot when they were younger! My dad 
looks like a typical Frenchman - he has 
this long nose and brown hair. My mum 
was a beautiful woman; she had curly hair 
and green eyes. They are a beautiful couple. 

“My mum had cancer when she was 15, 
which resulted in her not having any 
ovaries, so she had to adopt. When they 
first fell in love at that age, my dad didn’t 
know she had cancer, but once she was 
diagnosed he was always with her - 
through the chemo and the treatment. He 
protected her from everything, and she 
said to him: ‘But you won’t have a baby, at 
least not with me.’ And my dad replied: 
‘Let’s adopt a baby.’ Which I think is 
a more amazing story. He was only 18, 
and he was facing something like that. 
Sometimes I wonder, would I have made 
the same choice? 

“My mum got better and they started to 
have their own life. They’re very liberal. 
They have this really open-minded feeling 
- they love new things, but at the same 
time they’re kind of scientific and more 
mathematic. Whereas me. I’m the crazy ► 
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one of the family! Fm so French, Fm so 
inspired by Paris and Bordeaux - the 
architecture, the rich culture of my country 
- but at the same time, I feel like there is 
something that is part of my blood, which 
feels more exotic, more diverse. 

“After I left the orphanage I grew up in 
a perfect house. I had my bedroom and 
I had a salle de jeu (playroom). I was really 
spoilt. I had everything I wanted, and if 
I didn’t have the right present, I would 
scream. I was a naughty only child! 

“I went to a state primary school - that’s 
the cool thing about my parents, they 
wanted me to feel like everybody else - and 
after that I went to a private high school. 

“Growing up, we were pretty wealthy; 
my dad is from a family of boulangers. So 
they made a lot of money from baking in 
Bordeaux. I was a prince! My parents 
wanted to satisfy me so much, like, every 
time. My mum always says: ‘You chose us, 
we didn’t choose you.’ At school, my dad 
wanted me to do something scientific and 
mathematic, and I was pretty good at 
mathematics, but my grandma is really into 
fashion. My mum, no, but my grandma, 
Suzelle, always believes that she is hot. 
Even when she was 60 years old, she was 
still going clubbing with me and my friends. 

“She loves Chanel pearls, and she is 
beautiful; she gives me so many tips on 
how to be. She was always a coquette; she 
was the one who actually drew on her legs 
to make it look like she was wearing 
stockings. She was always fiamboyant. 



“I remember going to the opera 
with her - that was when I realised 
I was gay. There were the little 
binoculars at the opera, and she 
was talking about the ass of the 
dancer - I mean, she was literally 
fiftysomething and she 
was talking about the ass 
of this 25-year-old boy. 

I was like: ‘Can I see 
the costume?’ 

“I know that in her 
youth my grandma was 
in love with a black 
man, but my great- 
grandmother said to her: 

‘If you marry this black 
man, you are not part of 
the family anymore.’ I think that was the 
big sadness of her life. I know that my 
parents, when they adopted me, said to 
my great-grandmother: ‘If you once say 
anything about the colour of our kid, we 
won’t see you anymore.’ So from that 
moment I was more than welcome. 

“When you have to face life’s big 
difficulties, ones that are way worse than 
a bad collection review, it makes you 
stronger. A bad review is less painful for 
me than what I experienced at 10 years old. 
I was really into fashion, and kids at school 
said: ‘If you love fashion, you’re gay.’ High 
school was the worst. 

“I didn’t know that I would be good at 
fashion design, I still don’t know if Fm 
good at it. But I always knew that I wanted 



to create beautiful clothes. 
I realised that clothes are 
important because they give 
you an identity. 

“I find women really 
inspiring and I have a big 
crowd around me but, at the 
same time, I love my moments 
alone. I can have two sides. 
I can share so many things and 
be so communicative with 
Instagram, with people, with 
my girls, with everything, but 
I know how to keep secrets. 
Instagram is an amazing door, 
and I think Fm an open person, 
but I don’t give or 
guarantee my brain or 
my heart. 

“I think, when I was 
a kid, I was looking more 
to the past, but now Fm 
looking more to the 
future. I think I was 
growing up with so many 
doubts. But my doubts 
became my strengths, 
and Fm deciding now to 
actually enjoy the present, and have an eye 
on the future more than the past. When 
I was adopted, the law was more geared 
towards the rights of the biological mother 
than those of the child. If the woman 
didn’t want to be found or leave any kind of 
identity behind, she didn’t have to. 

“Maybe at one point, when I have kids, 
I will decide to look for my birth parents, 
because I don’t want my kids to feel lost 
without their identity, when they maybe 
ask me: ‘Where are you from? Why do you 
have those eyes? Daddy, do I have your 
eyes?’ Maybe that will be the moment 
where I will decide to actually start a big 
research into who my birth parents are. For 
now, I think I am happy and satisfied with 
what I have already.” ■ 



“A BAD 
REVIEW IS 
LESS PAINFUL 
THAN WHAT I 
EXPERIENCED 
AT 10 YEARS 
OLD” 
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Anna, Carla, Franca,. 
Alda and Paola Fendi. 



THE ARMANIS 
Roberta, Giorgio’s 
niece, is director of 
public relations for 
the Italian brand. 
Along with her roles 
overseeing store 
openings and celebrity 
representations, she 
steps in as the face 
of the brand for her 
publicity- shy uncle. 



THEFENDIS 
Edoardo and Adele Fendi 
founded Fendi in 1925 and 
have safeguarded their 
legacy with five daughters: 
Paola, Franca, Carla, Anna 
and Alda. Anna’s daughter 
Silvia is now creative director 
of accessories and menswear. 



THE MISSONIS 

Angela is creative director of the company 
her parents founded, while brothers Vittorio 
and Luca are CEO and archives and events 
manager respectively. Her daughter, 
Margherita, is a brand ambassador and 
was appointed accessories designer in 2010. 



Giorgio and 
Roberta Armani. 



THE DYNASTIES 



THE LAURENS 

The American power family keeps the 
Ralph Lauren label in forward motion 
by inspiring each other and living out 
the all-American lifestyle they sell 
so well. Son David is executive vice- 
president and the Ricky bag is a paean 
to Ralph Lauren’s muse, his wife. 



Families who WORK TOGETHER 
stay together, or so prove FASHION’S 
CURRENT eohort oijamily-centric houses 



THE SISTERS 



THEASKILLS 
Australian Jordan Askill 
has made his name as a fine 
jeweller, while brothers 
Lorin and Daniel are both 
skilled filmmakers. The 
trio have collaborated 
on film projects for 
Jordan’s label. 



THE ZIMMERMANNS 
The Australian sisters who 
successfully exported their 
brand of romantic swim 
and ready-to-wear to the 
rest of the world contribute 
two equally important 
parts: Nicky’s designs and 
Simone’s business acumen. 



THE WANGS 
Dennis Wang is chief 
financial advisor of 
brother Alexander 
Wang’s label, while 
Aimie, Alexander’s 
sister-in-law, is the 
CO -founder and 
chief principal officer 
of the label and its 
growing empire. 



THEMULLEAVYS 
The Pasadena-born 
sisters are creative 
directors of the 
imaginative and 
oftentimes elaborate 
label Rodarte, named 
after their mother’s 
maiden name. 



Simone 
and Nicky 
Zimmermann. 



Jordan, Daniel and Lorin Askill. 







THE BROTHERS 




I 
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Roberto 
and Eva 
Cavalli. 



BROTHER-SISTER DUOS 

/ \ 



THE KANES 

Scottish designers 
Christopher Kane’s 
sister Tammy has 
long played 
Christopher’s muse 
as well as being 
CO -founder and 
deputy creative 
director of his label. 
Other sister Sandra 
works in HR. 



THE RYKIELS 

In 1995, Sonia Rykiel’s daughter, Nathalie Rykiel, 
became managing and artistic director of Sonia Rykiel, 
and her daughter Lola is now public relations director. 



THE MORALIOGLUS 

Designer Erdem looks to his twin 
sister Sara, a film-maker, as muse 
to his namesake label. She was 
also his first ever model and crafts 
films for her brother’s label. 



THE DELLA VALLES 
Sixty-one-year-old Diego 
turned his father’s shoe- 
making business into the 
powerhouse Tod’s, of which he 
is chairman and shares a stake 
hold with brother and company 
vice-chairman Andrea. 



THE VON FURSTENBERGS 

While industry legend Diane von 
Furstenberg’s 16-year-old granddaughter 
Talita doesn’t work for her grandmother yet, 
she’s expressed a future desire to be involved 
(and also happens to be a princess), while 
Diane’s former daughter-in-law, Alexandra, 
gave 10 impressive years to the company. 



THE CAVALLIS 
Roberto Cavalli ’s second 
wife, Eva Cavalli, was cited 
by Forbes this year as one 
of the 12 women who have 
changed the face of Italian 
fashion for her role in 
bringing a contemporary 
Italian vision to the 
Roberto Cavalli label. 



Louise Olsen 
and Stephen 
Ormandy. 



^1 



DINOSAUR DESIGNS 
Designers and founders of Dinosaur Designs 
are partners in life and in work, sharing an 
organic aesthetic and singular vision for 
their handmade jewellery and home pieces. 



THE 

CASTIGLIONIS 
Gianni Castiglioni 
is chief executive 
officer of Marni, 
where wife 
Consuelo has 
defined the label’s 
artful simplicity as 
creative director. 
Their daughter 
Carolina oversees 
e-commerce 
as director of 
special projects. 



- MOTHER, DAUGHTER, GRANDDAUGHTER 



THE POWER COUPLES ^ 



FATHER-SON 



THE 

FERRAGAMOS 
James Ferragamo is 
a third-generation 
Ferragamo working 
for his late 
grandfather 
Salvatore’s namesake 
company. James 
works alongside his 
father Ferruccio, 
who is president 
and chairman 
of the company’s 
board. 
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Rock candy 

When HEDI SLIMANE discovered the music of 
young New Yorkers SUNFLOWER BEAN, he 
invited frontwoman JULIA GUMMING to walk 
for Saint Laurent. Meet his cool and gifted muse. 



WORDS: THEODORA ASPART 

The singer and bassist for indie rock band 
Sunflower Bean, Julia Gumming is a pure- 
bred New Yorker, raised in Alphabet City 
by parents who themselves met in a band. 
Her father taught her guitar and bass 
while she was very young and she studied 
classical music at a performing arts school. 
Gumming joined her first band when she 
was barely 13 years old, before hooking up 
with the boys in Sunflower Bean in 2013. 

When music-lover Hedi Slimane 
discovered the band, Julia became his muse. 
She has walked the Saint Laurent runway 
every season since the autumn/winter 



T4/T5 show and has appeared in v^ampaigno 
for the house. 

Gumming s own style is the epitome of 
rock’n’roll. Lately she favours skirts and 
dresses, usually vintage, and among her 
favourite stage outfits is a long black velvet 
dress (with heavily made-up eyelashes. 
Twiggy- style, on occasion). 

When it comes to jewellery: “I wear 
almost no rings or bracelets, as I always 
end up removing them to play bass,” she 
says, “and necklaces bounce in all 
directions.” And how does she keep her 
model figure? “Carrying music gear.” ■ 
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The divergents 

In AN ERA of histagra7n obsession, there’s a new breed 
of model gaining ground: meet the LO-FI MODEL muses 
who also happen to make up Saint Laurent’s inner clique. 




STEFFI SOEDE 

Since her breakout season for spring/summer 
’13, Dutch model Steffi Soede has walked for 
Valentino, Louis Vuitton, Chanel and Versace 
among others, but it was spring/summer ’16 
that saw her walk for Saint Laurent for the 
first time. Previously ice-blonde, now 
strawberry, her slightly dishevelled brand 
of beauty is a sure sign of staying power. 




RUTH BELL 

Identical twin to model May Bell, Ruth began 
her career as a flaxen-haired waif before 
getting a buzz cut for an Alexander McQueen 
campaign. With her softer version of the 
early- 80s look of the This is England ilk, it’s 
no wonder Bell caught Slimane’s attention. 
She has since appeared in a Saint Laurent 
campaign and the spring/summer ’16 show. 



GRACE HARTZEL 

When Hedi Slimane really began hitting his 
stride as the rock-influenced virtuoso, he 
called on Grace Hartzel to front his campaign 
and open his autumn/winter ’14/’15 show, 
though Hartzel is no newcomer. The 
Indiana native has many plaudits to her 
name, with a Valentino campaign and 
shooting for Vogue Paris in the mix. 




LIU SUMNER 

Lili Sumner’s Instagram account befits a Saint 
Laurent regular: green-lit dance floors, ripped 
fishnet stockings, hotel rooms and DJ booths 
colour the world of the gap-toothed New 
Zealand model. Sumner’s career highs also 
include shooting with Rankin, walking for 
Lanvin and Marc Jacobs and opening Haider 
Ackermann’s spring/summer ’16 show. 




LIDA FOX 

Now a seven-time Saint Laurent runway 
veteran, the South Carolina-born model was 
given the honour of appearing in the campaign 
for the house’s recently relaunched couture 
atelier. Now established in the Slimane inner 
firmament, the model’s Instagram feed is filled 
with fellow friends and fellow models Grace 
Hartzel, Julia Gumming and Lili Sumner. 




STAZ LINDES 

The pillowy lips and slightly Bardot-esque 
hair of Staz Lindes could have seen her in 
more traditional modelling roles, save for the 
fact she would be completely out of place. The 
22-year-old is a model by day but doubles as a 
singer/bass player for band the Paranoyds by 
night, which is where Saint Laurent creative 
director Hedi Slimane discovered her. 




PERFECT PAIR 

Bianca Brandolini dAdda teams with 
Sergio Rossi on a shoe collection. 

Design director of Sergio Rossi, Angelo 
Ruggeri, has a clear notion of the woman he 
wants to see in his shoes. “She’s strong but 
delicate, confident yet feminine, naturally 
elegant,” he says. But it wasn’t until he met 
Bianca Brandolini d’Adda at a dinner 
party in Paris last year that he was able to 
put a face to the ideal. “Bianca perfectly 
embodies our woman,” says Ruggeri of the 
Italian-Brazilian socialite. “It was love at 
first sight.” After bonding over their 
similar taste in footwear - “classic with a 
twist” - the two hatched the concept for 
a collaboration. Their 15-piece collection 
runs the gamut from suede pumps and 
calfskin penny loafers to tuxedo-inspired 
satin sandals and one standout pair of 
elastane-and-mesh over-the-knee boots 
that slip on like a pair of stockings. “The 
idea was to create the perfect wardrobe of 
shoes,” says D’adda. Karin Nelson 
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Grit factor 

Vetements, the BOUNDART-\m^\x\% 
label by Balenciagas new creative director, 
is redefining the notion oi wearable hip. 

WORDS: LYNN YAEGER 




W e cast five girls for the 
show from here - we 
couldn’t go to an agency,” 
Demna Gvasalia, head 
designer and founder of Vetements (and 
Balenciaga’s new creative director), 
explains over an espresso at the Cafe 
Creme in Paris’s Haut Marais. It’s the kind 
of spot where dogs run freely, hipster 
infants squall, and lanky young patrons 
might just be pressed into service as models. 

These newly hatched mannequins walked 
a makeshift runway a few nights ago at 
Vetements’ autumn/winter ’15/’16 show 
in the unapologetically seedy confines of 
Le Depot, a legendary Paris gay bar. The 
audience, including Kanye West and Jared 
Leto, was treated to a breathtaking array of 
retooled biker jackets, oversized overcoats, 
slouchy jeans, hoodies and floral dresses 
slashed with scissors to accommodate 
sweatshirt panels - as if a Marc Jacobs 



grunge frock had spent a dirty weekend 
with an early Martin Margiela creation. 

“The idea was for the dress to be fluid and 
feminine, but then to fuck it up and make it 
cool,” Gvasalia says - a directive that could 
describe the entire collection. “We always 
want to work with existing garments, the 
things we love - denim 
pants, double-breasted 
men’s coats, classic evening 
dresses.” Most garments 
are made with new fabrics, 
but some employ recycled 
materials. Fresh or vintage, 
the brief is frequently a 
Gallic version of “go big 
or go home”. But the 
blown-out proportions 
don’t mean that the designer isn’t also 
meticulous about fit - although some of 
his models are less pernickety. “The boys 
on the runway wanted to wear the girls’ 



things - they didn’t care about the darts,” 
Gvasalia says, laughing. 

If his work is an example of a new wind 
blowing through Paris, a global focus with 
roots in goth and rave rather than the pretty- 
pretty sensibility more often associated with 
the City of Light, this may be due to the 
designer’s international 
backstory. Gvasalia was 
born in Georgia (not the 
one with Atlanta), moved 
to Germany, and attended 
the Royal Academy of 
Fine Arts in Antwerp. Six 
years ago he came to 
Paris, and two years after 
that he joined Maison 
Martin Margiela, which 
he likens to “a second education after fashion 
school - we worked very much in the same 
spirit”. Now 34, he sports a shaved head 
and favours a style that might be described 
as “at hie to -rave” - the comfy look of a club 
kid during downtime: camouflage trousers, 
flappy coat, trainers. 

After a stint at Louis Vuitton, Gvasalia 
started Vetements almost two years ago with 
some friends, and it still functions as a semi- 
collective. But if an air of cool nonchalance 
seems to hover over the endeavour, make no 
mistake: Gvasalia is as rigorous about craft 
and construction as the most traditional 
Parisian createur. “We work with a lot of 
small ateliers in Paris, but we challenge 
the construction. When we sent the 
patternmakers the details for a slouch collar, 
they called us and asked: Are you sure?”’ 

Gvasalia may be the putative head of the 
house, but he relies on a trio of close 
collaborators and a wider network of 
friends to tell him what works - and what 
doesn’t. “We have sessions to And out what 
they think. We ask ourselves: Ts it 
immediate enough?”’ In the end, Gvasalia 
says with a fierce, quiet certainty: “The 
attitude is in the clothes themselves.” ■ 




HE RELIES 
ON A WIDER 
NETWORK OE 
ERIENDS TO 
TEEE HIM 
WHAT WORKS 
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SERGIO CAMINATA 




“This photo shows 
the finale of the 
men’s autumn/winter 
’05/’06 show. The 
finale is always a 
special moment: the 
tension melts away 
and it’s exciting to 
come out and meet 
the audience. On 
this occasion I liked 
the idea of projecting 
an unusual portrait 
of myself- half 
photo, half sketch 
— referencing the 
creative side of 
my work.” * 

Giorgio Armani 









vo^cARTS 
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_^ife & 
times 

It has been 
40 years sinee 
GIORGIO 
ARMANI 
launehed his 
label. Here, the 
master talks 
about his career 

and shares t& 
stories behind 
images from 
a new memoir 
eelebrating his 
life and label. 
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V ogue: Looking back over these 
past 40 yearsy how do you think 
the market has changed} 
Giorgio Armani: “In terms of 
my brand, the past 40 years have been 
consistent, constantly dictated by the 
search for harmonious lines, innovative 
materials, sophistication and quality. 
I wouldn’t say that my brand has changed, 
rather that it has evolved. My concept of 
style and my tastes are the same as when 
I started out and they express a deep 
appreciation for everything simple and 
linear. Combined with this is a willingness 
to keep up with the times and evolve the 
brand in a consistent way.” 

Vogue: Whafs been your biggest success? 
GA: “Having created a lifestyle that 
chimes with the public, having designed 
clothing that is not only beautiful and 
elegant, but also capable of defining new 
attitudes, following and perhaps even 
facilitating social patterns. That my work 
has a strong and tangible impact on the 
everyday lives of people is an achievement.” 
Vogue: What inspires your clothing? 

GA: “Behind everything is my taste, which 
comes from a love for the sophisticated 
essential and worshipping the beautiful as 
useful. I am not a conceptual designer. I love 
the concrete and I work to make clothing, 
starting off with an idea, then a design and 
finishing with a creation on a mannequin. 
For me it’s a very natural process.” 

Vogue: What legacy do you hope Armani 
will leave? 

GA: “My concept of natural and 
sophisticated elegance.” 

Vogue: Which collection do you look back to 
with the most affection? Why? 

GA: “It’s impossible to choose. Each 
collection involved months of long and 
hard work and so I see myself in each and 
every one. I’m attached to each collection.” 
Vogue: How have you remained consistent 
in a world thafs changed so much? 

GA: “By always looking at the reality 
around me and constantly evolving myself 
and my pace; the women and men I dress 
expect this of me.” 

Vogue: What impact has the digital age had 
on the brand? 

GA: “A positive impact: my way of doing 
business typically involves using different 
modern means of communication. When 
used intelligently and in moderation, 
resources like social networks are an 
opportunity. But you have to be careful 
because online success is as easy as it is 
ephemeral. There has to be substance.” 
Giorgio Armani (Rizzoli, $275) is out now. 




“This is a shot taken by Roger Hutchings 
in 2001 at the runway show with which, in 
the October of that year, I opened the new , 
Armani/Teatro designed by Tadao Ando. 

This photo, alongside others, was 
published the following year in the book 
Armani Backpage. The photographer 
succeeded here in capturing the moment 
in an instinctive and natural way. Without 
using filters or devices, the irhag'e is clear, 
in sharp black and white, giving the^ 
viewer a transparent and immediate vision 
of the work that goes on before shows.” 





“Arfnani/Casa is a natural extension of my 
lifestyle. I’ve always had a global vision for my 
aesthetic and I’ve manifested this ta^te in my 
houses, stores and work spaces, even designing 
furijiture, \Yhile following a. common thread. 
My desire is, and has always been, to transform 
beauty into comfort and commodity, creating 
a timeless, elegant and sophisticated style 
based on the principles of quality, comfort, 
funttionalify and design par excellence. I ap*ply 
this philosophy to everything I do, from my 
fashion to interior design connections. This * 
image from an Armani Casa spring/summer 
2014 advertisementsummarises it well.” 



» * f « 




“I love this shot from an Emporio Armani 
advertisement for autumn/winter’s ’01/’02 collection. 
As if it were a detail from a runway show, the image 
emphasises the interplay of graphic black and white 
for eveningwear. Men’s silk trousers and the classic 
tight dovetail have been reinterpreted in a surprising 
way in terms of both the materials and colours.” 
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“This is an advertising image from the 
Giorgio Armani spring/summer ’90 
collection, shot in Tunisia by Jacques 
Olivar. Two factors determined the 
choice of this location: the soft light 
combined with the smooth landscape 
and North Africa, which provided 
inspiration for the entire collection. 

To this day it remains one of my 
favourite advertising campaigns.” 
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La chanteuse 



Ahead of her SECOND ALBUM and visit to Australia to 
perform ASoFrenchySo Chic, LOU DOILLON muses 
on her singing career, her family and her part in fashion. 

WORDS: LOU DOILLON, AS TOLD TO ZARA WONG 



W hen I won the Les 
Victoires de la Musique 
award [in 2013 for best 
female artist] it was 
a very strange thing because I had been 
on tour and realised I had always fantasised 
about awards. I was always dreaming about 
it ... in school I never had a medal, and 
I always dreamt about medals. School is 
tough in France. By the age of five we re 
already graded. I was good at school to 
a degree, but I remember when I was nine 
or 10 years old, getting four out of 20. It s 
a mind-fuck; the teacher basically saying 
you’ll never be anything good in life. 

“But funnily enough when you do get 
the award, you don’t need it anymore. 



Suddenly I had discovered the stage and 
my public. I had found my own happiness 
and that’s when it all arrived. God, it’s so 
strange. There were so many years when 
I thought I needed that award and thought 
it would have helped me sleep at night. 
I guess that’s the beauty of the award. It 
arrives a bit too late in a way, by that time 
you’ve decided this is what you want to do. 
And I remember having interviews straight 
after and them saying: ‘Wow you’ve won 
this award, now are you going to keep on 
doing music?’ You feel very stupid thinking 
that you were already going to keep on 
doing music without the award. It comes to 
a point where it is a wonderful validation 
but the public was the real validation. 



“I was really embarrassed about doing 
this first album so it was really beautiful to 
have loads of people coming up to me and 
saying: ‘Make a second one, please don’t 
stop!’ It was beautiful. For the second 
album I was very proud to work with 
Taylor Kirk from the band Timbre. I knew 
he was going to be tough with me. He’s 
a real musician who didn’t care about the 
fame and the kind of pixie dust that was 
around me. I wanted someone who wasn’t 
going to take the bullshit and to help me 
go through the process. 

“There are always haters and people who 
destroy you in one way or another, but there 
are also lovers and people who dare to come 
up are very brave. That’s taught me to go up 
to people and tell people that I love them 
and that what they do is important to me. 
People who come and talk to you boost you; 
it lifts you up. Three days ago I was walking 
in the street and this girl from New Zealand 
came up to me and said she loved my music, 
how it was her first time in Paris and she 
was so excited to have run into me. We 
took a picture together and I think about 
her, because people are important. 

“You try to hide it because it’s 
unfashionable to say that people are 
important, but people who send their love 
I remember every day, and people who 
send their hate I remember every day. You 
know, I wish I didn’t and I wish I was 
stronger than that and a lot of people 
around me tell me not to care about bad 
critics, but of course I care. I care about 
what people think. But I’m not going to 
stop what I do because of what 
people think. 

“There is a great freedom in music. 
There’s something very old-fashioned 
about it, which I adore, compared to 
fashion or the movie industry. People 
fantasise about the fashion or movie 
industries so much that they get lost and 
confused, and you think it’s more 
important than it is. Those industries are 
businesses that involve great quantities of 
money, and more people. The more people 
there are, the more you want to please 
people, and you need to cut to what you 
really want to say because you want to 
please the maximum number of people. 

“The fashion industry has been really 
generous with me, but when I’m in the 
music industry it’s much more painful, 
more complicated. I love fashion, it’s very 
easy for me because I suppose I have a sense 
for it. I like to go to fashion week to see the 
work of my friends - the designers, who ► 
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Clockwise from 
left; Lou Doillon 
attending a Chanel 
show; on stage in 
New York city; at 
a Chanel show in 
March; receiving 
an award in 2013. 



haven’t slept all night. For my friends who 
work in magazines, it’s hell. Fashion week 
is so fun as a celebrity, and it should be fun 
because we’re only there to see the results. 
It’s great seeing other people perform. 

“I keep my music quite private from my 
family and friends because I want to keep 
it as honest as I can, and the only way to do 
it is to forget what other 
people think. I can see 
that people around me 
are wondering what I’m 
writing about, and 
I know it’s going to make 
them uncomfortable one 
way or another. I like to 
make it as vague as 
possible so that people 
won’t be hurt. So there might be albums 
my father hasn’t listened to, and most 
of my sisters haven’t listened to it yet, and 
my mother hasn’t listened to it yet, 
but my mother is such a groupie, so much 
so that she knows my songs by heart and 
it’s very strange for me. 

“I often get asked what it’s like to be the 
‘daughter of’ [actress and singer Jane 
Birkin and film director Jacques Doillon]. 
I have no idea what it isnt like to be 
a ‘daughter of’ - it’s like being asked how 
does it feel to be brunette? Well, I’ve never 
been blonde, I wouldn’t know. I only know 
what it is to be, and we’re all the children 
of our parents. There is something so 
terrible about this process of being 
‘children of’, where suddenly you feel that 
you’re illegitimate all your life, and at the 



same time people love you but they don’t 
even know you, or people hate you. 

“The majority of my friends in the music 
industry struggle so much so there is the 
idea of taking the [place] of someone else 
in music when so many others are trying. 
Then you realise you’ve taken the process 
of being a ‘daughter of’ too far. So 
I thought I should do 
this in the smallest, 
humblest way and if the 
public loves it, then I’ll 
be fine and legitimate, 
and maybe I’ll make 
another one. 

“I love the process of 
making music. I think 
the complicated moment 
for anyone is the moment when it’s done 
and the moment you realise it is done. Our 
subconscious takes over without us 
realising the moments where you can’t do 
better, because you’re only you. It’s very 
humbling doing music; processing your 
little story. And then when it’s done, you 
think it’s a big deal but actually it’s just 
another album coming out. You can’t think 
that it’s more important: it’s just music and 
that’s what makes it in a way extremely 
important because it has to please you, it’s 
a big deal. It’s you versus yourself. That’s 
all it is.” ■ 

So Frenchy So Chic is held in Melbourne on 
January 10, and in Sydney on January 16. 
Go to www.sofrenchysochic.com.au. 

Lou Doillons album Lay Low is out now. 
Go to www.loudoillon.fr. 



“IT’S VERY 
HUMBLING 
DOING MUSIC; 
PROCESSING 
YOUR LITTLE 
STORY” 



SO FRENCHY 
SO CHIC 

Celebrate high summer at 
this annual gathering on the 
grass with champagne, fine 
food and sultry sounds. 
Here are three of our 
French favourites. 




Her stage presence has been compared to 
Patti Smith’s and her blues and folk songs 
likened to a modern Billie Holiday’s, 
super-talented songstress and multi- 
instrumentalist Hindi Zahra is known 
for her heartfelt storytelling. Expect to 
hear tracks from her second album 
Homeland, released earlier this year. 




French folk duo Sylvie Hoarau and 
Aurelie Saada’s beautiful harmonies are 
all the more enchanting sung in their 
mother tongue. Blending lounge-pop, 
retro-folk and disco, they could be singing 
about mopping the floor and would still 
sound heavenly. Brigitte’s first album 
went double platinum - find out why. 




When Balkan- electro collective Soviet 
Suprem hit the stage, head for the dance 
area. Infectious high-energy tunes - a 
mix of soft punk, Bolshoi gypsy beats and 
hip-hop - combine with theatrics and, 
by all accounts, the audience goes wild. 
These guys appear last on the schedule, 
so get ready to burn off that brie. 
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Bachelor of Design. 
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^ FLORID PROSE 

I From flower farm to market 

I and studio, celebrated florist 
I Lisa Cooper’s book - a journal, 

^ guide and photographic essay 
in one - mesmerises with its imagery and 
will inspire every flower lover to create. 
The Flowers by Dr Lisa Cooper (Murdoch 
Books, $59.99). 



2. ZOOM IN 

^ Take a trip with 
Sydney-based 
photographer 
Giuseppe 
Santamaria who 
captures stylish 
women in six 
fashionable cities. 
Women in this Town by 
Giuseppe Santamaria 
(Hardie Grant, $29.95). 



For keeps 

LUSH PHOTOGRAPHS, exotie 
locations, dishes to impress, bouquets 
and beauty: these are TOMES TO 
TREASURE or give to another. 



SPICE llkAIL 

You might not be planning 
a trip to India or Bhutan, 

A U but flicking through chef 
Christine Manfield’s guide 
book to these regions of colour, chaos and 
delectable cuisine will have you hunting for 
your passport. Her personal pick of places 
to see and where to stay and eat, makes for 
the ultimate itinerary. 

A Personal Guide to India and Bhutan by Christine 
Manfield (Lantern, $39.95). 







4. DINE OUT 

iNopi is the London 
[restaurant that foodies 
flock to. But if an imminent 
visit is unlikely, and you’re 
I up for a culinary challenge, 
[unlock the secrets to chefs 
Yotam Ottolenghi and 
Ramael Scully’s clever, 
|well-balanced recipes 
in this elegant volume. 

I Nop/: The Cookbook by Yotam 
[Ottolenghi and Ramael Scully 
(Elbury Press, $59.99). 
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Colourful and enticingly 
photographed, this joyous 
celebration of Greek food by 
one of Australia’s top chefs had 
team at taramosalata. There’s something 
ery Australian in the vibrant presentation, 
and the modern recipes feel like sunshine. 
Greek by George Calombaris (Lantern, $59.99). 



WORDS: CUSHLA CHAUHAN ART DIRECTION: DIJANA SAVOR 
PHOTOGRAPHS: EDWARD URRUTIA 







vosueAKTS 




The art 
jet-set 

Its cl NON-STOP global party, 
populated by a charismatic 
GANG OF HEIRS, aesthetes 
and masterpieces. 

Welcome to the 
ART FAIR carousel. 



Straight-laced a word for a man who goes 
out with Heidi Klum) Vito Schnabel works 
with impossibly cool figures, including 
musician Laurie Anderson and cult 
sexual anthropologist Terence Koh. Dellal, 
meanwhile, has long been known for his 
nose for the new. There are heiresses too: 
India Rose James, granddaughter of the 
late porn baron and Soho landlord Paul 
Raymond, has set up the Soho Revue art 
gallery with William Pelham, the son of 
the Earl of Yarborough, for what The Times 
described as “young artists working across 
media such as film and fashion” 

But this life can be exhausting, says art 
consultant Paola Weiss - a word repeated, 
wearily, by her business partner Raphaelle 
Bischoff. “Sometimes you spend almost a 
whole month away from London,” adds 
Bischoff. Eugenio Re Rebaudengo, the 
keen, gentle founder of online art sales site 
Artuner and son of prolific collector 
Patrizia Sandretto, uses his time away 
from his Turin base to visit artists’ studios. 

Yana Peel, the tall, commanding figure 
behind the global art philanthropy 
organisation Outset Contemporary Art 
Fund, calls it the “Caravanserai”, this 
group of art world nomads who roll from 
one continent to the next. She should 



WORDS: JOSH SPERO 



T hirty years ago, artists 
were living in hovels in 
Shoreditch where the 
only people who 
appreciated their work were the rats 
and Charles Saatchi. Today, art is the 1 
new black. And so social and prestigious 
is the art world that it s become a magnet 
for the young, rich and well connected as 
they try to become the next Jay Jopling or 
Peggy Guggenheim - moneymakers and 
tastemakers. They many not all succeed, 
but they’re having a hell of a time trying. 

The art world calendar has never been 
more packed with fairs, auctions, biennales 
and exhibitions - and the parties that go 
with them are integral. As art fairs have 
grown, so have art parties. With this comes 
the cool crowd, attracted to a milieu that 
combines aesthetics, intellect and extreme 
socialising as fashion never quite could. 

All of this means that the au courant can 
replace the biannual four-city fashion week 
tour with the art fair crawl. For the 
marquee fairs (the Art Basels and Friezes), 
you’d be in Hong Kong in March; New 
York in May; Basel itself in June; London 
in October; and Miami in December, plus 
Sao Paulo in April for SP-Arte; Istanbul 
for Contemporary Istanbul in November; 
and maybe, if you’ve got the eclat., Art 
Dubai in March. The major contemporary 
art auctions at Christie’s, Sotheby’s and 
Phillips in London are in February, June 
and October respectively. And every two 
years the Venice Biennale comes round. 
You can even plan for the 100-day-long 
Documenta exhibition held every five years 
in Germany; the next one is in 2017. 

Next-gens and spouses of the rich are 
scaling the painted citadel of art with 
gusto, good genes and fistfuls of cash. 



Dasha Zhukova, Roman Abramovich’s 
partner, is reopening her Garage Museum 
of Contemporary Art in Moscow in a 
streamlined space by “starchitect” Rem 
Koolhaas, aiming at the sort of patronage 
heiress Peggy Guggenheim or collector 
Isabella Stewart Gardner wielded. 
Zhukova has already shown James Brett’s 
Museum of Everything at the old Garage 
and will now be displaying a whole range 
of artists, from oh-so-dotty elder 
stateswoman Yayoi Kusama to Rirkrit 
Tiravanija. Lanky Vladimir Restoin 
Roitfeld, son of former French Vogue 
editor, Carine, has a private dealership and 
pops up with shows around the world, his 
shirt often open several enjoyable inches 
lower than it is decent; his artists include 
the likes of re-emergent street artist 
Richard Hambleton and Nicolas Pol. 

And there are more heirs than you can 
count: Roitfeld’s pal Andy Valmorbida is 
from an Australian-Italian food distribution 
family and as keen on a pop-up exhibition 
as Vlad himself; the gallerist Alex Dellal’s 
grandfather was a property magnate; 
Jamie Wood, owner of Scream Gallery in 
Fitzrovia, has a Rolling Stone for a pa 
and a penchant for Dennis Hopper; and 
exhibition-thrower (“curator” seems too 
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Heiress India Rose 
lames at the launch 
of her gallery Soho 
Revue in London. 



know: with her private equity pioneer 
husband Stephen, she throws an annual 
party for the nomads during Art Basel 
Hong Kong. Last year it was in a Hong 
Kong parking lot, with a performance 
piece for 1,000 people by hot young artist 
Ryan McNamara, not to mention the usual 
DJs, drink and frenzied dancing. Bischoff 
takes another tack: “I like to compare it to 
a play where we just have the same 
production in different cities.” Or as Neil 
Wenman, director of art gallery Hauser &c 
Wirth, cheerily puts it: “It s a bit like going 
to a wedding where you see all your old 
friends from school.” It s true: if you rock 
up in Rio or Riyadh for an art event, you 
can be fairly certain that fellow gallerists, 
advisers, collectors and assorted hangers- 
on will be there too. As will Roitfeld, or 
Andy Valmorbida, or his brother PC, 
who’s part-owner of LA’s Prism Gallery. 

The toll these fairs take is punishing. 
Alexander Gilkes, co-founder of online 
auction site PaddleS, says he travels 20 
days a month. Gilkes, open and two steps 
ahead, is among the art world’s best- 
connected, most glamorous young figures: 
an Old Etonian who was one of the 
youngest executives in LVMH’s history, he 
gets profiled in the New York Times and 



currently employs Princess Eugenie. See 
what I mean about heirs? (And brothers: 
his younger brother, Charlie, is the man 
behind Bunga Bunga, Maggie’s, Mr Fogg’s 
and other regally approved hangouts.) 

The auction houses are almost 
embodiments of the hyper-speedy art 
world: they put a sale up for a fortnight, if 
that, and in one evening it’s all gone. You 
might pity the collectors 
rushing around the 
fairs, these “Supermarket 
Sweeps” of the art world, 
on five continents, trying 
to snap up works before 
their friends do. Or you 
might not, since art 
fairs have developed 
luxurious VIP programs 
with brunches at private 
collections, a special 
lounge in the marquee and talks from the 
hot curator du jour. This is not simply for 
the collectors’ intellectual edification: they 
bring their wallets with them. 

Alongside the parties that art fairs and 
biennales put on, local collectors like to 
have people over to gaze at their 
acquisitions. No-one, for instance, wants 
to miss Fran 9 ois Pinault’s dinner at the 
Venice Biennale. 

Pinault is an example of another truth: 
the fashion industry has seen how art has 
been usurping its status as arbiter of what’s 
cool and has sought to buy in. Its major 
figures are already serious collectors, but 
now they’re creating their own museums to 
show off their treasures and bask in the 
cachet that goes with it - they’re the Fricks 
and Mellons of today. Name a fashion label 
and it’s bound to have an artistic enterprise: 
the Fondazione Prada, another Koolhaas 
design, opened in Milan in May; in Paris, 
the new Fondation Louis Vuitton is housed 
in a Frank Gehry building; and Venice has 
two galleries with art owned by Pinault 
(who owns Gucci, et at). 

Approaches to the bucketful of 
invitations vary. In London, a collector 
tends to pick one dinner (hosted by a 
gallery of a luxury brand piggybacking 
onto a gallery) and stick with it. The quality 
of dinner can vary, from 24 people in the 
basement of Bocca di Lupo in Soho eating 
panettone stuffed with ice-cream, as 
Spriith Magers once laid on, to 300 people 
sitting stiffiy over rubber chicken, as 
happens all too often these days. Certainly, 
old hands talk about how these dinners are 
getting worse: more commercial, stripped 



of spontaneity. Fifteen years ago, an art- 
world habitue says, Simon de Pury would 
DJ, and 10 years ago Alex Dellal would 
open up his house on Hoxton Square. 

Then there are the one-offs. Peel seems 
to have seen the world in the cause of art: 
Cuba with the Zabludowiczes, the 
Finnish-British couple who are celebrating 
the 20th anniversary of their collection; 

North Korea with 
filmmaker Nick Bonner; 
and she held a dinner to 
launch Outset and raise 
money for Tate at Lord 
Foster’s home. 

Some galas come 
round every year. The 
Whitechapel Gallery 
has moved from the 
grungy glamour of its 
Art Plus parties to more 
sedate dinners honouring icons like Sir 
Howard Hodgkin and Richard Long. 
Alexander Gilkes plumps for the celebrity- 
stuffed celebrations of the Los Angeles 
County Museum of Art and the Museum 
of Contemporary Art Los Angeles 
(MOCA) - in 2009, Lady Gaga played a 
Damien Hirst-designed grand piano at the 
MOCA 30th-anniversary gala. 

But man cannot live on canapes alone, 
and if this round-the-world haze of fairs 
and parties seems exhausting and 
unfulfilling ... well, it can be. Collectors 
burn out, artists rise and fall before their 
paint has dried. Those in the art world - 
like those outside it - are looking for 
something permanent, something that can 
offer aesthetic, emotional, intellectual or 
financial satisfaction. And they have a 
variety of ways of doing it. 

Some say it is in their long-term work 
with artists and collectors that gives them 
a centre, the excitement of finding a young 
artist and nurturing his or her career. 
Others talk of giving their time, money 
and expertise to charities. 

And, of course, there is that often 
overlooked but still joy-making part of the 
art world: the art. Eugenio Re Rebaudengo 
calls his family’s collection “a forever 
project” for the enjoyment and edification of 
both his family and the public, while Peel, 
who says she has “a crush on talent”, looks to 
art for “the questions it raises and the 
answers it provides that outlive us all”. True 
as this is. I’m not sure art will ever be able to 
answer the most profound art world question 
of all: when will the waiter be around with 
the next glass of champagne? ■ 



“IT’S A BIT LIKE 
GOING TO 
A WEDDING 
WHERE YOU 
SEE ALL YOUR 
OLD FRIENDS 
FROM SCHOOL” 
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Feeling the heat 

Fiercely determined to sam the world, one remarkable young CAMPAIGNER 
is gearing up to make her mark on the global CLIMATE CHANGE stage. 

WORDS: JANE ALBERT 



A manda McKenzie’s career 
trajectory has been nothing 
short of meteoric. Less than 
two years ago McKenzie found 
herself unemployed when then-newly 
elected prime minister Tony Abbott 
abolished the Climate Commission as his 
first act of leadership, and with it 
McKenzie’s job. Fast-forward two years 
and the 32-year-old is not only the CEO of 
the Climate Council, but she also heads to 
Paris this month alongside two of her 
colleagues, award-winning author, 2007 



Australian of the Year and scientist 
Professor Tim Flannery, and ecologist and 
climate change expert Professor Lesley 
Hughes. The trio is representing the 
Climate Council at the high-profile United 
Nations Climate Change Conference. 

They will be in prestigious company. 
Among the 500 dignitaries attending this 
important conference are US president 
Barack Obama, Chinese president Xi 
Jinping, UN secretary-general Ban Ki- 
moon and Australian foreign minister Julie 
Bishop. The world’s eyes will be on the 



12-day event as the delegates strive to 
achieve a new international agreement on 
limiting greenhouse gases to prevent global 
temperatures rising by more than two 
degrees Celsius. 

Paris is another mark in McKenzie’s 
already impressive career. In her three-plus 
decades this determined Melburnian 
and unassuming greenie has achieved 
a remarkable amount. But it is no accident 
she has ended up where she is. McKenzie 
has been passionate about the environment 
since childhood, pitching in wherever she 
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could at school and later at Monash 
University: volunteering at the 

Environmental Defenders Office and 
various other environmental organisations, 
putting her law degree to use at the nearby 
asylum seeker centre. But it wasn’t enough. 
“I was frustrated that you’d volunteer but 
all you could do was lick envelopes. 
I wanted to change the world!” she says. 

In 2005 she read Flannery’s book on 
climate change, The Weather Makers^ while 
hiking in Tasmania. “My first reaction 
was: ‘This is so huge but I’m just one 
person, how can I make an impact?’ I felt 
overwhelmed. But my sister Julia is very 
practical and said: ‘You can’t do everything 
but you can start somewhere.’” 

Although extreme weather and climate 
change dominate headlines today, a decade 
ago it was a topic most assumed was the 
domain of dreadlocked hippies. The public 
began to sit up and take notice following 
the release of former US vice-president A1 
Gore’s 2006 documentary Inconvenient 
Truth. Tapping into the Zeitgeist, the 
McKenzie sisters realised the time was 
right to take action. They established the 
Australian Climate Change Education 
Network (ASCENT), travelling to schools 
and universities to hold workshops and 
ensure students had information and access 
to the facts about global warming. 

The next step was to set up a national 
youth movement, the Australian Youth 
Climate Coalition (AYCC), which ran 
advocacy campaigns and mobilised young 
people to enable them to speak out. 
McKenzie did just that when she publicly 
took on economist Professor Ross Garnaut 
during the release of his 2008 Garnaut 
Review, which McKenzie and countless 
others felt prescribed a thoroughly 
inadequate emissions reduction target of 
five per cent. “Bob Hawke was choosing 
the final question and because we were 
young I was selected so I stood up and 
said: ‘Mr Garnaut, in 2050 I will be your 
age and looking back at what we have 
created, my fear is the five per cent target 
basically condemns us to huge levels of 
climate change, which will compromise 
my future and that of my friends and 
future family. This is inadequate.’ And the 
whole room clapped, people gave the 
question a standing ovation! He was very 
awkward about it.” 

It wasn’t always an easy path. “I was 23, 
we made lots of mistakes but we just had 




“SOME OF THE 
ADVANTAGES OF 
STARTING YOUNG 
IS YOU DON’T 
KNOW WHAT YOU 
CAN’T DO YET” 

a go and learnt by doing,” she says. “Some 
of the advantages of starting young is you 
don’t know what you can’t do yet.” Today 
the AYCC has more than 120,000 
members nationally, 18 employees and 
thousands of volunteers. It was when 
McKenzie “retired” from the organisation 
in 2011 after four years that she was invited 
by Professor Flannery to join the Climate 
Commission as senior communications 
advisor in Canberra. An independent 
body, it was established by former minister 
for climate change and energy efficiency, 
Greg Combet, to provide impartial 
information on the facts and figures 
surrounding climate change. 

It was this organisation that the Abbott 
government abolished in 2013. The public 
response was swift and vocal, responding 
to an effort by McKenzie and her fellow 
commissioners to see if they could raise 
enough funds to start over. They raised an 
impressive $500,000 within 24 hours of 
launching a crowd-funded campaign. So 
passionately did the Australian public feel 
about the need for an objective voice on 
climate change that within 10 days that 
had grown to a staggering $1.1 million. It 
was the largest amount ever raised in an 



Australian crowd-funded campaign, and 
provided a solid base on which to build 
a new independent organisation, the 
Climate Council. 

Today McKenzie runs that organisation 
alongside chief councillor Professor 
Flannery and Professor Hughes, among 
others. “Climate science can be really 
daunting, so we see our role as the 
translators to make it relevant to people’s 
daily lives,” McKenzie says. “We know 
how extreme weather is affecting people - 
hot days have doubled in Australia [in the 
past 50 years], heatwaves have already 
become longer and hotter and start in 
Sydney 19 days earlier than they used to - 
there are some tangible ways people can 
see how extreme weather is impacting us.” 
McKenzie cites two recent Essential 
Research surveys that found the percentage 
of respondents who believed extreme 
weather events and climate change were 
linked leaped from 52 in January 2014 to 
76 per cent by November. 

Clearly the message is getting through. 
In 2014 McKenzie was recognised as one 
of Westpac’s 100 Women of Influence, and 
she hopes to continue to use that influence 
to help educate and inspire people to do 
their bit. “The Climate Council has huge 
potential to continue to change the 
conversation in Australia,” she says. 
“[Climate change] looks daunting and 
people feel a bit disempowered when they 
see how big the challenge is and how small 
they are. I always say people can use their 
voice, time and money.” The publicly 
funded organisation accepts no corporate 
support, in order to avoid conflicts of 
interest, but receives around 2,000 
donations every month. 

McKenzie is looking forward to the Paris 
conference, which will focus on bringing 
countries together and sharing a 
commitment to take action on climate 
change. Australia has already nominated 
what McKenzie and her fellow 
commissioners believe is an insufficient 
emissions reduction target, but she is 
hopeful the country will be shamed into 
going much further. “The target has 
already been condemned as inadequate and 
I suspect Australia will be under a lot of 
pressure as a consequence,” she says. “But 
I have a lot of [optimism] about the 
conference. We know it won’t be enough, 
we’ll need to do more, but it will be a really 
positive step in the right direction.” ■ 
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Tod’s necklace, 
$1,515. 



Chanel bags, 
$4,790 each, 
from the 
Chanel 
boutiques. 



ARTISTIC 



Mill/ Dent bowls, 
$132 and $61. 



^gui^ECIAL 



Miu Miu EDP, |/|!< Louis Vuitton 
1 00ml for $ 1 7301 IT Jf $4,600 



Bridget Bodenham 
spoons, $15 each. 



The Olsen x Masini & 
Chern pyjama top, 
$190, sold with pants, 
and shorts, $80. 






Exuberant colours, graphic 
statements and must-have 
pieces will make a statement 
on Christmas morning, 



Dolce & Gabbana 
candle, $230. 



the tree 



Our edit of the seasons 
BEST (and most stylish) 
gift-giving ideas for 
EVERT woman. 



Clinique 3-Step 
skincare gift 
set, $99. 
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Get social with ‘holsterfashion' 




WWW. holste rfas h ion . co m 



austral ia’s 

must have 

jelly brand 



holster* 

a u s t r a I i a 





The Broad Place 
tea strainer, $24. 



Wrgari necklace, 
$3,640. 



Armor-Lux 
tops, $90 
each, from 
The Standard 
t Store. 



camera 



larrolds. 



Bombki Christmas set, 
$105, from www. 

N et- A- Po rte r. CO m . 



Ghd 
Arctic Gold 
Platinum 
i gift set, 
^ $315. 



Chanel Les Mini 
des Chanel brush 
set, $170. 



Burberry trench 
coat, $3,050. 



^gui^ECIAL 



Vogue 



The Laundress 
wet-and-dry bag, 
$55, from www. 
modesportif.com 



Sheridan queen towel, $55, 
and hand towel, $33, plus $15 
each for monogramming. 



CLASSIC 

From staple wardrobe 
updates to modern wares, 
these star-quality ideas will 
become forever favourites, 



Grown 

Alchemist Body 
Twin Set, $66. 



Moet & Chandon 
Imperial, $66, and 
Ice Imperial, $113. 



\[om Ford 
b%^$l,99 
from“ 



1 ■' 4 } 



Rococo Flo' 
garland. 






/ 

Love ^ Style . 
larance I 
(Simon and 



Schuster, $40). 



'M 




- 1 


V 



Jasmine and \ Vill 
shirt, $120. 



The Broad 
Place cups, 
$39 each. 
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ONLINE NOW 
novoshoes.com.au 




Poho Flowers 
garland, $230. 



Gucci scarf, 
$545. 



Manolo Blahnik 
shoes, $1,330, 
from a selection 
at Quincy. 



Wedgwood 
champagne 
flutes, $299 
for a pair. 



^fei^ECIAL 



Van Verre glasses, $90 
for a set of six, from 
www.spenceandlyda. 
com.au. 



Swarovski 

ornament, $79. ilV' V 



Scanlan Theodore 
bag, $600. 



Chanel hair 
comb, $990. 



FEMNNE 



The brief? Trinkets, garlands 
jewels and rose-tinted hues. 
Nothing is too fussy, too 
prinn or too adorned. 



- Miu Miu bag, $4,180. 



Chloe EDT, 



50ml for $100. 



Our Tamarama Kitchen 
by Joanna Cooper and 
Vanessa Rowe, $59.95. 



Coordinates 
Collection 
bracelet, $184. 



Missoni Home cushions 
from top, $530, $385 
and $385, from www. 
spenceandlyda.com.au. 



Yasmine Esiami bra, $1 19, 
and briefs, $89, from 
www.mychameleon.com.au. 



T2 teapot, $ 
and teacup, $65 



La Prairie Caviar 
Spectaculaire in 
a limited-edition 
BattiJrat crystal 

server, ^$^00. 

\ 
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aqua blu 



AUSTRALIA 

www.aquablu.conn^au 







Apple Watch, 
from $499. 



Edible Beauty 
ll^eas, from 
■22 each. 



McCarthy sneaw 
$300, from www. 
stylerunner.com. 



Indoor watering 
can, $129, from 
www.mrkitly . ^ 
com.au. 



Milly Dent 
pot with 
succulent, 
$65. 



The Upside top, 
$109, and tights, 
|$I39, from www. 
[modesportif.com 



Nike sneakers, 

$^ 0 . 



Adidas by Stella 
McCartney 
jacket, $240, 
from WWW. 
modesportif.com, 



WELLNESS 

Luxe workout wean 
on-the-go bags and health- 
conscious treats all make grounding 
gifts to satisfy the fitness lover 
Note: bauble-free zone. 



V - 






N 7 



Pana Chocolate 
bars, $7 each, j 



Marni backpack. 






SPECIAL 



Bondi Wash yoga 
mat spray, $25, 
dry dog wash, $15, 
soap bar, $12, and 
hand spray, $12. 



Grafa scoop, fork 
and trowel, $89 
each, from www. 
mrkitly.com.au. 
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In a Mazda2 you'll discover street-smart style that stands apart from the crowd. Sporty performance comes from 
SKYACTIV TECHNOLOGY, along with outstanding fuel economy. It's more fun when your world comes along, so MZD 
Connect links up your online contacts, music and lots more. Smart City Brake Support even helps avoid low-speed 
collisions! So go somewhere you'd rather be. Check out Mazda2.com.au 



MZD Coifin«ct ftanif^rd on G«nlii modtl shown. ^Opttonaft 





Odisya bracelets, 
$80 each. 



Comme 
des Garmons 
sneakers, $215, 
from Harrolds. 



Swept Away by 
Wanderlust 
travel journal, 
$40, from Axel 
& Ash. 



Bose Quiet 
Comfort 25 
headphones, 
$399. 



Seiko watch, 

$1,200. 



Prada cardholder, 
$320, and wallets, 
^ $870 each. 



TRAVELLER 

Be led by practicality 
and choose personalised, 
world-class offerings 
worthy of taking on 
an adventure. 



Bassike 
shorts, $160. 



Gucci Bamboo 
EDP, 50ml 
for $110. 



Bassike 
T-shirt, $240. 
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MY BEAUTIFUL 



LAUNDRY 



Designed for the modern laundry, 
Fisher & Paykel SmartDrive™ 
washing machines and matching 
dryers not only look great but 
also offer large capacity, easy 
Installation, robust construction 
and high performance. Best of 
aMf your laundry can now look as 
beautiful as the rest of your home. 





'SPECIAL 



Aesop shaving 
kit, $80. 



[ Dennis Stock: 
James Dean 
(Thames & 
Hudson, $55). 



Bollinger 
2009 Spectre 
limited- 
edition box 
set, $299. 



Sarah & 
Sebastian 
ring, $960. 



Feit sneakers, 
$560. 



Thom Browne 
sunglasses, $675. 



MODERN 



Cool, calm, collected: 
these gentlemanly 
ideas will make the 
perfect fit for your 
significant other 



Kreafunk aGroove 
wireless speaker, 
$110, from WWW. 
shopuntil.com.au. 



Man Made by Dan 
Jones (Hardie 
Grant, $25). 



DAN JONES 



Dr Harris & Co. 

Shaving Cream, $38, from 
www.mrporter.com. ^ 




Polo Ralph Lauren shorts, ' 
$150, from www.mrporter.com. 



backp^ 

$1,670. 



Sphero BB-8 
app-enabled 
droid, $250. 



Suck UK cork globe, 
$220, from www. 
iShopuntil.com.au. 



MEN’S ^ 



Patron Silver 
tequila, $85. 



Gucci 

sneakers 

$790. 



Tiffany & Co. 
watch, $9,650 



ECCENTRC 



Frescobol Caricoa 

bat and ball se t, 

$305, from www. 
mrporter.com. 



Bring sonne fun, drama and 
flair to the season with 
suggestions that are sure 
to leave a cheerful note. 



Edition Noire, ■ 
I00mlfor$l30. 



Prada 

backgammon 
and checquers 
set, $3,340. 
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The latest Fisher & Paykel washers and 
dryers have model good looks and are 
designed to mateh eaeh other perfeetly. 



. . 



Fisher & Paykel 
FabricSmart™ 
8kg Top Loader 
(WA8060PI) and 
6kg Vented Dryer 
(DE6060PI). 



W hen you’re inspired by fashion and have an 
impeccably curated wardrobe, it s only fitting you 
prioritise how you look after your clothes. It’s 
worth investing in a serious top load washer and 
dryer to keep your clothes looking their pristine best. Fisher &c 
Paykel has recently released a line of 7kg and 8kg top load washers 
that visually match the 8kg condenser and 6kg vented dryers in the 
range as they share similar control panels, finishes and dimensions. 



Whether you’re washing a delicate silk top or your much-loved 
jeans, the 8kg FabricSmart™ top load washer has a range of cycles 
to deliver tailored clothes care. Choose from cycles such as delicate, 
easy iron and wool to make short work of caring for your favourite 
pieces. Match the washer with one of the dryers in the collection to 
help create your own beautiful laundry. 

Visit www.Jisherpaykel.com.au/perfectpair to find your perfect pair 
of Fisher ^Paykel laundry appliances. 



Fisher&Payf^f 



VOGUEPROMOTION 



A PERFECTLY MATCHED 
FISHER & PAYKEL WASHER 
AND DRYER WILL GIVE YOUR 
LAUNDRY A STYLE BOOST. 






IN GOOD 
TASTE 

In the world of Mr Bond, it’s all sharp 
suits, fast cars, high-tech gadgets and, 
of course, martinis (shaken not stirred). 
To celebrate the latest James Bond 
film. Spectre, Belvedere has released 
three limited-edition bottles of velvety 
smooth premium vodka the must- 
have ingredient for a great martini. 

Visit www.belvederevodka.com. 



SOLE DELIGHT 



Explore what’s in store and 
worth having this month. 



SMOOTHIE 

OPERATOR 



Independence, creativity and confidence these 
are the tenets of Melbourne-based shoe brand 
Dept, of Finery. The collection fuses the colour 
and energy of city life with a breezy bohemian 
feel. Thick block heels and pastel leatherwork 
are bang on trend, while studded sandals inspire 
a sense of wanderlust. All styles are beautifully 
crafted. Go to www.deptfinery.com. 



STYLE MEETS SUBSTANCE IN THE 
CURVY AND COLOURFUL SMEG 
SOs-STYLE BLENDER. IT COMES IN 
FIVE FUN 1 950S-STYLE COLOURS, 
INCLUDING GLAMOROUS RED, 
AND HAS A POWERFUL 800- 
WATT MOTOR, THREE VERSATILE 
PROGRAMS AND FOUR SPEEDS. 
FOR MORE INFORMATION, VISIT 
WWW.SMEG50 STYLE.COM.au. 



WELL HEELED 



Add a little practical magic to your summer 
wardrobe with the latest-look jellies from 
Sunshine Coast-based footwear brand Holster. 
Featuring couture-inspired embellishments, the 
Sundream collection has a high-fashion resort 
feel that will keep you looking chic in the hottest 
of locations. Go to www.holsterfashion.com. 





MY BEAUTIFUL 
LAUNDRY 

TO HELP KEEP YOUR WARDROBE 
LOOKING ITS BEST, THE FISHER 
& PAYKEL 8KG FABRICSMART™ TOP 
LOAD WASHER HAS 12 CYCLES TO 
CARE FOR YOUR CLOTHES PERFECTLY. 
TEAM IT WITH A MATCHING DRYER 
TO CREATE YOUR OWN STYLISH 
LAUNDRY. VISIT WWW.FISHERPAYKEL. 
COM.AU/PERFECTPAIR. 






Mind your MAKE-UP 
MANNERS this party 
season; say hye-oye to 
the blow-di’y; and 
a noteworthy guide to 
R-iftina- FRAGRANCE. 
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When it comes to applying our MAKE-UP in social 
scenarios, have we all forgotten om MANNERS? 

WORDS: REMY RIPPON 



D uring a recent dinner with five 
friends the conversation reached 
a lull and, naturally, we all 
picked up our phones. As the 
21st-century auto-response to boredom 
goes, one friend was scrolling Instagram, 
one was texting her husband, while the 
others responded to work emails. My 
friend sitting to my right, however, took 
this opportunity to reapply her lipstick, 
which had been displaced by the pinot 
grigio. With her left hand she whipped out 
her Chanel Rouge Coco lipstick, while her 
right hand instinctively wound up the 
wand, which she applied with the precision 
of a pro. Five seconds fiat and she was back 
to her former immaculate self. 

Had it been the 1940s or 50s, when social 
etiquette and good grooming were 
considered pillars of society, a mid-dinner 
beauty check could have constituted a faux 
pas. Thankfully, though, weVe moved on 
from this dated outlook (and in some cases 
obliterated it: cue smartphones at the 
dinner table), a refiection of the society in 
which we now live. A product of its time, 
Emily Post's Etiquette^ which is practically 
a bible for manners, cites consciousness of 



your surroundings as integral: Manners are 
a sensitive awareness of the feelings of others. 
If you have that awareness, you have good 
manners no matter what fork you use. 

As the party seasons array of events 
approaches, it s more important than ever 
to read your surroundings and adjust 
your behaviour accordingly. Here, your 
foolproof guide to new beauty etiquette. 
Please, and thank you. 

THE BEAUTY 
CODE 

You would rarely attend an event without 
adhering to the dress code, and the same 
standards apply when it comes to our beauty 
regimens. Aside from informal gatherings, 
any event that warrants a printed invitation 
also demands a degree of attention to what 
would be considered appropriate make-up. 
The runway shows of Chanel, ever the 
purveyor of immaculate style and good 
grooming and which each season transport 
guests to a custom-made social setting, 
have reinforced the idea that fashion and 
beauty are not mutually exclusive. For a day 
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Estee Lauder 
Pure Color 
Envy Sculpting 
Eyeshadow 
5-Color 
Palette in 
Ivory Power, 
$90. 



At Christian 
Dior haute 
couture autumn/ 
winter ’1 5/’ 1 6. 



Coverage 
Concealing 
Creme in 



Banana, $50. 



Ultimate 
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in Versailles (for the cruise ’13 show) the 
pastel colour palette was matched with 
sorbet eyeshadows, while at spring/summer 
’15’s protest rally, models wore next-to- 
nothing make-up. A brasserie breakfast 
warrants next-day deliberately smudged 
kohl liner, as seen in autumn/winter ’15/’ 16, 
and, most recently this season, if like 
Kendall Jenner and Edie Campbell you’re 
travelling Chanel Airlines, you’d best put 
in some effort, with blue mask-like 
eyeshadow and porcelain skin. While 
fashion leads the beauty look, considering 
practical factors such as the time of day 
and theme is paramount. 

Low-key 

For daytime events such as garden parties, 
when the dress code is less formal, the 
golden rules still ring true, says Nica 
Marcello, national education manager for 
Estee Lauder, a company whose founder 
mastered beauty for any occasion. “If you 
opt for a soft, elegant make-up look for 
a daytime event,” Marcello says, “that’s 
always the safest and best option.” 
Although “no make-up make-up” is a 
backstage favourite that has made its way 
into our beauty kits (BB creams, tinted 
moisturisers, nude lipstick), this should not 
be confused with being underdone. The 
fact of the matter is that “effortless” and 
“natural” refer to the colours and tones, not 
the actual make-up application. Swap 
deep, smoky shadows for taupe, beige and 
chocolates, such as Bobbi Brown’s Sterling 
Nights Eye Palette, and for lips choose 
a shade that is either one shade darker or 
lighter than your natural lip colour. And 
always remember, says Marcello: “During 
the day it’s better to opt for a soft sheen 
rather than the shimmer of highlighter, 
because it can be quite harsh in the sunlight 
and look quite artificial.” 

After dark 

An evening affair, on the other hand, 
opens the door to myriad beauty options. 
That’s not to say effortless, natural make- 
up won’t fare well at a cocktail event; 
instead we have more scope to push the 
boundaries, while adhering to a few make- 
up mantras. “If the event is in the evening 
it allows you to have a little more fun with 
your make-up and perhaps you want to try 
a smokey eye that you didn’t care to before, 
or maybe a bright, bold lip,” says Marcello. 
“Of a night-time you can actually use more 
highlighters and contourers, because the 
light is a lot more forgiving, and they show 
up great in photos.” 




Factor 
Mastertouch 
Under-eye Concealer 
in Beige, $26, 



At Versace haute 
couture autumn/ 
winter ’1 5/’ 1 6. 



Lancome 

Stardust 

Manicure 



Bobbi Brown 
Face Highlighter 
in Sunlight 
Bronze, $72. 



At Chanel haute 
couture autumn/ 
winter ’1 5/’ 1 6. 






Sisley So 
Intense 
Eyeliner, $72 



Bobbi Browr1| 
Sterling Night 
Eye Palette, $ 



MAKE-UP RULES, OK? 



$12 



1. For daylight hours, be sure 
to check your finished look 
in the harsh light of day, and 
blend, blend, blend. 

2. Chipped nail polish is never 
a good look, so apply two coats 
followed by a clear top coat. 

3. Brighten up a dull eye area 
by always dabbing the pearl 
or white shade of your palette 
in the inner eye corners with 
your fingertips. 

4. Primer is your go-to for 
make-up that won't budge 
after a few hours. 

5. After applying highlighter 
to cheekbones, use what’s left 
on your fingertip for under 
the brows and cupid’s bow. 



Chanel L^fc^c de 
Chanel Multi-uS'i^^ 
Illuminating Base, $ 



Estee Lauder 
Little Black Liner 
in Onyx, $45. 



Clarins Instant 
Light Radiance 
Boosting j 

Complexion ^ 

Base in Golden 
Bronze, $50. J 



Laura 

Mercier 

Eye Basics Estee Lauder 
primer. Illuminating Perfecting 

$39. Primer, $50. 
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CHARLOTTE TILBURY’S 

PARTY MAKE-UP REGIMEN 



APPLICATIONS 

WELCOME 

If, like my swipe-and-go friend, you feel the 
need to touch up make-up in the company 
of others, be sure to know your audience. 
‘T think rather than having one rigid set of 
rules, in the past 90 years weVe really started 
to open up to the idea of different rules 
for different situations,” explains Lizzie 
Post, who is continuing her great-great- 
grandmothers legacy with the 18th edition 



LONG LIVE, LONG WEAR: 

PRODUCTS THAT STAY PUT 




Clockwise from left: 

Benefit Air Patrol BB 
Cream eyelid primer, $50 

- apply before eyeshadow 
for colour that won’t slide 

off; Charlotte Tilbury 
Matte Revolution lipstick 
in Sexy Sienna, $48 - 
matte texture and staying 
power; Rimmel 24HR 
Supercurler Mascara, $18 

- forgo the eyelash curler 

for this long-laster. 
Below: Clarins 
Fix’ Make-up Refreshing 
Mist, $34. 



At Christian 
Dior haute 
couture autumn/ 
winter ’1 5/’ 1 6. 



% 



k’ 



From left: Schwarzkopf 
Osis+ Glamination Strong 
Hold Hairspray, $29; 
Davines Hair Refresher 
Dry Cleansing Mist, $36. 




of Emily Post's Etiquette. “The general idea is 
to be considerate and respectful.” 

It s not only make-up that requires extra 
attention. Hair can also be a cause for 
concern. Thanks to backstage pioneers such 
as Guido Palau, a nonchalant, fluid and 
carefree attitude has us in a headlock. Just- 
ran-your-fingers-through hair is great in 
theory, but not if you need to keep adjusting 
it. Invest in a texturiser like Oribe Dry 
Texturizing Spray, $59, and finish with a 
strong-hold spray that wont compromise on 
shine, like Schwarzkopf Osis+ Glamination 
Strong Hold Hairspray. YouTl achieve 
movement minus the manual labour. 

While a casual dinner with friends or a 
relaxed beach soiree might be fine, make-up 
touch-ups at business lunches or intimate 
dinner parties may cause some awkwardness 
for guests. Any top-ups that require a mirror 
are a no-go zone. Unless you’re a professional 
make-up artist this rules out powder, 
foundation, blush and mascara, leaving only 
lipstick and lip gloss (but not lip liner). 
Marcello cites the “art of application” as key 
to ensuring table touch-ups are passable (and 
keep it quick). Or save yourself the trouble 
by investing in long-wear formulations such 
as Covergirl’s Outlast Longwear + Moisture 
Lipstick, $18, for lips and Estee Lauder’s 
Illuminating Perfecting Primer for a budge- 
proof base. A spritz of Clarins Fix’ Make-up 
Refreshing Mist acts as added insurance. 
And remember, the beauty of modern-day 
etiquette is that rules are there to be broken. 
We’re all guilty of occasionally whipping out 
a mirror compact and dusting on some blush 
... all while texting a friend. ■ 




When A-listers like Kate Moss 
and Gisele Bundchen need an 
evening look that packs a punch, 
they call on nnake-up artist . 
(Jharlotte Tilbury. Here, X 
her ultimate rules. 



1. MOISTURE MATTERS 

“I start all make-up by applying some of 
my miracle-working Magic Cream — it 
floods the skin with moisture. A good, 
rich cream may seem intimidating, 
but it’s essential for ensuring the 
skin looks glowing and dewy.” 

Charlotte 
Tilbury Magic 
Cream, $125. 



2. PRIME 
LIKE A PRO 
“Follow this with 
an illuminating 
primer to ensure 
make-up lasts. 
Focus application 
on cheekbones to 
really highlight 
your best asset.” 




3. GET CHEEKY 
“Suck in your cheeks and 
follow the hollow with 
a natural bronzer. Paint 
it along the jawline and 
temples for added 
definition. Dust with 
highlighter for skin that’s 
dripping in candlelight.” 





Tilbury 
Rock ’n’ 
Kohl Liquid 
Eye Pencil 
in Bedroom 
Black, $43. 



4. FIND FELINE 
“I created Nocturnal 
Cat Eyes To Hypnotise 
eyeshadow collection 
to mimic [wildcats’] 
incredible shape and 
hypnotising gaze - it’s 
perfect for a fabulous 
party. Use the matching 
Rock ’n’ Kohl liner for a 
sophisticated smoky eye.” 




5. BODY DOUBLE 
“Don’t forget your arms, decolletage 
and any legs on show. If you highlight 
down the centre of the limbs you accentuate 



the slimmest part - making them look 
slimmer, longer, leaner and more athletic.” 
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NEW Eau de Parfum Intense 






belle 



The Fragrance of Happiness 






V e 






f 



To discover the fragrance of happiness, visit your nearest Lanc6m| and 

say code word 'happiness' to redeem your complimentary tri^ of est belle*. 

*OfftF mmitahir at DefiartmM Stere Lanc^me c&unters until 24/1 2/1 5^ er while Jteckt idst. CompUmentafy triat eemisH me l-d vie est htiU L2mt 
iamptc. One sample per eustnmer. Sample mt exckangeahie ar eedeemabU fir eash. 



LANCOME 

PA R IS 




vogue BEAUTY 



V 




md cosmetics cor 



WORDS: REMY RIPPON 



Swisse 



OUVE 

LEAF 

CaCLEANSa 



SMJCtUCADD 
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THE INGREDIENT: Olive lea f 

WHAT IT DOES: While olive oilhii^^BWll^f a 
mainstay of beauty regimens, olive leaf extract is cropping up in 
skincare products due to its intensive hydrating properties, healing 
and repairing benefits and the fact it’s jam-packed with antioxidants. 
THE PRODUCTS: Swisse Olive Leaf Gel Cleanser, 

$10; Grown Alchemist Hydra-Repair Cream-Masque, $70; 
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Bling ring 

If there’s ever a time for mixing 
metals, it’s the festive season. 

Add a bit of bling to your beauty 
bag via the latest sparklers. 

Clockwise from top left: St. Tropez Self Tan Luxe 
Facial Oil, $40; Lancome Artliner in Pourpre Orfevre, $53; 
Dior Prestige Satin Glow Nourishing Creme Foundation 
in 020, $165; Estee Lauder Re-Nutriv Ultimate Diamond 
Transformative Energy Eye Creme, $320; Lancome 
Hypnose Dazzling eyeshadow in Givre Dore, $44; 

Lancome Stardust Manicure in Golden top coat, $35; 

Nars Dual-Intensity Eyeshadow in Pasiphae, $42; 

Michael Kors White Luminous Gold EDP, 50ml for $1 10. 



I I FREQUENT FLYER ■ 

A roundthe-worldI 

TRI P NEED NOT INVOLVE 

H )UNTLESS AIR MILES, i 
THAN^mTHis^ 
INTERNATIONAL BEAUTY 
HAUL THAT TAKES CUES 
FROM EXOTIC LOCALES. 



BUDAPEST 

Omorovicza Queen 




SGML 



PORTOFINO 

Tom Ford Fleur 
de Portofino EDP, 
50ml for $298. 
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THE NEW FRAGRANCE BY narCiSO rodnguez FOR WOMEN 



IKi 





vogue BEAUTY 






AS SEEN 
AT: Versace 
GET THE 
LOOK: 
Bobbi 
Brown Lip 
Color in 
Nude, $44. 



AS SEEN AT: 
Giambattista Valli 

'get THE LOOK; 
M.A.C Huggable 
Lip colour in 
Touche, $40. [j 



Blonde ^ 
moment 

Maintaining the vibrancy 
of post-salon blonde 
need not be an ambitious 
pursuit come summertime. 
A few at-home saviours 
will ensure yours stays 
bright and never brassy. 



BARE NECESSITY: 
THE COUTURE 
BEAUTY TAKE- 
AWAY WAS BAREEY 
THERE EIPSTICKS 
THAT GO CLOSE TO 
MIMICKING YOUR 
ACTUAL LIP 
COLOUR. TRY 
(ALMOST) NUDE 
THIS SUMMER. 



CORRECT WITH: 

lal Professionnel Vitamino Color 
1 Color Corrector Blondes, $26. 



WASH WITH: 

Iwell Dualsenses Blondes & Highlights 
Anti-Brassiness Shampoo, $25. 



Backstage 
at Chloe. 



FINISH WITH: 

Christophe Robin Brightening 
Hair Finishing Lotion, $60. 



-GO INDIGO^ 

What better excuse than 
party season to take some 
psychedelic inspiration via 
Bobbi Brown’s Sequin Eye 
Shadow, $52? 



IN THIN AIR 



Airbrushed make-up has had a bad rap over the years. Flashbacks 
of Photoshop-effect blanket coverage had us longing for more 
dewy, luminous and sheer complexions. The newest airbrush tools 
and techniques are advanced and, more importantly, buildable, 
so they look as great in the flesh as they do through a lens. 



NAPOLEON 
PERDIS MISS PINK 
MIST BOUDOIR 
BLUSH, $50 

HOW IT WORKS: The 

small aerosol can directs 
tiny pink-toned particles 
onto the cheeks for 
seamless blush application. 
TOP TIP: Apply in 
short spurts (making sure you don’t 
go beyond the cheekbones) or spray 
onto a blush brush and blend 
upwards toward the temples. 



TEMPTU AIR, $260 

HOW IT WORKS: 

Interchangeable foundation 
pods for differing skin 
types and three-speed 
function mean you control 
the colour and coverage. 

The effect is soft and 
almost undetectable, 
ensuring it’s foolproof. 

TOP TIP: Spray at least 10 
centimetres from the face in a circular 
motion, examining after each section 
before layering up if necessary. 
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ELIE SAAB 



ELIE SAAB 



THE LIGHT OF NOW 



THE ELIE SAAB MAGAZINE 
WWW.THEiHGiHTOFNOW.COM 



MYER 



LE PARFUM 
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P anic in London hair 
salon Percy &c Reed. 

Pm having my cut and 
colour done by 

Adam, the “Reed” half of the 
business, and were just 
settling down to the blow-dry 
bit when there’s a tap on 
Adam’s shoulder. Although 
I’m not supposed to notice, 

I know instantly it’s about Noel 
Gallagher, because Adam’s already 
mentioned that he’s his next 

appointment. We’re either running 
late or Noel’s early; either way 
he’s not going to want to 
spend 40 minutes waiting 
for my blow-dry to finish. 

Then it occurs to me: I’m J 

not actually bothered 1 

if I get my hair 
blow-dried. ► 



After years of exemplifying 
GOOD GROOMING, 



the big salon BLOW-DRY 



has lost its gloss. So 
what’s the mternatwe} 



WORDS: NICOLA MOULTON 
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PROl FIBER 

PROFESSIONAL AIR DAMAGE SCIENCE 
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True repair is no longer temporary 

The first salon professional HAIRCURE programme that begins 
in the salon and is re-activated at home for long lasting results 

L'OREAL 



PROFESSIONNEL 



PARIS 



Exclusively available in L’Oreal Professionnel salons, www.lorealprofessionnnel.com.au 
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It will only last a couple of days, I always 
feel a bit overdressed when my hair is salon- 
fresh, and it was the cut and colour I was 
desperate for. Minutes later, Fm skipping 
down the street feeling as if Fve been let out 
of jail early. Fve just shaved my visit down by 
at least half an hour, and Fve done a rock 
star a good turn. Next morning Fm at a 
breakfast presentation. Of the 12 beauty 
editors at the table, eight have what has 
come to be known as “wash and wear” hair. 
Loose, undone, a little natural texture, 
maybe a dab of product to smooth. A couple 
of years ago? There’d have been at least a 
handful of blow-dries, no question. 

So why has the blow-dry lost its appeal? 
Until recently it was the byword for good 
grooming. But now the allure of the salon- 
fresh blow-out has somehow deflated. “If 
you’re not careful, it can make you look 
a bit ... old,” whispered a friend. “Mmm, 
and a bit . . . wide,” added another. A third, 
for whom a weekly blow-dry practically 
constituted a human right, has come to 
the conclusion that she receives more 
compliments on her hair when she does it 
herself. “I always thought I just hadn’t 
found the right stylist,” she said. “Then 
I realised that salon blow-dries don’t 
actually suit me.” But is it that they don’t 
suit her, or is it that the salon blow-dry to 
which most hairdressers default just isn’t 
right? Because until lately there’s been a 
blow-dry formula that equalled “good 
hair”: high at the roots, swingy at the ends 
and improbably sleek and glossy in 
between. (In fashion circles, it’s known as 
“Versace” hair, because season after season 
that particular show would be filled with 
fabulous Amazonian models doing the 
ultimate in “big hair don’t care” glamour.) 

“The trouble with most hairdressers is 
that they don’t think,” says forthright Luke 
Hersheson. As the man who brought the 
blow-dry bar concept to Britain, he knows 



his stuff. “They’re taught one way of blow- 
drying at college and they apply it to every 
client, regardless of age, hair type or 
personality. That’s why, from the start, we 
had a menu of styles so women knew they 
didn’t have to leave a salon looking exactly 
the same.” This season, two new looks will 
be added: one inspired by the “undone” 
hair he styled at the Michael van der Ham 
show, called #wewokeuplikethis; the other 
an “imperfect” bun that he created at 
Jonathan Saunders. 

Over at George Northwood’s London 
salon, which attracts a laid-back, cool-girl 
clientele, the charismatic Roi Nadin 

“WOMEN ARE 
OPTING EOR A 
LOOSER, TOUSEED- 
EROM-THE - 
MID-LENGTHS, 
YOUNGER LOOK” 

agrees. “Fve done thousands of Tig and 
bouncies’ in my career,” he says, “but in the 
last year I can count them on one hand. 
No-one is asking for that anymore.” 
Northwood’s salon is one of many forward- 
thinking hairdressers recognising the 
reluctance for traditional “salon” hair and 
offering new services. 

Closer to home, Sydney’s Blowdry 
Boutique has steadily seen its Double Bay 
and Mosman clientele - who are known to 
favour an immaculate, bouncy blow-dry - 
opting for a more relaxed, undone look: 
“We’re definitely noticing a trend in 
women stepping away from the perfectly 
manicured blow-dry and opting for a 
looser, tousled-from-the-mid-lengths, 
younger look,” says its creative director, 
Jessica Barr. “One of the most popular 
references we get is Erin Wasson’s hair.” 



“It’s not about people not going into 
salons, it’s just about them leaving looking 
like themselves,” says the new Kerastase 
ambassador James Galvin. He describes it 
as “a city version of beach hair”, and cites 
runway hair supremo Guido Palau as the 
“absolute master” of the look. 

Guido turned the backstage beauty world 
on its head at a Balenciaga show a few 
seasons ago when he gave the models a Sam 
call-time so that their hair could be washed 
and left to air-dry before the show. Suddenly 
“wash-and-wear” was the new catchphrase. 
And the models who are now defining the 
moment, including Freja and Daria, have 
hair that is radically, even wilfully, undone. 
Then there are the clothes themselves: as 
fashion relinquishes its recent restraint in 
favour of a re-energised, attention-seeking 
aesthetic, anything more than a very 
relaxed ’do is going to look too much. 

Off the runway, too, women are 
rethinking their hair. In the past few years, 
colour has become more experimental: a 
wash of pink, a hint of ombre, a died-in 
root. And most dramatically of all, there’s 
a new, just-below-the-shoulder long bob 
replacing the elbow-length hair as the 
most requested length. “A classic blow-dry 
on long hair is one thing, but on shoulder- 
length hair you’re in danger of creating a 
square shape which is ageing and 
unflattering,” says Hersheson. “Long bobs 
work so much better with a bit of texture,” 
says hair colourist Josh Wood. “They’re all 
about seeing the cut and colour of the hair, 
not the styling.” 

That long bob with texture, then, could 
also be a look that we could style ourselves. 
At George Northwood in London, clients 
can book a lesson in undone hair that shows 
you how to go from rough-drying to “light 
tonging” to create Alexa-inspired hair. Or 
you can take a leaf out of my book and 
simply leg it when the guitarist turns up. ■ 



UNDOING YOUR ’DO 



hair. 



Percy & Reed 
Perfectly 
Perfecting 
Wonder 
Balm, $38. 

A leave-in 
balm for 
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Red ken 
Windblown 
Dry Finishing 
Spray, $31. 

“This product 
was made for the 
i undone look,” 

■ says Roi Nadin. 



Bumble and 
bumble Don’t 
Blow It (H)air 
Styler, $43, 
works with the 
individual texture 
of your hair. 
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Toni & Guy Casual 
Rough Texturiser, 
$16, delivers 
textured volume 
and a matt finish 
in a single spray. 



,me Perfectly 
(Un)Done Wave 
ating Sea Foam, 
gi’^s you that 
cond-day hair” 
feel instantly. 
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LIPFINITY ALL-DAY LUSCIOUS LIPSTICK ^ 

Transform your look with all-day luscious lips. 

Up to 8 hours’ colour and moisture for vibrant colour 
with a nourished and luxuriously soft feel. 

Lipfinity Lipstick, for a classic glamour look. ^ 
#MAKEGLAMOURHAPPEN 1 

Recreate Candica’3 transrqrmaftarF; Upftiifty tong Lading Lipstick in Always Qic 

and Faceflnity All Day Flawless Poundatioo ^ 

Avalable k\ Pricerna, Tai^, W and selected Myor 



THE MAKE-UP OF MAKE-UP ARTISTS 



MAX FACTOR 
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Fragranee is a FIRM FAVOURITE when it eomes to 
gifting, but finding the peifect scent isn’t always simple. 

WORDS: REMY RIPPON 



W hen you walk onto a 
department store floor, 
what s the first thing you 
notice? More often than 
not it isn’t the sight that lies before you but 
the smell that hits you instantly. The 
fragrance department - a rabbit warren of 
counters from classics (Jo Malone, 
Elizabeth Arden) to designer (Christian 
Dior, Chanel), from niche (Byredo, Le 
Labo) to celebrity (Beyonce, Taylor Swift) 
- fulfils every olfactive desire and has also 
become our gifting go-to. But while it may 
be a gift that keeps on giving, finding the 
perfect scent is not as easy as spray it, like 
it, buy it. With smell widely considered the 
most personal and intimate of the senses, 
you’re basically telling the person: “this is 
how I imagine you would smell”, which is 
extremely subjective and can be easily 
misconstrued. So how can we ensure the 
receiver won’t turn up their nose? 

“It’s super-personal,” says perfumer 
Francis Kurkdjian, the expert behind 
classics like Jean Paul Gaultier’s Le Male 
(developed at the ripe old age of 24, no less) 
and Christian Dior’s Cologne Blanche, as 
well as his eponymous line. “To buy a 
fragrance for someone is a very touchy 
subject.” The answer, however, is not to 



avoid buying fragrances entirely. It may 
seem counter-intuitive, but when it comes 
to selecting a scent the receiver will cherish, 
the juice may not be the most important 
factor. “When buying a fragrance for 
someone else the best thing to do is to And 
an emotional link,” says Kurkdjian. 

So rather than focusing solely on smell, 
a variety of factors should come into play. 
“You have to And a way to present the new 

“WHEN BUYING A 
FRAGRANCE FOR 
SOMEONE THE 
BEST THING TO DO 
IS TO FIND AN 
EMOTIONAL LINK” 

perfume to the person in such a way that 
they will be emotionally attached,” 
explains Kurkdjian. In fact, this emotional 
connection starts well before the person 
has even smelt the scent. Although, like 
music, it’s widely acknowledged that smell 
is intrinsically linked to memory, the name 
of a fragrance can also trigger a poignant 
moment in time. “It could be a certain 
fragrance that makes you think of a place 



you have spent time together,” says Celine 
Roux, fragrance director for Jo Malone. 
Tom Ford’s Mandarino Di Amalfi EDP 
and Aesop’s Marrakech Intense, for 
example, not only reference specific locales, 
but also tap the fragrance notes associated 
with these places. 

Similarly, as fragrance can be so 
intertwined with its origins, a scent hailing 
from a country synonymous with the 
person buying the fragrance can serve as 
a more personal memento. Given many of 
the world’s most revered perfumes come 
from Paris, selecting a French fragrance 
such as Christian Dior’s J’adore is fitting, 
however there are many other geographical 
hot spots for fragrances to contemplate. 
Consider the tradition and history of 
London via Jo Malone’s myriad fragrances, 
or the Scandi-cool factor of Byredo - its 
minimalist presentation a nod to its 
Swedish roots. As Kurkdjian acknowledges: 
“It’s a way to build a bridge between the 
scent and the wearer.” 

With any gift, personalisation and 
uniqueness are sure-fire ways to ensure it’s 
well received. Aside from commissioning 
a perfumer to create a bespoke fragrance - 
an exclusive and rather costly endeavour 
- you might choose to layer a variety of ► 
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JOHN FRIEDA. 






Together, we can make waves. 

It's back. Beach Blonde® by John Frieda is infused witi 
natural sea salt, giving hair tousled waves and the scei 
of summer, anytime of year. 

Me & John & Beach Blonde®. Together we can. 
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scents to create something (almost) tailor- 
made. Dior’s newest offering, J’adore 
Touche de Parfum, is an intense oil-based 
fragrance designed to be worn beneath the 
existing range of J’adore fragrances, 
creating a unique scent. According 
to legendary perfumer Fran9ois Demachy, 
there’s a big demand for one-of-a-kind 
scents: “A woman wants to be unique and 
wants to make her own perfume,” he says. 
“If you mix and make your own perfume 
and take time for you, I think it’s more 
intimate.” Fragrance combining is 
pertinent for Jo Malone, too, which 
provides a service that allows customers to 
pick a fragrance from a scale of citrus 
to woody, then offers up suggestions of 
fragrances that pair well with their choice. 
“For example, you can make a floral 
fragrance more sensual and warm by 
combining it with a spicy or woody 
fragrance,” says Roux. 

Some detective work can also pay off 
when it comes to finding a scent the wearer 
is bound to love. “Once one knows two or 
three perfumes someone loves, it’s easy,” 
attests Michael Edwards, perfume expert 
and author of Fragrances of the World. While 
individual notes should be avoided (“Just 
because you love lavender, for example, 
doesn’t mean that every single perfume 
based with lavender will please you,” says 
Kurkdjian), knowing the fragrance family 
and following its vapour trail will prove 
helpful. “Just select another - perhaps a new 
scent - from the fragrance family that 
particularly appeals to them,” says Edwards, 
who has designed an app for Agence de 
Parfum counters that requires users to 
nominate a fragrance they love, then sources 
niche scents from the same fragrance family. 
Likewise, Mecca Cosmetica’s Melbourne 
flagship offers a dedicated fragrance 
concierge to navigate a plethora of fragrance 
brands including Diptyque, Malin+Goetz 
and Comme des Gar9ons. 

And as Roux advises, the nature of scent 
is intimate, so trust your instincts. “Giving 
a fragrance is very personal and can be 
quite intimidating, but try to go with your 
gut instinct and trust your initial reactions.” 

Christian Dior, a man who knew the 
power of fragrance, once proclaimed: 
“A woman’s perfume tells more about her 
than her handwriting.” So it’s no surprise 
that the answer to the perfect match isn’t 
always right under our noses. ■ 



Choose wisely 

Picking a winning scent is tricky no matter how well you know the 
receiver. Here, our cheat sheet fi)r getting it right whatever their style. 




WARDROBE 
k STAPLES 



SCENT 



IDEAL 

HOLIDAY 



Christian 



Dior J’adore 
Touche de 
Parfum, 
L20ml for 



Calvin 

Klein, 

Chanel 



Bottega Veneta Knot 
Eau Florale EDP, 
75ml for $195. 



Maison Francis Kurkdjian Globe 
Trotter Travel Case Zinc Edition, 
$144, and Globe Trotter Aqua 
Universalis Refills, $100. 



Aesop Tacit 
EDP, 50ml 
for $110. 



Celine 



Byredo Rose of No 
Man’s Land EDP, 
50ml for $160. 



Jo Malone Mimosa 
and Cardamom, 
I00mlfor$l85. 



Meandering 
the souks in 
Marrakech, 



Bella Freud 
1970 EDP, 
50ml for $168. 



Marc Jacobs 
Decadence, 
50ml for ^ 

$I50.^^M 



Balmain, 

Versace 



Jimmy Choo 
Illicit EDP, 

1 00ml for 
$145. 
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ON HIS FIRST 
FRAGRANCE 
MEMORY ... 

“I remember the light smell of 
lavender, with which my mother 
would freshen up her wrists and 
temples, blended with the strong 
smell of summer lawns and trees. 
In winter a chypre fragrance 
would remain in her coat and 
collar pulled tightly around her 
face, the notes of a perfume 
whose name I can’t remember 
but that seemed luxurious 
and enveloping.” 



ICONIC FRAGRANCES are rare, 
but Giorgio Armani s Si collection 
has asserted itself as a modern 
icon. THE DESIGNER talks 
about his inspirations. 



WORDS: REMY RIPPON 

ON HIS MUSE, 

CATE BLANCHETT ... 

“I have admired her performances in so 
many films. I love her gaze - it expresses 
both coldness and tenderness - and her 
modern-looking face with its unique lines, 
and her way of moving and walking that 
is so elegant and natural. I thought 
that she would be able to express 
the complexity and the originality 
of a different type of perfume; one 
that is intense, sweet and light all 
at the same time. 

“I have known and admired Cate 
Blanchett for a long time. As I was 
developing the Si project, defining the 
fragrance and imagining the bottle, 

I instinctively thought of her and of 
the zeal and passion that can be perceived 
behind her impeccable manners and 
confident look - a seductive combination 
that fully reflects the complex, unique 
character of my perfume.” 



■ .i ^ 



ON THE 
MODERN 
WOMAN ... 

“I like to think that 
she occupies a 
completely equal place 
* alongside men, in 
private and in public/ 
professional life, and 
in terms of rights. 
Where emotions are 
concerned, however, 
she has a unique role 
because of her 
wisdom and sensitive 
intelligence, which 
are the most original 
aspects of her 
personality.” 



ON THE NAME Sl: 

“IT IS DECISIVE 
AND DETERMINED, 
OPTIMISTIC AND 
STRONG” 



AN ICON UNCOVERED 



2011 The year the idea for a 
Si fragrance was developed. 

2 perfumers - Christine Nagel 
and Julie Masse - who have 
worked on the Si collection. 

3 fragrances in the collection: 

Si EDR Si Intense EDP and 
most recently Si EDT. 

4 core floral notes in Si EDT: 
rose superessence, freesia, 
neroli essence and rose 
absolute. 

1917 The year the chypre 
(the name of Cyprus in French) 
family of fragrance was created. 
According to Masse, Si EDT is 
a “modern chypre”. 
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A TASTE OF LUXURY 

Combining thick, creamy yoghurt with on-trend flavours iike 
salted caramel, Rachel’s Gourmet Greek Dessert Yoghurt 
is set to become your new everyday induigence. 








SUBSCRIBE TODAY 
& RECEIVE 



SUBSCRIBE OR EXTEND YOUR 
SUBSCRIPTION FOR $69.95 FOR ONE YEAR AND 
RECEIVE A BONUS 30ML GUCCI BAMBOO 

EAU DE PARFUM. 





Cate 

Blanchetts ^ 

curtain call ^ ■ 

at the Sydney 
Theatre Company 

An^’clina 
Jolie Pitt 
& famil}" 
up close 



. Fashion 
J FORCE 

lltc neic influencers 

Christopher Kane, 

Vetements & 

Olivier Rousteing 




Soft and intense at once, Gucci Bamboo's sensorial composition draws its inspiration 
from the Gucci woman’s harmonious duality. Natural ingredients create a captivating 
olfactory story. Gucci Bamboo - the new fragrance for her 

FOR MORE INFORMATION, VISIT 
WWW.MYER.COM.AU/SHOP/MYSTORE/GUCCI-BAMBOO-EDP# 





Offer is available for delivery to Australian addresses only while stocks last and is valid 
until December 20, 2015. Please allow 4 to 6 weeks for separate delivery of your gift. 





In. 

New 



Afork 

ro 



minute 



With the Big Apple as the perfect backdrop, top Australian 
model Jessica Hart is captured in a series of moments, 
inspired by New York designer Michael Kors. 



In a city of millions, you’d be hard pressed to 
find someone who loves New York quite like 
longtime-resident Michael Kors. He rates 
his hometown as “the ultimate city for me. 
The diversity, the food, the culture, the 
architecture, the energy, the constant change 
at its core make it truly one of the most 
inspiring places on the planet”. 

Taking tips from the man behind the 
eponymous label, Jessica Hart hits 
the streets with a photographer in tow to 



check out some of the designer’s favourite 
places around the city. From a stroll along the 
High Line to cocktails at Bemelmans Bar as 
well as stopping by the designer’s namesake 
boutique on Madison Avenue, Hart opts for 
a timelessly chic wardrobe of watches and 
jewellery from the latest Michael Kors 
collection. Because in the city that never 
sleeps, it pays to keep your eye on the time. 
For more details and to find your nearest 
Michael Kors stockist, call (02) 8977 8086. 





VOGUEPROMOTION 




THE URBAN ESCAPE MOMENT 



In fast-paced New York, it’s vital to have a little downtime. Hart 
visits one of Kors’s go-to destinations for taking in the panoramic 
views of the river and city streets - the High Line park. 




Michael Kors 
Brilliance crystal 
stud earrings, $99. 






Michael Kors 



gold-tone Michael Kors 

Sawyer Heritage Astor 

watch, $499. buckle bangle, $169. 



Michael Kors 
Madelyn 
rose-gold tone 
watch, $449. 






Hailing a yellow cab. Hart heads to the Michael Kors 
flagship boutique on Madison Avenue. On the shopping 
agenda? Selecting the perfect glam jewellery for her 
upcoming night on the town. 



Michael Kors 
Madelyn two-tone 
watch, $549. 



Michael Kors 
Park Avenue cuff 
bracelet, $169. 



THE SHOPPING MOMENT 





THE COCKTAIL 

TaomentU 



After a day’s shopping and 
sightseeing. Hart clocks off 
for the evening and retreats 
to the charming Bemelmans 
Bar at the Carlyle. It’s the 
perfect place to sip on a 
classic cocktail and enjoy 
a live jazz performance. 





Michael Kors 
Parker 
gold-tone 
chronograph 
watch, $449. 



For your chance to win a trip to New York for you and a friend, valued at $ 1 5,000, 
just show us your favourite Michael Kors moment. Visit Vogue.com.au for entry 
details and full terms and conditions. Competition closes on December 20, 2015. 














MOROCCANOIL: ONE BRAND. A WORLD OF OIL-INFUSED BEAUTY. 
Available in salons worldwide I 1300 437 436 I Moroccanoil.com 






IN A WORLD OF OIL-INFUSED HAIR CARE 
ONLY ONE OUTSHINES THE REST 

MOROCCANOIL TREATMENT: THE ARGAN OIL-INFUSED 
INNOVATION THAT REVOLUTIONIZED HAIR CARE 




The essential foundation for hairstyling, conditioning and finishing 
Also available in Moroccanoil Treatment Light 



MOROCCANOIL 



ELECTRIFY 
YOUR SUMMER 

#ELECTRIFYSUMMER 




sunglass hut 



Georgia May Jagger wears Michael Kors MK6004. 

sunglasshut.com.au 
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GOOD AS GOLD 

In a range of gold (think white, yellow and rose) 
with coloured gennstones, the rings in the Georg 
Jensen Fusion collection by Nina Koppel are 
designed to be mixed and matched to create 
the perfect ring. Visit www.georgjensen.com. 



Explore whafs in store and 
worth having this month. 
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ROCK 

SOLID 



Representing the ancient belief that the connection between a 
diamond and its wearer symbolises true love, this 18-karat white 
gold Stylus diamond engagement ring, exclusive to Hardy Brothers 
Jewellers, features three brilliant-cut diamonds with a total diamond 
weight of 2.12 carats. Visit www.hardybrothers.com.au. 



FRENCH 

FINESSE 

With a focus on elegant design, the Louvre 
collection from French watchmaker Michel 
Herbelin showcases the best of European 
style. The details are exquisite, too. The 
I8268/08G0 model, $995, is water-resistant 
to 50 metres and features a leather strap, 
stainless-steel case and scratch-resistant 
sapphire glass face. Gall 1300 300 776 
or visit www.michel-herbelin.com.au. 












ARM CANDY 

Streamlined, shimmering and stunning, this 
white-gold Sensuous hinged bangle, $16,500, 
from German master jeweller Christian Stockert 
could be just the piece to add to your Christmas 
present wish list. The Stockert collection includes 
rings and pendants and is available from jewellers 
J Farren-Price, Sydney; (02) 9231 3299; www. 
jfarrenprice.com.au. 



SCENT TO REMEMBER 









GUCCI 

BAM&00 



\ - 



gucci 



The holiday season calls for a 
memorable perfume. Bamboo, 
the new fragrance from Gucci, is a 
heady, modern mix of exotic florals, 
from lily to orange blossom and 
delicate ylang ylang, and warm 
notes such as Tahitian vanilla and 
sandalwood. The art deco-style 
glass bottle and curved silver cap, 
designed to resemble bamboo’s 
ridges, make it the perfect package. 
Gucci Bamboo EDP, 75ml for $145. 
Visit www.gucci.com/au. 




WILL DAVIDSON 




December drama 

Act up: it s all about evening escapism, with 
a fluid romance and glimmering darkness. 
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Love 

will 

tear 

us 

apart 

CATE 

BLANCHETT 
plays Ama 
Petrovna to 
RICHARD 
ROXBURGHs 
Mikhail Platonov: 
heroic, erotic and 
rather fabulous 
in the DEEPLY 
romantic looks of 
the season. Styled 
by Christine 
Centenera. 
Photographed by 
Will Davidson, 





Cate Blanchett 
wears a Celine top, 
$3,150, from Marais. 
Lanvin skirt, $3,645, 
from Harrolds. All 
prices approximate; 
fashion details 
last pages. 
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WILL DAVIDSON 






Richard Roxburgh 
wears a Giorgio 
Armani suit, 
$4,650, shirt $445, 
and belt $495, 
worn throughout. 





Roxburgh wears 
Giorgio Armani shoes, 
$890. Blanchett wears 
a Balenciaga coat, 
$6,250. Marc Jacobs 
dress, $16,395. 



y f 




1 









Celine top, $3,150, 
from Marais. Lanvin 
skirt, $3,645, from 
Harrolds. 

Hair: Renya Xydis 
Make-up: Liz Kelsh 
Manicure: Miss 
Frou Frou 
Production design: 
Alice Babidge 

Shot on location 
at Pier 2/3, Walsh 
Bay, Sydney. 






Cate Blanchett in her 
sssing room preparing 
to go on stage as 
Anna, the widow of a 
:eneral, in The Present. 
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Present eompany 

Having brought ENERGY, innovation and even 
greater world repute to the Sydney Theatre Company, 
ANDREW UPTON and CATE BLANCHETT exit stage 
left, farewelling Australia with a final epic production. 
By Jane Albert. Styled by Christine Centenera. 

Photographed by Will Davidson. 
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T here’s half an hour to go before the curtain 
rises on a matinee performance of the Sydney 
Theatre Company (STC) s production of The 
Present. The Roslyn Packer Theatre foyer 
is abuzz with chatter and the excitement is 
palpable among the crowd of elegantly dressed 
elderly ladies and a smattering of husbands. It s 
clear they are eager to take their seats so they can settle in for three 
hours in the company of Cate Blanchett, Richard Roxburgh and 
the other members of the stellar 13 -strong cast. 

Backstage it s a different story of quiet eff ciency, save for some 
very strange noises coming from the stage. The theatre itself has not 
yet opened and it s a good thing too, given the high-pitched bird- 
like trilling, cascading lilts and deep groaning noises emanating 
loudly from the direction of the stage as the actors do their vocal 
warm-ups. Roxburgh isn’t required until 12 minutes into the show 
so he’s busily taking his customary 30-second pre-show shower, 
after which he’ll put on the taupe suit and mocking smile he’ll 
wear for the show’s duration; while in the corridor a bewigged, 
made-up Blanchett offers a quick, warm hello and extends her 
hand in greeting as she crosses back into her dressing room - but 
is it Blanchett herself or her character Anna acknowledging us? 
Stage manager Georgia Gilbert has recently announced the half- 
hour call over the PA, indicating we should all now keep a respectful 
distance from the cast as they slip into character. 

Welcome to the magical world behind the curtain. And what an 
enchanting place it is. 

Out front, from their vantage point in the 896-seat theatre, the 
audience is in for a treat with this masterful contemporary 
adaptation of Chekhov’s Platonov., renamed The Present in Andrew 
Upton’s version. Set in 1990s Russia, the play unfolds on the 
morning of the 40th birthday of Blanchett’s character Anna. 
Widowed and feeling restless about all she hasn’t achieved in life 
and love - she maintains a smouldering unrequited relationship 
with Roxburgh’s Mikhail Platonov, of the play’s original title - 
Anna is the centrepiece around whom the day’s events will unfold 
and unravel. There will be tears, table dancing, gunshots, sex and 
vodka - lots of vodka - as this day bleeds into night. It is a day no- 
one will ever forget. 

A true gift for the audience. The Present boasts a cast and crew 
who are all very familiar with one another. The cross-over 
productions that have involved numerous members of this team 
are too many to go into, but The Maids, Cyrano de Bergerac, Gross 
und Klein, Uncle Vanya and Waiting for Godot are just a few that 
have involved Blanchett, Roxburgh, Upton, actor Chris Ryan, 
designer Alice Babidge, lighting designer Nick Schlieper and 
Gilbert the stage manager. 

The Present was sold out before it even opened, not only because 
of the exemplary cast but also because audiences recognised this 
could be the last time they see Blanchett on stage, at least for 
a while, as she is moving overseas with Upton and her family for 
the foreseeable future. ^ 
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ly REHEARSAL 

Blanchett and 
Andrew Upton 
discuss The Present, 
Upton’s adaptation of 
Chekhov’s Platonov. 





“THE GREAT THING ABOUT HAVING A CORE PART OE 
THE CAST WHO IS EIKE EAMIEY IS EVERYONE CAN 
RECOGNISE IT’S A COMEORTABLE, SAEE, OPEN PEACE” 

ALICE BABIDGE 



THE COLLABORATIVE PROCESS 

Blanchett and Upton run through his script together. 





FINAL PREPARATIONS 



Richard Roxburgh, who plays 
Anna’s love interest Mikhail, 
backstage with Blanchett as 
designer Alice Babidge makes 
last-minute adjustments. 



B ut away from the glare of the stage lights, behind 
the superficial glitz and glamour of what you see 
out front, one thing quickly becomes abundantly 
clear: in reality there is no leading lady, there is 
no star, no boss. Making a show involves 
a family of people, all with very specific roles to 
play, be it calling the cues, stitching the 
costumes, pulling the strings or conjuring the tricks so that we, 
the audience, can sit back in our seats night after night and be 
taken inside this astonishing world. And when that family has 
been together as long as this one, well, that’s when the magic 
really happens. 

“Theatre is a collaboration, and that’s what’s great about it as 
a form and why it’s generous, and reaches people,” says Upton. 
“When it’s not a collaboration it’s like a piece of performance art, 
but when you’re really making theatre and telling stories everybody 
has to pull their weight and do what they’re good at, together.” 

At the heart of it all is Gilbert. She has been with the company 
for more than a decade and has worked her way up the ranks 
alongside designer Babidge, ever since Robyn Nevin ran the 
company and nurtured the careers of both young women. Today 
the stage manager will assume the additional title of tour guide. 
Step behind the curtain and a whole new world opens up. There is 
the dark narrow corridor that runs behind the stage where the 
actors quietly keep their vocal cords warm, freshen their hair and 
make-up and scurry along when cued to make their entrance. Side 
of stage is the pyro rig that the head mechanist and floor electrician 
operate nightly to create the explosion that Anna triggers when it 
all goes deliciously wrong. Here’s a children’s blue plastic clamshell 
pool that Roxburgh stands in, Venus-like, to be hosed with water 
before rushing on stage looking suitably wet from a downpour. 
Also side of stage is the blood rig that the assistant stage manager 
operates to allow Roxburgh to so suddenly and convincingly bleed 
when his character is fatally shot. 

Gilbert is across it all. Her job description is amorphous, but 
Babidge sums it up succinctly as: “Life, the rehearsal room and 
beyond.” It’s the little things, such as knowing director Neil 
Armfield appreciates Sao crackers and Vegemite, or stocking up 
with freshly cut carrot and celery sticks for director Barrie Kosky, 
who likes to rehearse three times a day and barely stops to eat. 
More than anyone, Gilbert recognises the huge advantages to 
having a cast and crew who have been together as long as this one 
has been. “It’s wildly, wildly beneficial because of the shorthand 
you have, the level of comfort and trust. With new people you 
need to build up that trust.” Babidge chimes in: “The great thing 
about having a core part of the cast who is like family is everyone 
can recognise it’s a comfortable, safe, open kind of place. So you 
start there, as opposed to starting in the back of the dock. And it 
makes it more fun.” ► 
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Richard 

Brandon McCfe] 
who plays Diniigi 
son of an (w 



Susan Prior 
transforming 
into her 
character 
Sasha. 



Toby Schmitz (left) and 
Chris Ryan backstage 
before curtain call. 



The cast backstage 



Warming up before 
the performance. 





Gilbert first worked with Blanchett on Hedda Gabler in 2004. 
The pair has gone on to work together on seven shows, many with 
Roxburgh and Babidge, leaving Gilbert with a keen understanding 
of the extent to which she can depend on Blanchett should 
something go wrong. ''The Maids was ‘set and forget’ props - once 
you set the stage you can t get back to it, you can t help the actors 
if anything goes wrong,” says Gilbert, who doubled as an on-stage 
camera operator for the show. “But Cate is so reliable that if we 
realised the robe was in the wrong spot or the hero prop wasn’t 
where it should be she would always see it and work out a genius 
way to get it where it needed to be, all in character. Some actors 
can get really thrown by things like that but I think Cate 
really enjoys the challenge of fixing things. Which is a bit of 
pressure on her as well, because now I’ll just get on the headset and 
say: ‘Cate will grab it.’” 

An award-winning set and costume designer, Babidge is so 
familiar with the rhythm of Upton’s writing that she will dress the 
stage and actors in a way that complements his script. “Andrew 
moved this play to the 90s, which is a great era for me,” she says. 
“Knowing that, I wholly believed the play had to have a certain 
amount of naturalism for the dialogue to be able to live and sit.” 
Babidge has worked on six plays with Upton, including TheMaids,^ 
The White Guard and The Present^ and says his grasp of certain 
actors means he can tailor the dialogue to bring out their strengths 

and play to their nuances. 
“You can say The Present is an 
adaptation [but] this is a new 
play,” she says. “We had no 
workshop [yet] we started 
with a new draft on the first 
day of rehearsal and we 
opened six weeks later! That 
is incredible, and it’s a real 
testament to how Andrew 
understands the vocal patterns 
of the people he works with, 
and where they might go.” 
Upton’s knowledge of Ryan, 
for example, allows him to 
tailor the writing for the young actor, whom he worked with on 
Cyrano de Bergerac and Children of the Sun. “The thing I love about 
Chris is there’s this fundamental tension between how good- 
looking he is and how goofy and awkward he [can be] and it allows 
me to land things into that,” Upton says. 

It is clear Babidge’s knowledge of this particular group affords 
her a similar sense when designing the costumes. Although 
Babidge has ultimate say when it comes to her designs, she will 
always discuss her ideas with the actors and is open to suggestions. 
“Cate is incredible in a fitting room,” she says. “There are some 
actors and actresses who work as hard in a fitting room as they do 
on stage, they’ll interrogate what they’re wearing and get an 
understanding of how it moves on them, how it works on them, 
what they can do in it ... Cate uses costumes in a way few actors 
do. And it’s incredibly satisfying to watch.” 

One of the most experienced actors on the Australian stage, 
Roxburgh says the beauty of familiarity between the cast is the 
deep understanding it gives you of one another, allowing you to 
completely relax on stage. Roxburgh and Blanchett, for example, 
have worked together on two films and three plays, including 
Uncle Vanya., which Upton adapted and which toured to 
Washington DC and New York. ^ 
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“WE STARTED 
WITH A NEW 
DRAET ON 
THE EIRST 
DAYOE 
REHEARSAE 
AND OPENED 
SIX WEEKS 
EATER!” 




PREPARING THE SET 



Stage manager Gilbert 
oversees the set of Anna’s 
house being moved. 



WILL DAVIDSON 







“THEATRE IS A COEEABORATION . . . WHEN YOU’RE 
REALLY MAKING THEATRE AND TELLING STORIES 
EVERYBODY HAS TO PULL THEIR WEIGHT AND DO 
WHAT THEY’RE GOOD AT, TOGETHER” ANDREW UPTON 





BACKSTAGI 



Amon Barren (left) plays 
the spoilt rieh kid Kirill. 
Martin Jaeobs (right) plays 
Kirill’s father, Alexei. 






EXIT STAGE REAR 

The cast, spent from 
a three-nour-plus 
performance, files 
off' stage after the 
curtain call. 



“Ell always remember in Hamlet [for Belvoir] that, strangely, my 
most profound moment that always used to hit me in the guts 
wasn’t seeing my dead father s ghost, but when Hamlet returns his 
gifts to Ophelia [Blanchett],” Roxburgh explains. “And I remember 
giving those back to Cate and these great puddles of water spraying 
out of her eyes every night. It used to go right through me. And 
I remember thinking there’s not a moment when she’s not absolute 
in what she’s doing here. It feels really safe and certain in her gaze 
on stage. And that’s a great thing. But [familiarity] goes to the 
people who know you . . . and to constantly return to that team 
of people throughout this time of Cate and Andrew’s tenure at 
this company has been really special. Really special.” 

But as much as the theatre is about suspending reality, there’s no 
denying the reality that at the end of the season the scripts, props 
and costumes are stored in readiness for the next show. And so it 
is at the STC, where 2016 looks like a very different place. Upton 
has finished up as artistic director, welcoming in Briton Jonathan 
Church. Many of the beloved familiar faces will no longer be there 
and it is a fact that we are facing the end of an era. 

Roxburgh, for one, is taking a break from theatre and returning 
to film and television, to resume his lead role in Rake and direct 
the film adaptation of Rita Kalnejais’s comic drama Baby teeth. 
“I love theatre, it’s my thing. But I feel like I need to earn a living 
for my family,” he says. “I feel like I’ve had my time of luxurious 
abandonment to the world of theatre for a few years but I kinda 
need to earn a buck.” 

B lanchett will also be returning to the world of 
film; Upton will come back to theatre to 
work on two shows in 2016 but for the most part 
will be based overseas focusing on writing for 
film and television, while the pair juggle the 
rearing of their four children. Babidge has 
a couple of shows locked in with the STC but 
will also work abroad, including collaborating with director Simon 
Stone on the opera Beer Gynt in Hamburg and a show for the 
Young Vic in London. 

Gilbert can barely bring herself to think about saying goodbye to 
this family who have become such dear friends over the years. “It’s 
too devastating,” she says, looking stricken. “I get quite upset on 
the closing night of any show, but on this show it will be 
heartbreaking. I can’t even fathom that last curtain call, and 
coming off. Normally on a closing everybody hugs at the best of 
times, but it will be unbearable to think this could be the last one.” 
It might not be quite the last one for the cast and crew. The 
Present has been invited to tour internationally and it is more 
a question of when than if. For Upton, it is an appropriate ending. 
“I think it’s important, because it puts a great full stop on this 
time,” he says. “This is a really significant company in Australia 
[and] it’s really started to nail out a few distinctive spaces 
internationally and I think The Present occupies all of them as 
a production. The acting is the best, the writing is a distinct 
Australian voice, a great Australian take on a classic: overturning 
it, turning it inside out, and there are things in the design I think 
are very distinctly Australian, almost laconic in its austerity: ‘There 
you go, that’s enough!”’ 

End of play. Blackout. ■ 
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New 

romance 

LARA STONE and FREJA BEHA ERICHSEN cyqAq 
a modern TWIST on the elassie. Styled by Sarah 
M Riehardson. Photographed by Peter Lindbergh. 



Lara Stone wears a Chloe coat, $6,785. Valentino shirt, 
$3,720. Fragrance: Tom Ford Noir Pour Femme. 

All prices approximate; fashion details last pages. 




1URB0N 



Freja Beha Erichsen wears 
a Jonathan Quearney 
waistcoat, $960, made 
to order. Roberto Cavalli 
shirt, $3,280. Hermes 
skirt, $5,545. Chanel ba^, 
$12,650. from the Chp.nel 
boutiques. Calvin Klein 
Collection boots, P.O.A.C 






Emilio Pucci shirt with scarf, $2,360, and skirt, $1,695. Saint Laurent belt, $615. Chloe boots, $2,1 15. 
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Lara wears an Alberta Ferretti vest, $7,735. Chloe blouse, $4,155. Freja wears a Ralph Lauren Collection vest, 
$1,100. Eleanor Linden blouse, $455. Valentino pants, $2,200. Chanel belt, $1,680, from the Chanel boutiques. 
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Lara wears an Etro jumpsuit 
$88,770. Saint Laurent neck- 
bow, $1,100. Calvin Klein 
Collection boots, P.O.A. 
Freja wears a Michael Kors 
jacket, $2,650, and skirt, 
$2,940. Oscar De La 
Renta blouse, $2,325. 
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' CLASSICAL nude forms 
shaped the new eolleetion 
by CHRISTOPHER KANE, 
a eharismatie designer 
devoted to inventiveness. 



By Zara Wong. Styled b\ 



Atta Chua. Photographed 
bv Sorava Zaman. 



This page: 

Christopher Kane 
top, $5,145, and 
pants, $760. All 
prices approximate; 
details last pages. 
Opposite: the 
designer. 



B ang, bang, bang,” says Christopher Kane, describing how he consumes 
information. “Fm not very patient. I need visual, visual, visual. I need 
it and need it now.” In the future, the late 20th and early 21st century 
will be known as the information age. Short on attention, high on 
information, we input and refilter references through new lenses, 
twisted and manipulated. Kane is a product of our era: he has the 
ability to produce new ideas within fashion time and time again with 
a pastiche of references and richly layered visual mash-ups. 

The starting points of his collections always seemed benign enough. Ahead of 
designing autumn/winter T5/T6, Kane organised life drawing classes for his design 
team. “It s about the nude form, about being this romanticist and embracing this 
amazing high idea of classical nude bodies, and its beauty,” he says to explain the 
thought process behind the collection, gently named Lovers’ Lace. Cut-out lace in the 
shape of nude bodies was appliqueed in layers to form tunics and dresses - their drawn 
outlines then embroidered over tailoring. The collection touched on science and nature; 
a common theme for the Glasgow-born designer who is fascinated with science. Under 
his hand the embroideries are not of a lascivious naked body, but rather a classical nude 
form. There’s a more knowing, tactile, sensual nature in the way the dresses lightly skim 
over the body yet still have that Kanesian wit and tricked-out quality. 

What Kane seems to thrive on is the challenge to invent with an essential emotional 
connection. As well as fuelling the collection, the life drawing classes brought his team 
closer. There’s speed in how he processes ideas; each of his collections is distinctively 
Kane’s in its innovation but unlike anything else we’ve seen before. “If something 
remotely looks like something I’ve seen, I scrap it because I do not want to be labelled ► 
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as that person who copies,” he says. “Each season is like having 
a lobotomy because every seasons different so you have to learn 
new things: new fabrics, new techniques.” 

What you’ve heard is true - Kane is one of the nicest and funniest 
designers working today; the normal-person kind of nice that 
stands out in fashion. He can talk all day about “anything - art, 
movies, celebrities. I love celebrities, I love Hollywood glam, I love 
red carpet”, he expounds, telling me all about the Met Gala, which 
he attended with FKA twigs and Robert Pattinson. (“The best 
date. The two of them are so in love and it was just so lovely. 
Everyone was talking to them so I was just standing there like 
a spare part, sometimes looking terrified ... fixing the dress!”) 
He’s a rare interview subject who breaks the typical question- 
and-answer dialogue to ask you 
what you think. A fashion fan 
from the beginning, he 
remembers when, as a fashion 
student, he’d go to nightclubs in 
London and spot people like 
Alexander McQueen. “And I’d 
be like: ‘Oh my god!’ But I 
wouldn’t even go near them. I’d 
just be watching like a crazy 
stalker,” he says, laughing. Now 
the tables have turned; he’s the 
designer drawing attention in the 
clubs. “I have people come up to 
me, young students, saying: ‘Oh, 

I hated your last collection, but I 
love this one.’ Yeah, it’s horrible. 

The confidence they have!” He’s 
shocked by their behaviour, but it 
attests to the power of his label 
that fashion students feel they can 
be outspoken. And isn’t that what 
the best, most interesting fashion 
should do anyway - incite 
extreme emotion? 

When I inquire about his 
longevity, Kane is quick to 
answer. He’s been asked this a lot. 

He stood out for his momentum 
as an up-and-coming designer 
when others lost their huzzy 
quality. “I was really in at the right time, and it’s a lot of hard 
work,” he says humbly in his much writ about Scottish lilt, which 
makes him even more likeable. “I started at a time where you have 
two collections a year so there was a really nice structure, whereas 
now young designers are expected to have everything straight 
away: pre-collection, men’s, resort, blah, blah, blah. People expect 
so much from young designers now. It’s a struggle from day dot.” 
Stress and pressure come up a lot with Kane. It does with most 
designers who are all perfectionist workaholics. He’s had a tough 
year: his mother Christine passed away just days before the 
autumn/winter ’15/’ 16 show, and as one of the highly anticipated 
shows on the London fashion week schedule there is 
insurmountable pressure for Kane to live up to expectations and to 
deliver something new each time. “We’re only human, we’re not 
robotic, we’re not made of steel; there’s blood, sweat and tears 
going into every collection, and it’s hard,” he says. 

In the early years he admits to being overwhelmed with 
managing the business side as well as the creative. “It got to the 



point where we were leaving the creative side to the last minute 
and it was really soul destroying. Now with a fully fledged business, 
the burden of responsibility still weighs. “It’s horrible in the sense 
that - and I’m being really honest - you’ve got so much 
responsibility. It’s an amazing position to be in. But it’s stressful.” 
It was in the beginning too, when budgets were more of a concern, 
that Kane was left to sew most of the pieces himself. He holds 
special affection for one of his earlier collections, the spring/ 
summer ’08 season of ruffles cascading over dresses and skirts that 
he sewed mostly by himself. “It was at a point where I was still very 
hands-on with making things because we didn’t employ 
seamstresses, so I had to do a lot, and so it’s very heartfelt.” 

Now he has ticked off the checklist for what a designer ought to 

be doing to get into the big 
league. He has the support 
of mega-conglomerate Kering 
behind him, four seasons of 
womenswear per year in addition 
to menswear, bags, accessories, 
e-commerce and his first flagship 
store in Mayfair. In the expansive 
store, sales assistants glide along 
the pale nude carpet. The colour 
matches his packaging. It’s 
a warm, inviting kind of nude 
that makes it a little bit more 
accessible than some of the other 
luxury stores in the area. On the 
racks there’s a slashed velvet dress 
for the cool girl who has come in 
looking for a party outfit, or 
coloured lace skirts that can be 
worn from office to cocktails. 
Then there are embroidered 
leather jackets and jeans, for the 
weekend Mayfair regular whose 
driver mills outside. It’s a proper 
grown-up store. 

When he was growing up, Kane 
revered Gianni and Donatella 
Versace. “They were the ultimate 
pin-ups. I grew up watching them 
on TV.” Today, in the same mould, 
his sister Tammy works closely 
with him and Donatella is one of his biggest supporters. “All these 
strong women: my sisters Tammy and Sandra, my mum. And then 
people like Professor Louise Wilson, who was my mentor and 
professor at the MA at Saint Martins. I was really lucky to be 
educated by her before she died.” 

Soon after his mother’s death he was due to start designing the 
resort collection. “Doing resort was hard, really hard, because my 
mum passed . . . but we did it for her, and it was a really nice finale 
for her, but the grieving process set in after the collection,” he says. 
Yet from darkness it’s still a sweetly beautiful collection with 
a heart motif interlaced throughout. “It’s a beautiful heart, it 
reminds me of a sacred heart,” he says of the theme. “I’ve been 
heartbroken as well this year.” 

There was an element of naivete when he started his label with 
his sister Tammy. “We were like: ‘Yeah, let’s do it!’ and then we 
were like: ‘Oh my god, this is a proper business now’,” he recalls. 
“We started with a bang, literally,” he says, thinking back. “It’s 
been a roller-coaster ever since.” Bang, bang, bang, then. ■ 
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Although HAILING FROM profoundly 
different eountries and eultures, the ereative swnpatico 
of avant-garde artists HNHT WARHOL and 
AI WEIWEI is examined in a NEW exhibition 
merging their work. By Sophie Tedmanson. 
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unflower seeds, bicycles. Flowers, cans of soup. 
Ordinary, everyday objects turned pieces of art in 
the right hands or print screen. 

Stark black-and-white or vivid colour, they pop 
into your view, spark your imagination, make the 
mind wander down a political path, or perhaps to 
nothing at all. “I just happen to like ordinary 
things. When I paint them, I don’t try to make them extraordinary. 
I just try to paint them ordinary- ordinary,” Andy Warhol once said. 

When Warhol visited Beijing in 1982, he posed for a photo at 
Tiananmen Square, staring directly into the camera with the Gate 



of Heavenly Peace behind him. That iconic image now resembles 
a modern-day selfle: if there was Instagram back then that black- 
and-white photo would likely have received hundreds of thousands 
of likes, been shared and retweeted millions of times, and probably 
even been the subject of a meme or two. 

Five years later, in 1987, a then little-known Chinese artist Ai 
Weiwei posed for his own pre-social media selfle, adopting 
a Warholian gesture in front of Warhols Self-Portrait (1966-67) 
at New York s Museum of Modern Art. 

These snapshots in time of two artists highlight the remarkable 
correlation between Warhol, one of the most prominent ^ 
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Clockwise from 
top left: Forever 
Bicycles (201 1) by Ai 
Weiwei; Han Dynasty 
Urn with Coca Cola 
logo (Silver) (2007) 
by Ai Weiwei; You’re 
/n(l967) by Andy 
Warhol; Three 
Marilyns (1962) by 
Andy Warhol; 

Mao (1972) by Andy 
Warhol; Ai Weiwei 
(2012) photographed 
by Gao Yuan; Debbie 
Harry (1980) by 
Andy Warhol. 




IMAGES COURTESY OF THE NATIONAL GALLERY OF VICTORIA, MELBOURNE, THE 
ANDY WARHOL FOUNDATION FOR THE VISUAL ARTS, INC./ARS, NEW YORK AND 
THE ANDY WARHOL MUSEUM, PITTSBURGH CHRISTOPHER MAKOS GAO YUAN 










Andy Warhol 
in Beijing’s 
Tiananmen 
Square, 1982. 



“WARHOL’S DIARIES ARE 
INAWAYAEORMOE 
ALTRUISTIC WRITING, 
LIKE A PRECURSOR TO 
EACEBOOKAND HIS 
POLAROIDS ARE LIKE 
'AN INSTAGRAM” 



contemporary artists of the 20th century, and Weiwei, one of the 
most prominent contemporary artists of the 21st century. 

This month, and for the first time, their work is being brought 
together in a new exhibition at the National Gallery of Victoria 
(NGV). Andy Warhol \ Ai Weiwei^ developed by the NGV and the 
Andy Warhol Museum in Pittsburgh, is a tale of two artists and 
a tale of two cities. 

Weiwei discovered contemporary art at 18 through a book about 
the American artist Jasper Jones. Aged 24 he moved to New York, 
where he bought his first English-language book. The Philosophy of 
Andy Warhol: (From A to B and Back Again). 

Weiwei told the Sunday Times that the book introduced him to 
pop art and helped influence his contemporary style, which has 
resulted in works involving flowers, cats, thousands of bicycles, 
innumerable sunflower seeds and a smashed Ming vase. 

“Jasper Johns was more intellectual and cool, but Warhol was just 
about pop culture,” Weiwei told the paper. “The book was in very 
short sentences and it tells of very ordinary emotions. It was not 
really philosophical, it’s more about attitude and personality, which 
to me is very modern and very, very easy to understand. That was 
American nature, right there - generosity, openness, even silliness. 
That direct approach liberates people from academic thinking.” 

Weiwei has gone on to become one of the most well-known 
modern contemporary artists, and as a critic of China’s authoritarian 
regime, gained international exposure when he was placed under 
house arrest for 81 days by the Chinese government in 2011. 

Upon his release, unable to travel as his passport was confiscated, 
Weiwei peacefully protested his travel restrictions with his With 
Flowers project, where he placed a fresh flowers in the basket of 
a bicycle outside his Beijing studio every morning and posted an 



image of it on social media. That continued for more than 600 days 
until his passport was reinstated in July this year. 

NGV curator Max Delany says Weiwei and Warhol share 
a passion for engaging their audience through a multitude of 
media - and by doing so becoming keen observers of contemporary 
culture and politics - and for provoking authorities. 

“It’s not a forced marriage,” Delany says. “Warhol’s life works 
and philosophies were really influential to Weiwei. For example, 
Weiwei is really active on social media and if you think about how 
Warhol documented his everyday life - tape recorder, photography, 
video, his diaristic writing etc, that led and influenced Weiwei. 

“Warhol’s diaries are also in a way a form of altruistic writing, 
like a precursor to Facebook, and his Polaroids are like an 
Instagram, a precursor to the selfle, and through the 1970s he 
recorded the comings and goings at the Factory, often boring and 
banal, often riveting, and that’s in a way a precursor to reality TV. 

“Warhol invented the term T5 minutes of fame’ and cultivated 
his own celebrity to be able to address society at large.” 

Weiwei, who in the late 70s in Beijing co -founded the avant-garde 
collective of Chinese artists known as the Stars group, has a studio 
in Berlin, and in September, opened one of his largest shows in 
London, soon after his passport was returned. While it was too hard 
to pin him down for an interview for this feature, you can monitor 
the mood of the artist through his Instagram: there are selfles with 
Bono and Bianca Jagger, paintings in progress, him leading a rally 
across London to support the world’s refugees, playful images of his 
favourite cats, his son, and most tellingly, Warhol paintings. ■ 
Andy Warhol | Ai Weiwei runs at the NGV from December 11, 2015 
to April 24, 2016 before moving to Pittsburgh's Andy Warhol Museum 
in June. Go to www.ngv.vic.gov.au. 
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This month she 
directs herself and 
BRAD PITT as a 
married couple in 
their first on-screen 
outing since Mr. & 
Mrs. S?nith. By 
Elizabeth Rudin. 
Photographed by 
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T he director was very focused. The actress was 
unstable. And the writer was deeply confused,” says 
Angelina Jolie Pitt. Then she laughs. She’s talking 
about what it was like to direct herself and her 
husband as a married couple in her own script for 
By the Sea, an elegiac exploration of grief and love. 
Ten years after her last collaboration with Brad Pitt, 
Mr. & Mrs. Smith - the movie that sparked their relationship - it’s about 
as far from that marriage-as-war-of-assassins comedy as you can get. 

“This is the only film Pve done that is completely based on my own 
crazy mind,” she says, speaking with humour and intensity, bringing 
to life a soulless room at the Sunset Tower Hotel. Outside is glittering, 
heatwave sun, umbrellas packing the Los Angeles beaches. Inside, 
Jolie Pitt is in black - skinny pants, short-sleeved silk blouse - which 
makes her printer-paper-white skin even whiter. She wears no make-up. 
Why bother? Her beauty has only deepened with time. 

For years, she says, she and Brad called the script for By the Sea “the 
crazy one. We even called it The worst idea’.” She laughs again, and 
covers her face with her hands. “As artists we wanted something that 
took us out of our comfort zones,” she explains. “Just being raw actors. 
It’s not the safest idea. But life is short.” Jolie Pit, of course, has never 
played it safe. And at this point in her mythic life, perhaps the only 
risk left is to pare down the myth, expose her self. 

And so, after getting married the summer of last year at her house in 
France, she moved with her tribe (Brad, six children now aged seven 
to 14, and assorted staff) to the Maltese island of Gozo, a stand-in for 
the southern French coast with its dazzling Mediterranean light, and 
shot the film. “It was our honeymoon,” she says, with a wide-open 
smile that expresses all that’s left unsaid about the highly privileged 
carnival that is her life. “They travel like gypsies,” observes Jolie Pitt’s 
friend, the screenwriter Eric Roth, describing the family’s peripatetic 
lifestyle. A band of galactically famous multimillionaire gypsies. 

The kids are home-schooled by teachers from different backgrounds 
and religions, speaking different languages. “We travel often to Asia, 
Africa, Europe, where they were born,” says Jolie Pitt. “The boys know 
they’re from Southeast Asia, and they have their food and their music 
and their friends, and they have a pride particular to them. But I want 
them to be just as interested in the history of their sisters’ countries 
and Mommy’s country so we don’t start dividing. Instead of taking 
Z on a special trip” - 10-year-old Zahara was adopted from Ethiopia 
in 2005 - “we all go to Africa and we have a great time.” 

When we meet, Jolie Pitt has just returned from Cambodia, the 
location for her next film, and Myanmar. She took along Pax, her 
12-year-old Vietnamese-born son, who wanted to work on the film 
and meet Aung San Suu Kyi. Pax had read about the liberated 
Burmese opposition leader and Nobel laureate and was curious. 
“Seeing Pax get extra-nervous about which shirt he is going to wear 
when he meets Aung San Suu Kyi, I get very moved,” she says. 

Since Jolie Pitt got back to their home in Santa Barbara - almost like 
any mother - she has had to attend to doctors’ appointments, vaccines 
for the kids, play dates and meetings, before the whole troupe decamps 
again to their house in London. For now, it will make the best base for 
their projects. Angelina can travel to the Middle East on UN trips and 
to Cambodia to prep her film, and be back for the kids, and Brad can 
fly to and from Abu Dhabi to shoot Australian director David 
Michod’s War Machine, adapted from journalist Michael Hastings’s 
account of America’s recent conflict in Afghanistan. 

If her daily life is a large, sociable whirl, Jolie Pitt’s new film is an 
intimate, claustrophobic tale. She wrote By the Sea after her mother, 
Marcheline Bertrand, died of cancer eight years ago, and never 
thought it would see the light of day. She wanted to explore ► 
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The Jolie-Pitt brood. 
From left: Shiloh, 
Maddox, Vivienne, 
Angelina, Zahara, Brad, 
Pax and Knox. The family 
travels together to Asia, 
Africa and Europe for film 
projects and cultural 
trips. Jolie Pitt wears 
a Lanvin top, $695, 
and skirt, $7,055. Tiffany 
& Co. necklace, $29,800. 
Celine necklace, $1,010. 
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bereavement - how different people respond to it. She set the 
action in the 70s, when her mother was in her vibrant 20s, and 
began simply with a husband and wife. She gave them a history of 
grief, put them in a car and drove them to a seaside hotel to see 
how the pair - Roland, a novelist with a red typewriter; Vanessa, 
a former dancer with boxes of clothes and hats - attend to their 
pain. Vanessa is frail, tortured, hemmed in. Roland is defeated by 
the seclusion of her anguish, and drinks. And so it goes on until 
innocent newlyweds move in next door . . . 

“It s not autobiographical,” says Jolie Pitt, smiling. She shrugs off 
the fact that celebrity watchers will have a field day trying to read 
into this movie. “Brad and I have our issues,” she offers, “but if the 
characters’ were even remotely close to our problems we couldn’t 
have made the film.” Yet the film is a deeply 
personal project, drawn loosely from her 
mother’s life. Jolie Pitt often talks about the 
sacrifice her mother made in giving up acting 
to raise her and her brother, James, after their 
father, Jon Voight, left. Later Bertrand’s work 
was cut short as a producer and activist for 
Native Americans and for the Give Love Give 
Life cancer organisation she founded with her 
partner, John Trudell. She was diagnosed 
with ovarian cancer at 49; she died seven years 
later. “My mother was an Earth Mother and 
the nicest person in the world,” says Jolie Pitt (pointing out that 
Vanessa in the movie is not). “But the specific grief came from the 
woman I was closest to, seeing her art slip away, her body fail her.” 

S he and Brad may have chosen to shoot this movie to 
challenge themselves, but it was during the editing 
that Jolie Pitt got the real scare. Her doctor called, 
saying she had elevated inflammatory markers. She 
consulted Eastern and Western physicians, including 
her mother’s former doctor. She had her ovaries and 
fallopian tubes removed. She detailed her experience 
in a New York Times op-ed, fulfilling a promise to keep readers 
informed after relating two years earlier her decision - having learned 
she had the BRCAl gene - to have a preventative double mastectomy. 

“It really connected me to other women,” she says of her decision 
to go public. The procedures themselves were, she says, “brutal. It’s 
hard. They are not easy surgeries. The ovaries are an easy surgery, 
but the hormone changes” - she laughs, nods her head - 
“interesting. We did joke that I had my Monday edit. Tuesday 
surgery. Wednesday go into menopause. Thursday come back to 
edit, a little funky with my steps.” 

Jolie Pitt has famously said that she has a ticking clock in her 
head, and that she is surprised to still be here; that she lives every 
day like it might be her last. Now, having gone through menopause, 
she says, “I feel grounded as a woman. I know others do too. Both 
of the women in my family, my mother and my grandmother” - 
who also succumbed to ovarian cancer - “started dying in their 
40s. I’m 40. 1 can’t wait to hit 50 and know I made it.” 

All through our conversation on this cloudless LA afternoon. 
I’m aware of the vast landscape inside the easygoing person who 
sits before me, her tattoos visible, her jewellery minimal, with her 
aviator sunglasses, her pen and folder on the couch. Besides the 
actress, director, and outspoken cancer warrior, there are the other 
Angelinas - the most glamorous woman in the world who has to 
meet in an anonymous hotel room because she can’t go anywhere 
in public without being mobbed. “You cannot take AJ undercover,” 
laughs Zainab Bangura, a Sierra Leonean political activist and 



former government minister who is now the UN secretary-general’s 
Special Representative on Sexual Violence in Conflict. 

There’s Florence Nightingale Angelina, Special Envoy of the 
United Nations High Commissioner for Refugees, who travels to 
countries in crisis, supports, negotiates and interacts. “The hug,” 
says Bangura, “is powerful for people in pain. They know she’s 
genuine.” She can use her star power to make demands - to see 
a president, speaker of parliament and defence secretary, as she did 
recently in Myanmar to convince them to let her travel by 
helicopter to visit the Rohingya, a Muslim minority group facing 
ethnic cleansing. (A cyclone hit, and her trip was cancelled; but 
she will go back.) And there’s the CEO Angelina, a Hollywood 
powerhouse who tries to wield the system to her advantage: 
outwits the gossip magazines by selling the 
first pictures of baby Shiloh in 2006 for a 
reported $7.5 million, and of her twins, Knox 
and Vivienne, born in 2008, for double that, 
donating the money to the Jolie-Pitt 
Foundation; earns a fortune playing assassins 
and superheroes, then making more mission- 
driven Aims, like A Mighty Heart, Beyond 
Borders and In the Land of Blood and Honey\ 
satisfies her fans with her poise and beauty 
while acting out her ambitions for a committed 
life on a global stage. 

I’m also thinking of the younger Angelina, the awkward kid 
who wore glasses and boxed, the dark, wild punk who used to say 
anything, talked openly about cutting herself, collected weapons, 
flipped a butterfly knife on Conan O’Brien after she made Gia, 
sported a vial of her second husband, Billy Bob Thornton’s, blood. 

That power of the raw was the first thing director James Mangold 
saw before her audition for Girl, Interrupted, her 1999 breakout 
movie, after Gia. “I remember the first thing she said: ‘This place 
is so dumb and French country, and I hate French country.’” 
Mangold is still in awe of that audition. “I felt like I was looking 
at a ravishing female Jack Nicholson.” 

What really set her apart? “Attitude. As directors we are starved 
for it in men and women,” he says. Clint Eastwood had it, he says. 
John Wayne, Humphrey Bogart, Barbara Stanwyck. And Angelina. 

“I needed someone who questions the rules,” he says of Girl, 
Interrupted, “who fucks who she wants to, pushes aside who she 
wishes to, and speaks the truth as she sees it ... to be such an 
outlier they are deemed sociopathic but to us, the audience, they 
are brilliant.” That was Jolie Pitt’s character. And, as Jolie Pitt has 
said, it was also a part of her. “She was trying at that time to 
navigate, with far greater success than the character, what is unique 
about her,” says Mangold, “while finding a way to integrate herself 
with all the pedestrian things we live with - like French country.” 
Jolie Pitt used to have a window: a tiny box, tattooed on her 
lower back. As a kid, she says, and even on movie shoots or with 
her former husbands (Jonny Lee Miller and Thornton), she used to 
long for a life elsewhere, thinking there has to be something else. 

That turbulent and restless 25-year-old was the one who travelled 
to Cambodia to make Lara Croft: Tomb Raider, and had her eyes 
opened by the devastation wrought by the Khmer Rouge. She was 
confronted by genocide, refugees, people with prosthetic limbs, 
landmines still ripping apart children at play, the whole 
constellation of war’s consequences and injustices. 

Cambodia reshaped the contours of Jolie Pitt’s life. As she’s said, 
if someone had dropped her at 14 in the middle of Asia or Africa 
she’d have realised how self-centred she was, that there was real 
pain, real death, real things to fight for. She came home, made 
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phone calls, read everything she could get her 
hands on, and began travelling with the Office 
of the United Nations High Commissioner for 
Refugees on her own dime to figure out how 
she could be of use, bringing along her notebook 
and a willingness to sleep anywhere and take 
physical risks. Returning to Cambodia soon 
after she finished the movie, she kept a journal, 
later published as Notes from My Travels, in 
which you can witness her transformation taking 
place: Friday, July 20, 2001, in Cambodia: ''On 
my way to my room I couldnt help but notice all the 
bomb casings . . . These weapons and explosives were 
originally made by manufacturing plants run by 
governments like mine” In a former Khmer 
Rouge prison she writes: "In each one of the cells 
there is a picture of the person who was tortured . . . 

As I continue to write this I think: 'What am 
I doing? How can I be standing here?'” 

In her travels with UNHCR she finally fiew 
through the window. She even had a former 
Buddhist monk in Thailand tattoo a tiger over 
it. And she took the fight against herself and 
turned it on injustice. As she writes about the 
refugees she meets: "I wanted to help them, and 
I realise more and more every day how they have 
helped me.” She also realised that she could take 
the Hollywood insanity, the fairy dust, the 
massive power and money she was accruing 
with blockbuster franchises like Lara Croft and, 
later. Maleficent, and use them, her way. She 
wasn’t just going to play Lara Croft, she wanted 
to be a kind of Lara Croft and change the world. 

Phillip Noyce, the director of Rabbit-Proof 
Fence and The Quiet American, worked with Jolie 
Pitt on The Bone Collector back in 1999 and then 
on the action movie ^alt in 2010. He puts it 
rather beautifully when he says: “She has a hard 
back and a very soft front. The back is determined. 

The front is soft and receiving of ideas.” On Salt, she demonstrated 
her stubborn desire for authenticity. At one point, he recalls. Salt 
had to escape from her apartment. Noyce told Jolie Pitt that he’d 
make a green screen three metres off the ground to look as though 
she was eight storeys high. “She said: T’ll act much better if I’m 
really out there and it’s going to look better.’ Audiences want to see 
the real. That was her point. “She is a conductor of ideas. They flow 
through her like electricity and emotion,” Noyce says. 

Last April, Jolie Pitt watched her now nine-year-old daughter 
Shiloh among refugees in Lebanon. “When she was sitting on 
the floor with her UN cap writing her notes as she was talking to 
someone, I was flashing on myself 15 years ago and thinking, 
I know that moment,” she says. But she also knows that it may not 
be the same for all her children, and she doesn’t push. The Jolie- 
Pitt world is democratic, eclectic. “The kids that don’t want to go 
don’t go,” she says of her humanitarian field trips. 

The $20 million-plus Jolie-Pitt Foundation she created with Brad 
in 2006 now funds clinics and schools in Ethiopia, Kenya, 
Afghanistan and Cambodia, as well as lawyers for unaccompanied 
immigrant children in the US, demining programs, and 
environmental and wildlife conservation. And Jolie Pitt’s work with 
UNHCR is ever- evolving. I speak to the high commissioner, 
Antonio Guterres, who has one of the toughest jobs on the planet at 



this moment and gets right to the point. “Let’s be honest, people do 
this to benefit their image,” he says. Not her. “When I try to make 
what she does more public, she is always very shy. She prefers to be 
with refugees, visit the families and do it without media. Which I tell 
you is uncommon,” he says quickly. “As you know, many celebrities 
are weak on details of the problem.” The people she meets - mayors, 
local officials, whoever they might be - “They’re surprised that 
someone like her comes and discusses the problem of the bathrooms.” 
It’s the Jolie Pitt effect, one that can also make critics roll their 
eyes when she seems to be everywhere at once. While that may be 
the case, she doesn’t suffer from the familiar “five-minutism” of 
celebrities showing a fleeting interest in global causes. In fact Jolie 
Pitt is vigilant - she resigned from the UK-based mine-clearing 
charity, the Halo Trust, when it was discovered that funds had 
been misused - and doesn’t let an issue drop. Laura Silber, co-author 
of The Death ofYugoslavia, recalls her scepticism when she was first 
contacted to help with accuracy on Jolie Pitt’s directing debut. In 
the Land of Blood and Honey, about the Bosnian War. “Most 
Hollywood people don’t have a sustained interest in an issue,” she 
says. “But after the movie, Angelina wanted to understand the 
roots of the conflict and how she could leave a lasting contribution 
to change lives, which she did. That really set her apart.” 

Continued on page 288 
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Paspaley n^lKce, $6,960. 
Vintage s^P^, $220, from 
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NICOLE BENTLEY 



1 




Louis Vuitton top, 
$4,050. Earrings, $350, 
from Harlequin Market 
Chair, $1,820, from 
Orient House. 
Fragrance: Lancome 
La Vie est Belle EDP. 





Chanel dress, 
$15,250, from the 
Chanel boutiques. 
Christopher Esber 
dress, $4,400, 
worn underneath, 
Givenchy by Riccardo 
Tisci earrings, worn 
as rings, $1,650 each. 
Edo Arts belt, P.O.A. 








KITX top, $995. Akira 
dress, worn as skirt, 
$2,980, and shawl, 
$1,190. Celine 
earrings, $465. 
Chair, $1,820, from 
Orient House. 




NICOLE BENTLEY 










Vintage kimono piece, 
P.O.A., worn as top, 
from The Vintage 
Clothing Shop. Maiyet 
dresses, $2,325, and 
$2,540. Paspaley 
necklace, $6,960. 



NICOLE BENTLEY 










Givenchy by Riccardo 
Tisci top, $5,500, 
earrings, $950 for a 
pair, and earrings, worn 
as rings, $1,650 each. 
Gucci dresst$4,l35. 
Lee Mathews belt, 
$300. Drum, $950, 
from Orient House. 
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Kerry Packer’s granddaughter has come of age. 

The vivacious FRANCESCA PACKER 
BARHAM is paving HER OWN PATH in life, 
she tells Sophie Tedmanson, Styled hy 
Meg Gray. Photographed by Justin Ridler. 



rowing up in my family, the men are 
obviously tough and strong, big and tall, and 
every single other stereotype that exists on 
the planet,” says Francesca Packer Barham. 
“But, the women are stronger and tougher, 
and more amazing.” 

As the eldest grandchild of the late Kerry 
Packer and his wife Roslyn, an heir to one of Australia’s richest 
family dynasties, Francesca Packer Barham has extraordinarily big 
shoes to fill. It is a fact she is well aware of, but one she is embracing 
in her own unique and modern way: while uncle James is busy 
building and recreating the multi-billion dollar business from media 
to casinos and movies, and mother Gretel is running the Packer 
Family Foundation, the philanthropic arm of the empire, Francesca 
is studying psychology to gain a much deeper understanding of those 
in need of the money to whom the family donates. 

“Pm never going to fit them, because they’re not my shoes - I’ll 
find different shoes,” she says when asked about the pressure of 
living up to the Packer name. “It’s not about being better than the 
last generation in any way, or being better than anyone else on the 
planet, it’s about being the best you that you can be. And I think 
my mum really emphasised that and she kept us almost secure and 
safe and away from that pressure.” 

This November the heiress turned 21, emerging from the sanctity 
of her childhood and embracing a higher profile role within the 
family. And she has certainly come of age. We meet in the private 
dining room in one of her favourite Japanese restaurants, a stones’ 
throw from the Packer family compound at Bellevue Hill, 
where Packer Barham also has her own apartment that she shares 
with her menagerie of dogs: Elizabeth Taylor (“I named her 
after Charlotte’s dog in Sex and the City - because I’m definitely 
a Charlotte!”), Mr Darcy, Louis V and Marie Antoinette. 

She is dressed in her signature look: head-to-toe black, towering 
heels (“I always feel more confident in a pair of heels. Head, heels 



and standards high - it’s what I like to stick by”) and a flash of red 
lipstick - an expensive, yet youthful appearance with an edge of 
rock’n’roll. She has pre-ordered her favourite dishes for us, 
commandeering the bowl of crispy brussels sprout in kimchi 
vinaigrette like one would a block of chocolate. But once we get 
talking the food turns cold as Packer Barham forgets about lunch 
and waxes lyrical on everything from philanthropy to boyfriends, 
to religion and feminism. 

She has matured into a remarkable young woman. Astute. 
Philosophical. Intelligent. Assertive. Self-deprecating. And unlike 
the reserved nature shared by her mother and uncle. Packer 
Barham is vivacious, a self-confessed “ridiculously sociable” 
socialite who has been known to take over the DJ booth at 
fundraising galas, and dance up a storm. 

“I’m not shy,” she says, “but probably less confident than I might 
give on. Sort of fake it till you make it kind of thing.” 

She is the fresh face of a dynasty that harks back to the 1930s, 
when Sir Frank Packer inherited his father Robert Clyde’s media 
interests, and flourished in Kerry’s heyday in the 80s and 90s, the 
decade Packer Barham was born. Her relationship with her 
grandfather, who passed away on Boxing Day in 2005, was precious. 

“My granddad, I know him as the guy I used to bake cupcakes 
with,” she says of the man Australia knew as a powerful media 
baron and founder of World Series Cricket. 

“I’d go over on Saturday afternoon and I’d bake cupcakes, and 
we’d put pink icing on them and would eat them together and sit 
and play cards. Everyone’s got a story about him and they’re all 
either amazing or horrific but you know, love him or hate him, you 
have an opinion.” 

The Packer patriarch is “still around”, she says. “He’s definitely 
haunting my house,” she says with a laugh, joking that the ghost of 
Kerry influences her television: “It’s always on the cricket when 
I turn it on. It’s a funny thing when you lose someone very close 
to you. You lose them but you don’t. Every time I go to the polo ► 
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I think of him. At the end of the day that’s the circle of life, people 
are on this earth for a given amount of time and they’re on this 
earth to hopefully leave it a better place. And I think he did. I’m 
immensely proud to be his granddaughter.” 

He taught her cards, during which he would impart life lessons 
such as how to tell if someone is bluffing. “My granddad used to 
say: ‘You can tell anything you need to know about a person by 
playing poker with them.’ And I like that. But then what you learn 
is, what they do when they’ve got nothing - do they try and 
pretend they’ve got something or do they put 
it out there? If you’ve got something, do you 
back yourself? It’s interesting, especially from 
a business point of view.” 

Is she someone who backs herself? 

“I think I probably would,” she says. “When 
I think I’ve got something. I’m quite driven. 

Because I think if you don’t back yourself, 
then you can’t expect anyone else to. Ever.” 

Packer Barham’s is a life of extraordinary 
privilege. At the age of 18 she made her 
international society debut at Le Bal des 
Debutantes in Paris, and has continued to travel the world enjoying 
the perks of being a Packer, illustrated on her Instagram account: 
there she is at Disneyland with her mother, with Robert de Niro 
on James Packer’s yacht in the south of France, at the Coachella 
music festival, with her monogrammed Louis Vuitton luggage at 
the pointy end of a plane, skiing in Jackson, on the beach at the 
Whitsundays ... and that’s just the past 12 months. 

But she has also been instilled with the Packer family values and, 
harbouring a firm belief in karma, is now embracing their passion 
for philanthropy. “A lot of people underestimate it, and it’s so 
important,” she says. “Especially being so lucky, for me it’s a 
no-brainer. It’s not even something that’s thought about, really. 
Especially not in my family. It’s just a given.” 



Packer Barham first learnt about helping those in need while at 
school, where she participated in the World Vision 40 -hour famine, 
door-knocking for $5 donations. Now she sits in on meetings with 
the family foundation, chaired by her mother, where the numbers 
are much, much bigger. Last year Gretel, who it was revealed 
recently inherited $1 billion of Kerry’s fortune, launched the 
Packer Foundation’s $200 million National Philanthropic Fund, 
co-created with her brother James, and co-funded with the 
charitable foundation established by the family’s company Crown 
Resorts. Over 10 years the fund will distribute 
money to arts organisations such as the 
Sydney Theatre Company, Melbourne 
Theatre Company, Art Gallery of New South 
Wales, Australian Chamber Orchestra and 
charities including the Salvation Army and 
indigenous education programs. 

“I feel very blessed to learn how this stuff 
works so early,” Packer Barham says. “I don’t 
know many people my age who can sit in one 
of those meetings and know what is going on. 
You go: ‘Gosh, that’s a big number’, but it’s 
actually not big enough. Because everyone has to do their bit. The 
numbers people need are insane, so anything you can do to help 
that. And then you understand why. It’s not about writing a cheque 
and the problem is fixed, it’s about understanding what the 
problem is, why it’s there. Then how you can solve the underlying 
thing, not just throw money at something.” 

She adds: “Mummy’s always taught me that the most important 
thing to feel is compassion. I think it makes sense - people who 
give always have enough to give. Always. If you look at the 
Roosevelts, Bloombergs, you know, they give. And I’m sure they 
give plenty because they have plenty, but they keep giving a lot, 
and it seems to keep coming in. And I’m sure that’s good business 
decisions but somewhere, karmically, there’s something going ► 
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on there. And I think if you can try and be positive, kind and 
helpful and honest, you can t go wrong.” 

I remark she has a very Buddhist way of thinking and she laughs. 
“Oh, that would be my mother.” 

Her mother and grandmother are Packer Barhams “favourite 
people in the world”. 

The three generations of Packer women - Roslyn, Gretel and 
Francesca - are among the most prominent women in Sydney 
society, regularly attending fundraising galas, the races, and 
enjoying their combined passion for the arts: the ballet, dance, the 
opera or the Sydney Theatre Company. 

In private they are inseparable, living less than five minutes’ 
away from each other, having weekly family dinner and movie 
nights at Ros s, whom Francesca affectionately calls “Nonna”. 

She describes her mother as “absolutely incredible, one of the 
most amazing women on the planet”. 

“If I am like her, then IVe done something 
right,” she says. “The three of us are so close. 

I hope I have a daughter one day so that I can 
feel something like that, because what we 
have is incredible. We love doing things 
together. I don’t have sisters but I kind of feel 
like I don’t need them, because I’ve got my 
mum and I’ve my grandma.” 

When I met Mrs Packer senior at the 
theatre the following week and told her I had 
interviewed her granddaughter, her eyes lit 
up at the mention of her beloved “Chessie” 
and she regaled stories of shopping with her. 

Shopping is, of course, another of their 
favourite pastimes. Remarkably, they share the 
same shoe size, so Packer Barham will often 
raid the elder women’s wardrobes for designer 
shoes and bags, which she affectionately refers 
to as borrowing from “the library”. 

“I’m like, give me the vintage Chanel!” she 
says, laughing. 

“Nonna will call me up and say: ‘Oh have 
you seen the new Vogue}' Have you seen the 
Louis [ Vuitton] ad? I think that bag is amazing. I’ve put it on hold, 
can you go and check if it’s good, and if it’s good, just get it,” says 
Packer Barham. “We go shopping together and get very excited 
about the races, getting all dressed up together. It’s kind of like 
having two really amazing girlfriends who just have the best advice 
because they’ve done it all already.” 

I ask if she has other female role models, apart from her family. 

“Well, I definitely admire Elizabeth Taylor, she had something 
right. I don’t know if she’s a role model. I don’t know if I’ll quite 
get to that number of husbands - or definitely not aim for it. I can 
definitely aim for the jewellery, though!” 

“I really, really admire my mum and my grandma, and I really 
admire a number of strong women, but for different reasons. 
I think Cate Blanchett is an incredible woman. 

“But I think you want to take a bit of the people who you love, 
and who influence you and who you think are amazing, but I don’t 
think I want to be like any one person. I don’t think I have a role 
model in the sense of a shining goal. I mean. I’m still trying to 
figure it out myself.” 

Character traits, she says, are more important: “I would hope 
that I can be kind and generous and warm and compassionate, 
those sort of things rather than an Oscar-winning actress ... an 
incredible philanthropist, rather than, I don’t know . . . Kanye.” 



Packer Barham has embraced social media over the past 18 
months, slowly lifting the veil on her private life through the lens 
of Instagram, and in the process letting go of her teenage 
insecurities about worrying what the world will think of her. 
“I used to be quite self-conscious about a whole lot of things. 
I mean, what teenage girl isn’t? But I came to a nice little mantra 
for myself, and it was: Tt’s none of my business what other people 
think of me.’ And I kind of like that, it sits with me and it’s like: 
‘You know what? I’m doing the best I can.’ 

“The thing about Instagram is that in a weird way it almost gives 
you more privacy, because you put up what you want to put up and 
you don’t put up what you don’t. You know? And if someone wants 
a picture, you go: ‘You know what, you can have that picture that 
I have edited to perfection.’ And let me tell you, “selfie game” is 
strong! The filter is on point, done! I mean, I don’t want a terrible 
photo of me doing goodness knows what, walking the dog with no 
make-up at goodness knows what time and 
in goodness knows what dishevelled state.” 
One of the most frequent fixtures of her 
account this year was the loved-up 
appearance of tattooed musician Joshua 
Mullane, until they separated in September. 
She does not want to comment on any 
relationships, but she does talk of the 
importance of remaining friends with all of 
her exes. 

Is that to protect herself, I wonder? 

“From my part, you know, I would never 
break up with someone and then be like: 
‘Okay, it was nice knowing you, bye,”’ she 
says. “It doesn’t make any sense to me. It 
seems silly. Obviously there are certain 
circumstances, but I haven’t had a 
relationship with any of those circumstances, 
so I’ve never had to deal with that.” 

Like Sex and the City's Charlotte, she appears 
a hopeless romantic and admits to dreaming 
of having a big family of her own one day. 
“Oh, absolutely, I want marriage and kids. 
I mean, it’s shocking, isn’t it? A 50s housewife or something! I love 
it, I love my family, I love kids. I’ve always loved kids, and I love 
having little brothers.” 

Packer Barham celebrated her 18th birthday with a cocktail 
party for 200 at the Grounds of Alexandria (“before it was cool”) 
followed by a party at the Ivy nightclub. 

For this year’s milestone the party plans are in the hands of 
her mother. 

On turning 21, Packer Barham is philosophical. “It’s exciting. 
I’ve been really lucky and it’s really sort of incredible. I’ve had a 
lot of amazing experiences already, so I suppose looking back 
on it, thanking my lucky stars and hoping it keeps going that way,” 
she says. 

“I think I’ve learned a lot in the last 21 years and I hope I keep 
learning and keep growing. I think, the whole time growing up in 
my family, [learning from] my mum and my grandma, it’s been 
a really big part of growing up and becoming responsible. And 
responsible doesn’t mean for yourself - it means for yourself and 
for the people you care about, and for the community you live in, 
and for everyone else on the planet. And it’s exciting, growing 
up and becoming even more aware of that and seeing more of what 
can be done in the world, what needs to be done and hopefully 
what I can I do.” ■ 
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With the SILLY SEASON upon us, find 
out the real way to relieve the effects of 
a few too many. By Emma Strenner. 
Photographed by Edward Urrutia. 



T his years breakout comedy Trainwreck opens 
with Amy Schumers dishevelled character 
lying beside her one-night stand after a drunken 
romp. As she looks across at the “mistake” she 
made under the influence of alcohol, a montage 
follows of the countless encounters she’s had 
during booze-fuelled adventures in New York. 
Stumbling bleary-eyed into the daylight, her walk of shame is the 
beginning of a post-drink comedown, and her sickly pallor, nausea 
and sense of regret is something most of us are all too familiar with. 

After all, alcohol impairs our judgment; it changes our lenses 
on the world as it takes hold and causes even the most sensible of 
characters to do things that they may not have done in the cold 
light of (sober) day. 

Why do we feel so bad? 

So what exactly is alcohol doing to us and why do we feel so very 
wretched the morning after? While scientists have not identifled 
a singular cause for hangovers, it s believed there are a number of 
contributing factors: dehydration, low blood sugar levels, 
gastrointestinal disturbances and alcohol withdrawal. A hangover 
peaks when the alcohol Anally leaves the body. The nausea and 
general feeling of “unwellness” is thought by most scientists to be 
due to the chemicals the body has to produce in order to process the 
alcohol, which are, in fact, more toxic than the booze itself. ► 
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To counter the effects of those 
margaritas, the white blood 
cells produce a burst of 
cytokines, the same molecules 
released when you suffer from 
the flu - hence the aches 
and pains. 

But the effects of the night 
before don’t stop with the 
mere nausea, cold sweats, 
upset stomach and pallid 
complexion - there are also 
the metaphysical symptoms, 
which can often hit hard. 
British writer Kingsley Amis, 
self-proclaimed one of the “foremost drunks of his time”, described 
this infirmity in erudite fashion: “When that ineffable compound 
of depression, sadness (these two are not the same), anxiety, self- 
hatred, sense of failure and fear for the future begins to steal over 
you, start telling yourself that what you have is a hangover . . . You 
have not suffered a minor brain lesion, you are not all that bad at 
your job, your family and friends are not leagued in a conspiracy of 
barely maintained silence about what a shit you are, you have not 
come at last to see life as it really is.” 

A good friend of mine describes this phase of his hangover as 
“the fear”, and it’s likely the result of that sharp increase of 
serotonin, the happiness hormone, as alcohol is first consumed, 
followed by a sense of bleakness as the booze starts to leave 
our system. 

Sip smart 

It may seem like an oxymoron to suggest that you make sensible 
choices while drinking, but the severity of a hangover can be 
managed if you’re choosing the right drinks. Alcoholic beverages 
that are darker in hue, such as red wine and whisky, have a higher 
ratio of congeners (impurities produced by the fermentation process) 
compared to pale drinks such as white spirits and white wines. 

Generally speaking, women are more susceptible to hangovers 
than men because they tend to have a higher percentage of body fat 
and lower levels of water, and have a lower concentration of the 
enzyme alcohol dehydrogenase, which breaks down alcohol. 
Ethnicity also determines drinking stamina. Many people of East 
Asian descent aren’t able to process alcohol as well as other ethnic 
groups because they have a less efficient form of alcohol 
dehydrogenase. The other factor to consider in preventing a 
hangover is dehydration. A sensible pre-emptive tactic to prevent 
the pain of the morning after is to match each alcoholic drink 
with a glass of water. 

One study published in the Acta Pharmacologica et Toxicologica 
found some evidence that eating fruit and juices high in fructose 
levels while drinking can also help to level blood sugar levels. But 
this doesn’t mean throwing back pina coladas will guarantee you 
won’t suffer a hangover! 

Is there a eure? 

So, do quick Axes for hangovers exist? There are no shortage of 
remedies around, old and new, that claim to help temper the 
effects of this ailment. There is of course the “hair of the dog” - an 
age-old tradition practised across a number of cultures. While 
Westerners may prefer the classic Bloody Mary “hair of the dog”, 
Russians swear by the salt and mineral hydrating benefits of pickle 



juice with a shot of vodka, and there are even accounts of some 
Japanese resorting to a sake-soaked mask to sleep in. But these 
techniques only put off the inevitable: that hangover is coming for 
you no matter how much you top up the alcohol. Once it starts to 
leave your system, you are at its mercy. 

Aside from drinking water, taking vitamin C may help ward off 
the hypoglycemia (low blood sugar) that may follow the next day. 
Some people prefer sports drinks to replace lost minerals to help 
with recovery. Others opt for coffee, but that’s a definite no-no as 
it works as a diuretic, and you need to replace lost fluids. 

Throwing back a couple of aspirin or ibuprofen is a well-loved 
solution too, but while anti-inflammatory medications may help 
with the initial symptoms, they should be taken with caution as 
they may react with other medications and can worsen any damage 
you’ve caused to the lining of your stomach. Acetaminophen is 
a popular alternative to aspirin but Robert Swift, a researcher at 
Brown University advises that “its use should be avoided during 
the hangover period, because alcohol metabolism enhances 
acetaminophens toxicity to the liver”. 

Contrary to popular belief, reaching for greasy food won’t help 
the situation. In fact. Dr Samir Zakhari, former director of the 
division of metabolism and health effects at the American National 
Institute of Alcohol and Alcoholism, says you should do your 
eating before you even start drinking, as this may help to slow 
alcohol absorption. 

Post- drinking, however, eggs can help mop up the toxins still in 
your body. How? Eggs contain cysteine, an amino acid that helps 
to rebuild proteins and thus helps the body recover. The same can 
be said of lean proteins in general in fact. Rather than a plate of 
greasy bacon, which may upset your digestion further, try a piece 
of lean chicken or turkey. Manuela Neuman, a leading researcher 
on liver damage, says that spicy, greasy foods are just a way to 
divert the body’s attention away from the alcohol. The body will 
shift its focus on processing high-fat foods while nothing is 
actually being done to truly alleviate the hangover itself. 

While the hangover cure has yet to be researched in as much 
depth as alcoholism and liver disease, the following summary of 
tips to follow may help minimise that almighty pain in the 
morning. Hydration during and after and replacing lost minerals, 
whether you take a Berocca or vitamin C powder sachet; opting for 
lighter drinks such as white wine and lighter beers or spirits; 
choosing anti-inflammatory medicines (such as ibuprofen and 
paracetamol) but taking care to avoid upsetting the gut; sleeping 
as much as possible; and rather than eating greasy foods typical of 
the great “fry-up”, going for slow-release carbohydrates and bland 
foods that can be easily digested. 

While the most sensible 
answer of all is to drink less 
and replace each second drink 
with a glass of water, the party 
season doesn’t always allow 
for such sensible abstinence. 

The idea that comfort helps 
alleviate your hangover isn’t 
too far from the truth. After 
all, it is a state that causes 
symptoms not dissimilar from 
the flu. So try eating a bowl of 
nourishing comfort food and 
watching a rom-com that 
feels like a snuggly blanket. ■ 



A SENSIBLE 
PRE-EMPTIVE 
TACTIC TO 
PREVENT THE 
PAIN IS TO 
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ALCOHOLIC 
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THAN GREASY 
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MAY UPSET 
DIGESTION 
FURTHER, 

TRY A PIECE 
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CHICKEN 
OR TURKEY 



vogue.com.au- 281 




Priceless moments 
are affordable 



During your busy EiTe* sometimes you forget to stop and reflect. In 
we grve you Just that Breathe Pause. Ei^oy the wment. 
Mountsns. beaches, or even nlghtHf* fri the cities talce your picit. 
Immerse in our traditioftt Forget your respor^ibilities irs tirne to play 
When you let It bfe will take you to unexpected places. 

We Nfww you won't want to leave too soon, 

|] W geuftftvid Q MdawisfVMl « wwwiraontMinwti 




wondorfur 

mdonosict 




firstCLASS 




Local heroes 



lmmers#yourself 
in anothrer world 
at Halcy^ltitf&use. 






These unique OFFERINGS aeross 

the eountry are reason enough to put away 
the passport this HOLIDAY SEASON. 



1 HALCYON HOUSE, NSW 

Directly behind the sand dunes in the small surf town of Cabarita Beach, 
between the Gold Coast and Byron Bay, sits a 1960s motel that was converted 
into the chic Halcyon House earlier this year. The white stucco and painted Besser 
brick exterior hides an interior by Anna Spiro that feels less Australian coastal stopover 
and more international design hotel. Each of the 21 individually designed rooms features 
fabric-covered bedheads, antique and handmade furniture and fittings and upholstered 
walls covered with a selection of artworks sourced from estate sales and markets around 
the world. At the in-house restaurant Paper Daisy, Noma alumnus Ben Devlin serves 
fancied-up summery Aussie classics such as grilled red-claw yabbies with mayonnaise 
and pippies with potatoes and peas. This nostalgic slice of hotel heaven on the New 
South Wales coast is set to be the base for many long summer days of memory-making. 
21 Cypress Crescent, Cabarita Beach; halcyonhouse.com.au. 
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Night falls at 
Sal Sails, on the 
North West Cape of 
Western Australia. 



SAL SALIS, WA 

With just 16 safari tents connected 
by boardwalks above the dunes in 
Cape Range National Park, on the North 
West Cape of Western Australia, Sal Salis 
is as laidback as it is spectacular. Ningaloo 
Reef, a 280-kilometre-long fringing coral 
reef, starts a few metres offshore from the 
sandy beach of the campsite, so a days 
entertainment at Sal Salis revolves around 
snorkelling to spot the vividly coloured 
fish, stingrays and turtles of this part of the 
Indian Ocean, and venturing further out 
to sea to spy filter-feeding whale sharks 
and humpback whales in season. While 
the tents are comfortable and excellent 
Western Australian wines complement the 
Australian bush cuisine prepared by the 
lodge s resident chef, you should note that 
all fresh water is transported to the site and 
you’ll have a daily allocation of 20 litres for 
showering and washing - so there’s no 
need to pack that Bumble &c bumble sea 
salt spray. Cape Range National Park; 
www.salsalis.com.au. 



HOTEL HOTEL, ACT 

In 2014, Canberra’s Hotel Hotel 
revived the sleepy parliamentary 
city with its creative and a quirky “home 
away from home” approach. The design- 
focussed hotel’s 68 cocooning rooms 
include reclaimed oak beds and walls made 
from a mix of concrete, cork, earthen clay 
and natural fibre wallpapers. Combine that 
with colourful handmade throws, locally 
made ceramics and mid-century Australian 
furnishings and it’s like staying in the 
home of your most stylish hipster friend. 
Plus there’s the enormous concrete 



bathtubs complete with more Aesop than 
you could use in a year-long stay to help 
you relax. Once you’ve visited the National 
Gallery and the Australian War Memorial, 
head right back to base to the carefully 
curated shared library filled with art, 
architecture and design tomes, and dine at 
the adjoining 50s bohemian Monster 
Kitchen and Bar. Come for Sean 
McConnell’s yabby jafHe and return in 
the morning for heavenly house-made 
crumpets and honey. 25 Edinburgh Avenue, 
Canberra; hotel-hotel.com.au. 







EMIRATES ONE& 
ONLYWOLGAN 
VALLEY, NSW 



On nearly 3,000 hectares of wildlife reserve 
in the Blue Mountains region sits Emirates 
One and Only Wolgan Valley. With hiking 
trails, horseback riding, guided tours and 
forest bike rides, the resort is a launch pad 
for exploring the surrounding fauna and 
flora. If pampering is on your agenda, 
unwind with a spa treatment using 
Australian-made, chemical-free products by 
Sodashi. While there is an outdoor pool, 
each of the 40 freestanding suites comes 
with a private glass-walled indoor pool. For 
the winter months, a double-sided fireplace 
serves the suite’s bedroom and lounge area. 
And even though there is 24-hour room 
service, the dedicated cheese room in the 
main homestead is a dessert experience not 
to be missed. No matter where you And 
yourself on the resort, there is always 
a spectacular view of the rugged landscape 
to take in. Wolgan Valley, New South Wales; 
wolganvalley. oneandonlyresorts. com. 
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5 PUMPHOUSE 
POINT, TAS 

Although only two and a half 
hours’ drive from Hobart or Launceston, 
Pumphouse Point feels very, very remote. 
But that’s the allure of this pristine location 
on Tasmania’s Lake Saint Clair surrounded 
by arctic rainforest and mountains. This 
18-room wilderness lodge, which opened 
in January 2015, is housed in two 1930s 
hydroelectric buildings and there’s a strong 
sense of the past in the restoration. The 
Shorehouse is the heart of the retreat, with 
a dining room and lounge, and rooms 
offering lake and mountain views above. 
Guests staying at the Pumphouse, perched 
at the end of a long jetty, hear little more 
than the lapping of the lake and 
birdsong. All rooms have larders chock- 
full of delicious Tasmanian produce, and 
a generous breakfast and nourishing 
shared-table dinner is served in the 
dining space. Lake Saint Clair, Tasmania; 
www.pumphousepoint. com. au. 




-Thg Postal Hall 
at Como Thfe 
Treasury in Pertlf. 



y QUALIA, QLD 

Qualia is that rare combination of 
pure luxury in a sublime setting. 
With rooms featuring private plunge pools 
and drink-me-in views of the Coral Sea 
and the surrounding eucalyptus bushland 
through louvres that invite in the sea 
breeze to cool and soothe you, this is the 
ultimate retreat for the world-weary or the 
loved-up. The Pebble Beach waterfront 
terrace is the place to haunt for lunch, with 
its expansive views of the sailboat-dotted 
waterways between the neighbouring tree- 
clad islands - it’s tempting to linger here 
for a dip in the infinity pool, followed by 
the regular afternoon drinks session. And 
then, well, it’s almost time for those pre- 
dinner cocktails, which also happen to be 
served down at Pebble Beach ... Hamilton 
Island, Queensland; www.qualia.com.au. 



COMO THE TREASURY, WA 



■ 1 October Perth became home to 

the Singapore-based Como group’s 
first foray into Australia. A trio of the city’s 
Victorian stone and brick buildings, formerly 
used as the state treasury, land titles office 
and post office, have been interconnected 
and restored to form Como The Treasury. 
The 48 -room property might well be called 
“boutique” if not for the grand proportions 
of the buildings - the cavernous former 
postal hall, with its majestic glass skylights, 
makes for a spectacular public space, while 



the serene interiors, cantilevered balconies, 
dormer windows and free-standing bathtubs 
on travertine stone floors create a welcome 
sense of retreat. With Como’s signature 
treatments at the Treasury’s Shambhala 
Urban Escape and the pick of the finest 
West Australian ingredients showcased 
at Wildfiower restaurant, which has 
sweeping views over the Swan River, Perth 
now has a hotel that puts it firmly on 
the world map. 1 Cathedral Avenue, Perth; 
WWW. comohotels. com/thetreasury. 




The Pebble Beach 
pool at Qualia. 
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DRIFT HOUSE, VIC 

In April this year a four-suite 
boutique hotel in a tiny town on 
the south-west Victorian coast won the best 
luxury accommodation gong in the Qantas 
Australian Tourism Awards, beating out 
stiff competition from much larger and 
more established properties around the 
country. Drift House, at the end of the 
Great Ocean Road in Port Fairy, opened its 
doors less than two years ago but has already 
won plaudits both for its imaginative 
conversion of a former sea captains house 
and its commitment to creating a sumptuous 



and serene retreat. Two self-contained suites 
take up the entire ground and first floors of 
the original bluestone house, with another 
two suites housed in the contemporary 
metal-skinned addition at the back of 
the building. With opulent interiors and 
a “maxi-bar” in each room that offers a wide 
range of fine local fare at reasonable (that 
is, not mini-bar) prices, its no wonder 
Drift House has already made such a splash. 
98 Gipps Street, Port Fairy, Victoria; 
drifthouse.com.au. Go to www.mrandmrssmith. 
com for extras when booking. 





phone reception and no TV here at 
Bamurru Plains, a bush lodge on the 
floodplains of Northern Territory’s Mary 
River, on the coast just outside Kakadu 
National Park. There are, however, plenty 
of buffalo, magpie geese (that’s bamurru to 
you) and other water birds, and crocodiles, 
wild horses and wallabies to distract you 
from the lack of 21st-century distractions 
as you embark on a four-wheel- drive 
safari or take an airboat - those flat- 
bottomed boats with the giant fan propeller 
at the back - around the wetlands of this 
working buffalo station. The lodge, which 
is a three-hour drive or a 30-minute 
charter flight from Darwin, makes the 
most of its incredible surroundings with 
bungalows built on stilts at the water’s 
edge, and serves up local fare such as 
kangaroo and barramundi with panache. 
Swim Creek Station, Northern Territory; 
WWW. bamurruplains. com. 




SOUTHERN 
OCEAN 
LODGE, SA 



There is something uniquely special about 
Southern Ocean Lodge, a place where 
serenity and stillness takes priority. The 
resort is designed to cater for luxury 
travellers in need of a quiet retreat. Each of 
the 21 suites jut out on the jagged cliff top 
just so, affording every guest a private view 
of the ocean (and the odd kangaroo or 
eagle passing by). The striking architecture 
juxtaposes the remote, rugged 
environment, and the design is remarkable 
- the suites all have their own sunken 
lounges, warm crackling fires and a deep 
bathtub in the open plan bathroom with 
180-degree views south to Antarctica. 
Soaking in the divine tub looking out to 
the ocean wilderness will leave you feeling 
like you’re in your own private modern eco 
retreat. Kangaroo Island, South Australia; 
southernoceanlodge. com. au 



Sweeping views from 
Kangaroo Island’s 
Southern Ocean Lodge. 
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Radiant 

BEAUTY 

Renew your eonfidence and embrace a younger 
look with cosmetic procedures by Dr Jack Ting. 




Actual patient after a Fraxel Reistore After photo of an actual patient who 

Dual I927nm procedure. Results may has had a laser neck lift. Results may 

vary from patient to patient. vary from patient to patient. 



I n the current age of hectic lifestyles and demanding aesthetic ideals, 
more people than ever are turning to experts for help in enhancing 
their natural beauty and regaining a more youthful look. 

A pioneer of laser cosmetic surgery in Australia, Dr Jack Ting is 
internationally trained and globally recognised as a highly skilled specialist. 
He has practised laser surgery since 1988; in 1992 he performed Australia’s 
first laser eyelid surgery and laser facial skin resurfacing. 

Dr Ting’s philosophy is about achieving a natural look, safely. He uses 
his expertise in laser cosmetic surgery to address skin damage such as 
wrinkles, scars and pigmentation, achieving excellent results. 



Photo of an actual patient 10 years after an upper eyelid lift. Results may vary from patient to patient. 




DISCOVER A MORE 
YOUTHFUL YOU WITH 
DR JACK TING MB.BS.FACCS 

Dr Ting recommends basic surgical procedures 
designed to rejuvenate three key areas affected 
by the ageing process: the eyes, skin and neck. 

LASER EYE PROCEDURES 

Lasers can be used in the treatment of: 

• droopy upper eyelids 

• puffy lower eyelids 

• double eyelids 

• asymmetrical upper eyelids 

• wrinkles and dark circles under the eyes 

• crepe-like skin on lower eyelids. 

SKIN SOLUTIONS 

Fraxel is a laser treatment that can improve the 
appearance and youthfulness of skin. A range 
of lasers used to target specific issues include: 

• Fraxel Re: store, which treats uneven skin tone 
and clears most pigmentation. Lasers with 
various intensities that can remove most acne 
scars, surgical scars and capillaries, and refine 
pores, are also available. 

• Fraxel Re:pair, which tightens skin on the 
face, neck, chest, breasts and abdomen. 

It reduces wrinkles and can improve the 
appearance of stretch marks and scars. 

LASER NECK LIFT 

A laser neck lift includes the removal of fat 
from the jowls and under the chin using 
liposuction. It addresses sagginess by lifting the 
skin and muscles, which improves the contours 
of the face and the prominence of the cheeks 
without leaving any obviously visible scars. 

WRINKLE-FREE 

A youthful look can be enhanced through the 
use of a permanent filler for deep lines and 
anti-wrinkle injections for more shallow lines. 

NON-INVASIVE 

Non-invasive treatments that can achieve 
dramatic effects include: 

• Liposonix fat reduction and skin tightening 

• Thermage skin tightening. 



Dr Jack Ting, 218 Coogee Bay Road, Coogee, NSW. For more information 
or to request a consuitation, visitwww.drting.com.au orcaii (02) 9665 3247. 





“Dream team” from page 257 




Jolie Pitt is 
screenwriter, 
director, producer 
and female lead of 
her current movie 
By the Sea. 

Calvin Klein 
Collection dress, 
, _P.O.A. 









I call Jolie Pitt by phone in London on September 4, two days 
after Alan Kurdi, a three-year-old Syrian Kurdish boy, washed up 
on a Turkish beach, and the image of his little body was shaming 
politicians and breaking hearts all over the world. As special envoy 
on refugees, I ask her, what do you do in the midst of this crisis? She 
hesitates. She’s upset, like anyone, but isn’t shocked. She’s been 
testifying to the Security Council and advocating for Syrian refugees 
for the last four years. “Part of my day today is hours of discussion 
in the office to try and communicate not just concern but coherent 
ideas,” she says. Three days later, she will publish an op-ed 
coauthored with Arminka Helic, a British member of the House of 
Lords and former Bosnian refugee, calling upon the public to 
prioritise Syrian refugees and to pursue a diplomatic end to the war 
with the same vigour with which they pursued the Iran nuclear deal. 

We talk about the personal connections she has made with 
families and how to navigate the complexities of “help”. “In a strange 
way I don’t think about it as helping my child or someone else’s 
child,” she says. Byway of example, she talks about an initiative that 
started in 2003. “I went into Cambodia to put aside a little place for 
Maddox” - her 14-year-old, whom she had adopted from 
Cambodia the year before - “and do a little community 
development,” she says. When she found out that poachers were 
destroying the wildlife in the neighbouring Samlout national park, 
she started a conservation program and hired the poachers as 
rangers. Within a few years she had created schools, roads and 
clinics and experimented with economist Jeffrey Sachs’s ideas for 
Millennium villages designed to help break the cycle of poverty. 

It is mind-boggling to think of all the projects emanating from 
her office. How does she juggle films, humanitarian work, 
speeches, husband, six children? (Named an honorary dame by 
Queen Elizabeth II, she will be addressing the House of Lords in 
a few days on the subject of sexual violence in warfare.) “I schedule 
individual time with each of the kids like a crazy person,” she says. 

Recently, Jolie Pitt says, she was working with her voice coach 
for Maleficent in an office in her house. “I closed the door. One kid 
came in and another came in and there was a fight outside the 
door.” A few weeks later. Brad was using the office, “so I did my 
voice lessons in the centre of the house in full view on the kitchen 
table. And nobody bothered me. Not one interruption.” She laughs. 
“It was very clear to me that if they can see you and hear you and 
you’re right in the room, they actually give you a certain space.” 

Being at the centre of everything seems to be the place where 
Jolie Pitt thrives. And yet her growing influence in her many 
spheres of operation carries its own risk of compromising the 
fiercely independent spirit that got her here. Being the leader of 
Angelinastan, a place of art and humanitarianism, decadence and 
generosity, politics and power, requires a certain megalomania, 
unstoppable ambition, and a need and ability to control the plot. 



“She’s not easy, but easy is overrated,” observes Mangold. Power is 
a tricky thing - you need it to have an impact on a global scale, but 
what sacrifices will she have to make for the sake of diplomacy? 

The coming months will see her moving forward with her 
Cambodian film, for which she will spend time in schools and 
orphanages playing games with kids to And a seven-year-old lead 
for her adaptation of Loung Ung’s memoir First They Killed My 
Father. It’s Ung’s childhood story of torture, death and survival 
under the Khmer Rouge. She had sent the book to Jolie Pitt 
shortly after she returned from Aiming Lara Croft: Tomb Raider 
and was speaking out about landmines. They became fast friends, 
and it was Ung, orphaned by the Khmer Rouge, to whom Jolie Pitt 
turned to ensure she was doing the right thing when she decided 
in 2001 to adopt a baby boy she’d met in an orphanage - the young 
Maddox. The movie, on which she has teamed up with award- 
winning Cambodian filmmaker and archivist Rithy Panh, will be 
her love letter to the country that changed her life and of which 
she is now a citizen. “I’ll be making it with the Cambodians every 
step of the way,” she says. It’s her insurance policy against any 
unintentional disrespect. “I will feel the ghosts of a million people 
who died. It’s their story and their skulls in the ground. And that 
is a great responsibility.” Maddox will research archives and 
history and work on the shoot. “So will Pax,” she adds. “The Aim 
will change Mad, but as much as he’s discovering the horrors of 
the past, he’ll also be discovering the culture before the war, the 
dignity of his country, how they held their heads up.” 

She has also been trying to develop a Aim about the Kenya-based 
wildlife conservationist Richard Leakey. Here, you see how the 
worlds she straddles offer her different routes to the same end. If 
the project doesn’t pan out, she says, “I can work with Leakey and 
do just as much good.” And then there’s Cleopatra, based on Stacy 
Schiff’s 2010 history. It was the movie at the centre of the scandal 
of the hacked Sony emails, in which it was described as a 
“$180-million ego bath” for Angelina. (“I was enraged,” says Eric 
Roth, the screenwriter on the project, “but she has enough 
conAdence that she didn’t engage in any of it.”) As Jolie Pitt says: 
“It’s a hard one to get right. It needs to be about something other 
than sex and jewellery. She was a very complicated leader of a 
country.” She’s interested in Cleopatra as an astute politician, says 
Roth, in her humanity, how she relates to her children and the 
people of Egypt; you can see why Angelina would want this role. 

Angelina doesn’t see herself acting forever. “What a crazy job!” 
she says. “I’m almost enjoying it more now that I see it as something 
I’ve been fortunate to be part of. Maybe in the next few years I’ll 
Anish being in front of the camera. I’ll be happier behind it,” she 
continues. “I’m happy to be home. I want to really focus on my 
children, doing the best I can to guide and protect them before 
they are out of the house. These are their most important years.” 

Star is really the wrong word for Jolie Pitt. It implies a Are 
millions of miles away, and though she loves to fly her Cirrus 
SR22, she is focused, pragmatically so, on earthly ambitions and 
earthly troubles. Much has been speculated on the growing 
political role she seems to be moving toward. She has formed 
JP.D.H London, a slightly unorthodox non-pro At, with Chloe 
Dalton and Arminka Helic, whom she met when they were 
advisors to British Foreign Secretary William Hague and working 
on the initiative to prevent sexual violence in conflict. She is 
careful in how she characterises the next phase in her career as 
non-state actor on the international stage, but it’s clear she’ll 
never stop testing herself. “I’d like to be part of international 
work, and see where I can be useful, whatever way that takes 
shape” is all she will say. 

“I still don’t know what I’m capable of.” ■ 
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been supplied to Vogue by the manufacturers. 
For enquiries, contact Vogue Fashion Information, 
Locked Bag 5030, Alexandria, NSW 2015 or 
Level 5, 40 City Road, Southbank, Victoria 3006. 
All prices correct at the time of going to print. 




Lara Stone wears ■ , 3 

a Lanvin cape, dress _ ^ ^ 

and belt. Freja Beha ^ 

Erichsen wears a . - 

Lanvin d ness and bSIt. ' , a 

Saint Laurent boots. - 



Adidas by Stella McCartney available 
from a selection at www.modesportif.com. 

Aesop www.aesop.com. 

Akira (02) 9361 5221, (03) 9663 5003 or 
(07) 3252 4919. 

AlaYa www.alaia.fr. 

Alberta Ferretti available from a selection, 
at www.Net-A-Porter.com. 

Alexander McQueen accessories available 
from a selection at Cosmopolitan Shoes 

(02) 9362 0510 and Miss Louise (03) 9654 7730. 
Alinka www.alinkajewellery.com. 

Apple www.apple.com.au. 

Armor-Lux available from a selection at 
The Standard Store (02) 9310 1550. 

Axel & Ash www.axelandash.com. 

Balenciaga accessories available from 
a selection at Cosmopolitan Shoes (02) 9362 0510 
and Miss Louise (03) 9654 7730. 

Bang & Olufsen www.bang-olufsen.com. 

Bassike (02) 8457 6800. 

Becca (02) 8095 8112. 

Bella Freud available from a selection 
at www.meccacosmetica.com.au. 

Benefit Cosmetics available from a selection 
atMyer 1800 81 1 611. 

Bianca Spender www.biancaspender.com. 

Blake Watson Antiques 
www.blakeantiques.com.au. 

Bobbi Brown 1800 304 283. 

Bollinger available from a selection 
at www.danmurphys.com.au. 

Bondi Wash www.bondiwash.com.au. 

Bose www.bose.com.au. 

Bottega Veneta (02) 9239 0 1 88. 

Bottega Veneta fragrances 1800 812 663. 
Bridget Bodenham www.bridgetbodenham.com. 
Bulgari (02) 9233 3611. 

Bumble & bumble available from a selection at 
www.meccacosmetica.com.au. 

Burberry Prorsum 1800 628 024. 

Byredo available from a selection at 
www.meccacosmetica.com.au. 

C/meo Collective www.cmeocollective.com. 
Calvin Klein Collection available from a 
selection at Myer Melbourne (03) 9661 1 1 1 1. 
Calvin Klein Jeans (03) 8412 9993. 

Calvin Klein Underwear www.calvinklein.com. 
Camilla and Marc www.camillaandmarc.com. 
Canturi Jewels (02) 9246 2888 or (03) 9280 5500. 
Cartier 1800 130 000; www.au.cartier.com. 
Carven available from a selection at David Jones 
1 33 357 and Parlour X (02) 933 1 0999. 

Celine available from a selection at Marais 

(03) 8658 9555 and Parlour X (02) 933 1 0999. 
Cerrone Jewellers (02) 8246 91 19. 

Chanel (02) 9233 4800, (02) 9243 1311, (03) 9671 
3533 or (07) 3859 4707. 

Chanel cosmetics and fragrances 1300 242 635. 
Charlotte Chesnais available from a selection 
at www.matchesfashion.com. 

Charlotte Tilbury www.charlottetilbury.com/au. 
Chloe accessories available from a selection at 
Miss Louise (03) 9654 7730. 

Chloe available from a selection at David Jones 
133 357, Parlour X (02) 9331 0999, Marais (03) 
8658 9555 and www.thenewguard.com.au. 

Chloe fragrances 1800 812 663. 

Christian Dior (02) 9229 4600 and 
(03) 9650 0132. 

Christie Nicolaides 
www.christie-nicolaides.myshopify.com. 
Christophe Robin www.quecolour.com. 
Christopher Esber 
www.christopheresber.com.au. 

Clarins (02) 9663 4277. 

Clinique 1800 556 948. 

Coco Republic www.cocorepublic.com.au. 
Comme des Garmons available from a selection 
at Harrolds (02) 9232 8399, www.farfetch.com, 
and www.Net-A-Porter.com. 

Crewcuts by J.Crew www.jcrew.com. 

Cushia Whiting www.cushlawhiting.com.au. 

D.R. Harris & Co available from a selection at 
David Jones 133 357 and www.mrporter.com. 
Davines (07) 3267 5511. 

Dion Lee www.dionlee.com. 

Dior cosmetics and fragrances (02) 9695 4800. 
Dior Fine Jewellery (03) 9650 5323. 

Dolce & Gabbana available from a selection 
at David Jones 133 357. 

Donna Karan New York available from 
a selection at www.Net-A-Porter.com and 
www.shopbop.com. 

Edible Beauty 

www.ediblebeautyaustralia.com.au. 

Edo Arts (02) 9986 1300. 

Eleanor Linden www.eleanorlinden.com. 

Ellery www.elleryland.com. 

Emilio Pucci available from a selection 
at David Jones 133 357. 



Escada www.escada.com. 

Estee Lauder 1800 061 326. 

Fairfax & Roberts (02) 9232 8510. 

Feit www.feitdirect.com. 

Fendi available from a selection at David Jones 
133 357 and www.mytheresa.com. 

Francis Kurkdjian available from a selection 
at www.meccacosmetica.com.au. 

Furla(02) 9231 0695. 

Gap Kids www.gap.com. 

Ghd 1300 443 424. 

Giambattista Valli available from a selection 
at www.matchesfashion.com and www. 
Net-A-Porter.com; www.giambattistavalli.com. 
Giorgio Armani (02) 8233 5888 or 
(03) 9662 1661. 

Giorgio Armani Beauty 1300 651 991. 
Giuseppe Zanotti available from a selection 
at Miss Louise (03) 9654 7730. 

Givenchy available from a selection at David 
Jones 133 357 and Marais (03) 8658 9555. 
Goldwell 1800 506 060. 

Grandiflora (02) 9357 7902. 

Grown Alchemist www.grownalchemist.com. 
Gucci 1300 442 878. 

Gucci fragrances 1800 651 146. 

H&M www.hm.com. 

Harlequin Market (02) 9328 5430. 

Hermes (02) 9287 3200. 

I&B Perryman Oriental Carpets (02) 9327 3910. 
Id et la www.icietla.com.au. 

Isabel Marant available from a selection at 
Belinda (02) 9328 6288, Marais (03) 8658 9555 
and www.Net-A-Porter.com. 

J.W. Anderson available from a selection 
at www.matchesfashion.com. 

Jennifer Fisher www.jenniferfisherjewelery.com. 
Jimmy Choo fragrances (02) 9695 5678. 

Jo Malone 1800 661 062. 

Johanna Johnson (02) 9360 9411. 

Jonathan Quearney 
www.jonathanquearney.com. 

JoshGoot(02) 9361 3555. 

Kaliver www.kaliver.com. 

Keepsake www.keepsakethelabel.com.au. 

KITX www.kitx.com.au. 

L’Oreal Professionnel 1300 651 141. 

Lancome 1300 651 991. 

Lanvin clothing available from a selection at 
Belinda (02) 9328 6288, David Jones 133 357, 
Harrolds (02) 9232 8399, www.thestyleset.com 
and www.Net-A-Porter.com. 

Laura Mercier (02) 9663 4277. 

Lee Mathews www.leemathews.com.au. 

Louis Vuitton 1300 883 880. 

M.A.C 1800 613 828. 

Maiyet www.maiyet.com. 

Malone Souliers www.malonesouliers.com. 
Maniamaniawww.themaniamania.com. 

Manolo Blahnik available from a selection 
at Quincy (02) 9363 0559. 

Marc Jacobs available from a selection at www. 
Net-A- Porter.com and www.marcjacobs.com. 
Marc Jacobs fragrances 1800 812 663. 

Marni (02) 9327 3809. 

Max Factor 1800 181 040. 

Michael Korswww.michaelkors.com. 

Michael Kors fragrances (02) 9381 1200. 
Michael Lo Sordo www.michaellosordo.com. 
Michelle Elie www.michelleelie.com. 

Milly Dent www.millydent.com. 

Miu Miu (02) 9223 1688. 

Miu Miu fragrances 1800 812 663. 

Moet & Chandon 

www.moet-hennessy-collection.com.au. 

Mr Kitly www.mrkitly.com.au. 

Napoleon Perdis Cosmetics 1800 814 572. 
Nars available from a selection at 
www.meccacosmetica.com.au. 

Natalie Chapman www.nataliechapman.com.au. 
Natalie Marie www.nataliemariejewellery.com. 
Natasha Schweitzer 
www.natashaschweitzer.com. 

Nike www.nikestore.com.au. 

Odisya www.odisya.com. 

Ole Lynggaard 1800 765 336. 

Olive 1800 829 526. 

Olympia Activewear available from a selection 
at www.modesportif.com. 

Omorovicza available from a selection at 
www.meccacosmetica.com.au. 

Orient House (02) 9660 3895. 

Oscar de la Renta available from a selection at 
www.Net-A-Porter.com, www.saksfifthavenue. 
com and www.oscardelarenta.com. 

Paige Novick www.paigenovick.com. 

Pana Chocolate www.panachocolate.com. 
Paspaley 1300 888 080. 

Patron www.patrontequila.com. 

Paula Mendoza available from a selection 
at www.greenwithenvy.com.au. 



Percy & Reed (02) 9221 5703. 

Piaget www.piaget.com. 

Pierre Hardy available from a selection 
at www.greenwithenvy.com.au. 

Poho Flowers (02) 9331 4333. 

Prada (02) 9223 1688. 

Proenza Schouler available from a selection 
at Parlour X (02) 9331 0999, www.farfetch.com 
and www.Net-A-Porter.com. 

Raey www.matchesfashion.com. 

Ralph Lauren 1800 501 201. 

Red Valentino available from a selection 
www.farfetch.com, www.matchesfashion.com 
and www.shopbop.com. 

Redken 1300 650 170. 

Reliquia www.reliquiajewellery.com. 

Rimmel 1800 812 663. 

Roberto Cavalli www.robertocavalli.com. 
Rochas available from a selection at 
Poepke(02) 9380 7611. 

Rococo Flowers (02) 9310 3900. 

Saint James www.saintjames-usa.com. 

Saint Laurent accessories available from a 
selection at Miss Louise (03) 9654 7730, www. 
Net-A-Porter.com and www.thestyleset.com. 
Saint Laurent available at David Jones 133 357. 
Salvatore Ferragamo 1300 095 224. 

Sam Edieman www.samedelman.com. 

Sarah & Sebastian www.sarahandsebastian.com. 

Scanlan Theodore 

(03) 9639 6500 or (02) 9380 9388. 

Schwarzkopf 1800 022 219. 

Scotch & Soda (02) 9267 8009. 

Seiko www.seiko.com.au. 

Sergio Rossi available from a selection at 
Cosmopolitan Shoes (02) 9362 0510 and 
Miss Louise (03) 9654 7730. 

Sheridan www.sheridan.com.au. 

ShopUntil www.shopuntil.com.au. 

Silvia Furmanovich 
www.silviafurmanovich.com. 

Siobhan Way www.siobhanway.com. 

Sisley 1300 780 800. 

Sophia Webster available from a selection at 
www.desordrestore.com and www.farfetch.com. 
Sophie Buhai www.sophiebuhai.com. 

Spence & Lydawww.spenceandlyda.com.au. 
Sphere www.sphero.com. 

Spinelli Kilcollin www.spinellikilcollin.com. 

St. Tropez www.sttropeztan.com.au. 

Stella McCartney available from a selection 
at Belinda (02) 9328 6288, Parlour X (02) 9331 
0999, www.Net-A-Porter.com and 
www.thenewguard.com.au. 

Swarovski(02)923l 1074. 

Swisse 1800 794 773. 

T2 www.t2tea.com.au. 

Temptu Air www.Net-A-Porter.com. 

The Broad Place www.thebroadplace.com.au. 
The Daily Edited www.thedailyedited.com. 

The Laundress available from a selection at 
www.modesportif.com and 
www.Net-A-Porter.com. 

The Olsen x Masini & Chern available from 
a selection at www.artserieshotels.com.au. 

The Upside available from a selection at 
www.modesportif.com. 



The Vintage Clothing Shop (02) 9238 0090. 
Thom Browne available from a selection at 
www.sunglasshut.com.au, www.farfetch.com 
and www.ssense.com. 

Thomas Sabo (02) 9222 9244. 

Tod’s (02) 8203 0901. 

Tom Binns available at www.greenwithenvy.com. 
Tom Ford available from a selection at Harrolds 
(02) 9232 8399 and www.Net-A-Porter.com. 
Tom Ford cosmetics (02) 9381 1200. 

Tome www.tomenyc.com. 

Toni & Guywww.toniandguy.com.au. 
Tresemme 1800 888 449. 

Une Nuit A Bali available from a selection 
at www.meccacosmetica.com.au. 

Valentino available from Parlour X 

(02) 9331 0999 and www.Net-A-Porter.com. 

Valentino fragrances (02) 9695 5678. 

Victoria Beckham available from a selection 
at www.Net-A-Porter.com. 

Visvim available from a selection at www. 
mrporter.com and www.endclothing.com. 
Wedgwood www.wedgwood.com.au. 

Witchery 1800 033 465. 

Wolford www.wolfordmelbourne.com. 

Yasmine Esiami available from a selection 
atwww.mychameleon.com.au and 
www.Net-A-Porter.com. 

Yves Saint Laurent Beaute 1 300 65 1 991. 

Zana Bayne www.zanabayne.com. 
Zimmermann www.zimmermannwear.com. 



PRIVACY NOTICE. 

NewsLifeMedia collects information about you, 
including for example your name and contact 
details which you provide when registering or 
using our services as well as information from 
data houses, social media services, our affiliates 
and other entities you deal or interact with for 
example by using their services. We collect and 
use that information to provide you with our 
goods and services, to promote and improve 
our goods and services, for the purposes 
described in our Privacy Policy and for any 
other purposes that we describe at the time of 
collection. We may disclose your information to 
our related companies, including those located 
outside Australia. Any of us may contact you for 
those purposes (including by email and SMS). 

We may also disclose your information to our 
service and content providers, including those 
located outside Australia. If you do not provide 
us with requested information we may not 
be able to provide you with the goods and 
services you require. Where you have entered 
a competition, we may disclose your personal 
information to authorities if you are a prize 
winner or otherwise as required by law. Further 
information about how we handle personal 
information, how you can complain 
about a breach of the Australian Privacy 
Principles, how we will deal with a complaint 
of that nature, how you can access or seek 
correction of your personal information and 
our contact details can be found in our privacy 
policy at www.newscorpaustraliaprivacy.com. 
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HOROSCOPES 



SAGITTARIUS 

23 NOVEMBER -21 DECEMBER 
Money may be maxed out this month, 
so shop wisely. And despite life being 
more serious with Saturn around, 
there’s room for romance. Friends 
could set you up on a match made in 
the stars or you might fall for a friend. 
However it works out, Venus in your 
sign makes an auspicious “end of the 
year” midnight kiss highly likely. 

STYLE ICON: Katherine Heigl 


CAPRICORN 

22 DECEMBER - 20 JANUARY 
This is your power month, with Mars 
motivating you to move mountains. 
But don’t forget diplomacy, especially 
if you want to avoid a meltdown in love. 

This phase is about communicating, 
with career and friends taking priority, 
although putting more ingenuity into 
your home and love life, too, could 
make the end of the month sublime. 

STYLE ICON: Nigella Lawson 


AQUARIUS 

21 JANUARY - 19 FEBRUARY 

Rarely has being open to new ideas 
been such a big deal for you as it 
is now. Get serious about your 
intentions, and you could see dreams 
turn into reality by mid-2016. If a 
fitness plan has fallen by the wayside, 
let it stay there until the month ends, 
when friends and love get you back on 
the road to your best body ever. 

STYLE ICON: Amal Clooney 


PISCES 

20 FEBRUARY - 20 MARCH 
If you’re tired of playing games, get 
focused on what really inspires you. 
Your career is huge news now and for 
the next two years, and new doors are 
opening. Money or power may be the 
over-riding issues, and it’s wise to get 
more canny with your cash even though 
clever collaborations are about to be 
more profitable for you in every way. 

STYLE ICON: Olivia Wilde 


ARIES 

21 MARCH -20 APRIL 
A friendship could turn into something 
more now, whether it’s a creative 
collaboration or a love connection. 
There may be restrictions that make this 
even more compelling as Mars and 
rebellious Uranus urge you to break 
some taboos. Family may be on your 
case if you do, so tread warily, but push 
ahead with adventurous plans. 

STYLE ICON: Miranda Kerr 


TAURUS 

21 APRIL -21 MAY 

December starts on a healthy and 
beautiful note for you, as you’re finally 
getting your life in balance. But with 
love in the mix this month you could 
find yourself in the grip of an 
obsession, with a deciding moment 
as the month ends that could set the 
tone for the year ahead - or longer, 
someone special? More than likely. 
STYLE ICON: Audrey Hepburn 


GEMINI 

22 MAY -21 JUNE 

You’re bringing sexy back this month 
with a full-on flirtathon that could 
see you getting serious. Whether 
you’re loved up or not, two is your 
lucky number. Friends may throw 
a few curve balls your way, which 
could mean surprise exits or entries 
into your social whirl. Expenses 
need watching this month, too. 

STYLE ICON: Angelina Jolie 


CANCER 

22JUNE-23JULY 

There could be a festive frenzy chez vous 
this month, as you seem destined to 
host a bake-off when really you’d prefer 
to take off. A full moon in your sign 
urges you to avoid emotional overload or 
social burnout. As work gets erratic late 
in the month, start the health makeover 
you sorely need. It’s time to ring out 
the old and bring in the new you. 

STYLE ICON: Diane Kruger 


LEO 

24 JULY -23 AUGUST 

Your sense of adventure returns now 
after weeks of wanting to get cosy. 
Your homing instincts are still strong 
but it’s more about making your place 
a base for passion, whether that’s in the 
romantic sense or getting passionate 
about a venture you ache to pursue. 
Your immediate future is aglow with 
romantic and creative promise. 
STYLE ICON: Carolyn Murphy 


VIRGO 

24 AUGUST - 23 SEPTEMBER 
You’re likely to be all fired up now 
to make your life better, especially 
financially. You’re keen to make your 
existence more secure and anyone who 
holds you back - including friends - 
gets left behind. It’s you who wants to 
be calling the shots. Romance holds 
more thrills by staying in rather than 
going out as December closes. 
STYLE ICON: Stella McCartney 


LIBRA 

24 SEPTEMBER - 23 OCTOBER 

For someone so hot on everyone having 
their say, you’ve really taken charge 
of things - and of your emotions - 
recently. That continues as December 
begins, but those closest to you may be 
back to their unpredictable ways. So 
reconsider your options, especially at 
work, as exploring new networks and 
acquiring new skills could really pay off. 

STYLE ICON: Mia Wasikowska 


SCORPIO 

24 OCTOBER - 22 NOVEMBER 
You’re likely to receive the best gift of 
all this month: love and happiness. 
A full moon finally stops you over- 
thinking, and Venus helps you feel 
more comfortable about openness. 
You might like it enough to make it a 
permanent arrangement. Push ahead 
with health and work plans now too, as 
the more unusual both are the better. 

STYLE ICON: Daria Werbowy 
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LIPSTICK REPUBLIC 



Lipstick Republic is Australia's 
Premier Cruelty Free Make-Up 
Stare. 

An aniine beauty mecca far 
glabal brands with a unique 
cult fcllcwing. With brands 
such as Obsessive 
Campulsive Casmetics, 
Nudestix, Sigma Beauty, 
BiteBeauty, Anastasia Beverly 
Hills, SauceBax, L.A. Girl, 
Jeffree Star Casmetics and 
mare. 

Lipstick Republic has quickly 
beccme Australia's hame 
far the warlds hard ta find 
beauty brands. 

Sa why nat discaver 
samething new, explare 
and step inta a unique warld 
af aniine beauty delivered 
ta yaur daar. 



WWW Jipstlckfi^ublic ,com .au 
■J /UPSTICKREPU8LIC 
X Olipstlokrepubllc 
0^-1 tiller 





ZACHARY THE LABEL 

Aspiratianal designs at attainable prices, Zachary the Label is 
created an a faundatian facused an empawering wamen. 

Our saught-after designs are inspired by cantemparary style 
mavements, aiming ta encaurage wamen ta canfidently express 
themselves with every autfit. 

www.zacharythetabeLcom Ph: 03 9304 2144 
X ©zacharythelabel 



LADY FOX 

Affardable luxury fashian 
accessaries designed with lave 
and light. Lady Fax brings yau 
statement pieces that add 
samething truly special ta an 
autfit. Each piece is an 
embadiment af dreamy, feminine 
glamaur and playful canfidence. 

ww w . lad y fox oom .au 
X @!adyfoxlov 0 
B /loveladyfox 





NUNIE AND YU 



Shap aur extensive range af 
Paula Ryan aniine ar call us! 
Our team af well infarmed 
and friendly staff are always 
ready ta help yau with aur 
range af the best Australian 
and New Zealand brands. 
Free Shipping in Australia. 



www.nunle.com.au 
02 6248 5353 
B /NunleandYU 
1 University Ave Canberra 




MOL . ROCK 



MODELROCK LASHES 

Discaver why the warld's tap 
celebrity makeup artists are 
getting their MODELROCK an! 
Australia's premium false eyelash 
brand, MODELROCK has yaur 
lash needs cavered, with exclusive 
designs and a lash ta suit every 
accasian, yau'll never be caught 
lashless again. 

Info@modelrocklashes.com 
® tmodelrocWashes 
www.modelrockla8he8.com 






SOHO GIRL 




Cambining cutting-edge 
fashicn with an 
affardable price tag, we 
have been saurcing 
Australia's mast papular 
designers ta bring yau 
the latest leaks all in the 
ane place, we are 
pasitive that we have gat 
samething yau will lave! 

www.sohoglrl.com.au 
X ©sohoglrL 
07 5577 8246 

37A Masthead Way, 
Sanctuary Cove Q 4212 



To advertise please aontaat Amy Erear 1300 139 305 
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JU3TA LOCAL STORE 



An Online Clothing + Homewares Boutique offering o unique 
blend of both well known and up and ooming Australian + 

New Zealand designers. S1 goes to Charity from every item sold. 
Keeping things loool + supporting loool. Spring is in full swing 
with designers like Fella Swim (piotured), Karen Walker, May The 
Label + Shakuhaohi providing us with the freshest prints this 
Season. 

We keep your shopping experienoe personal - a boutique 
experienoe online. 

w w w Ju sta loca Istor© ,com 

® ©Justalocalstore ® /justalocal 



THE FASHION DARLING 
SCHOOL OF BUSINESS 

Learn the business of fashion in 
our AWARD WINNING 6 week 
online oourse with industry 
speoifio odvioe and strategies. 
Lounoh a fashion label and 
turn it into o profitable business. 
Enrol now! 

Call C02) 8006 4335 
S @th©_fashlon_darllng 
B /thefashlondarlfng 
WWW .t hef ash ionda rli ng .com 




denim island AUSTRALIA 

Your online destination speoiolising 
in oontemporory fashion - not Just 
denim! 

Tailored to the Australian lifestyle 
with speedy deliveries. 

Shop Denim Island Australia now for 
eoonomioal outting edge fashion 
and more... 

WWW deni mf sla nda ustralla .com .au 
X ©denimislandau 
e /DenImIslandAustralta 




ORANA FASHION 
BUSINESS COLLEGE 

Seoure your plooe in the 
fashion industry now. 

Industry leading fashion 
business program in Sydney. 

Workplooe Training 
Styling Studio 
Industry Professionals 

@orarvacolleQ8 

S loranacolleg© 
www.oranacollege.com.au 




ORANA 



PACIFICO OPTICAL 

Hand orofted sunglasses 
inspired by olossio silhouettes 
and the relaxed ooastol 
lifestyle. 

Featuring Italian designed 
ooetote, premium lenses by 
Carl Zeiss Vision, 
and hinges and oomponents 
from European suppliers. 

Shop online 24/Z at 

www.pacfflcooptlcal.com 

- free shipping and returns on 
all orders in Australia. 

® @paciflcoopt!cal 
B /PacIftcoOptIcal 





AUSTRALIAN COLLEGE OF 
PROFESSIONAL STYLING 



Get Into Fashion Styling. Diploma Course by Correspondenoe. 
Work os o freelonoe fashion stylist or within the main 
bronohes of professional styling inoluding TV, advertising, 
photo shoots, wardrobe & image oonsultonoy. 

Phone for a free information kit. 




SABO SKIRT 



Global youth fashion label Sabo Skirt is designed by style gurus 
Thessy and Yioto Kouzoukos. 

Their oustom hand designed prints and unique ready-to-wear 
oolleotions ore oreoted with o boho-luxe oesthetio in mind. 

Enter oode VGGUE20 online to reoeive 20% off for VGSN. 



1800 238 811 



www.aus*ooll 0 oeprof©$slonalstvllng.com 



w w w.sabosklrtcom S ©sabosklrt B / saboskirt 



To advertise please contact Amy Frear 1300 139 305 



Email: vogueclassifiedsOnewslifemedia. com.au 
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HOLLY RYAN JEWELLERY 

Timeless and unique, the 
epitome of polished 
minimalism. With o strong focus 
on high quality, sustainably 
produced materials and the 
very best craftsmanship, 

Ryan's thoughtfully designed 
Jewellery is made in Australia. 

S @hollyryan_ 
www.hoilyryan .com.au 
10 /KOiLYRYANJEWELLERY 





INSPIRED BY NATURE 

Cocolux coconut wax candles in pure copper re-useable vessels 
are created to capture the essence of nature and raw luxury. 

WWW .cocoluxaustralla ,oom 
% ©cocoiux_australla £ /cocoluxauatralla 



CHRlSTfAN PAUL WATCHES 

Christian Paul has resolved to master the art of effortless 
dressing and to follow the one golden rule that when it comes to 
accessories, less is definitely more. The fashion forward label has 
released three new ranges - the Luxe Range featuring Swarovski 
crystal indexes, the on-trend Grid Range and the signature 
Marble Range, which has received a new-look enamel finish. 

All timepieces now feature interchangeable straps, giving you 
more scope to style Christian Paul for any occasion. 

WWW .chri atfa n paul .com .□ u 

SC ©chrlstlanpaulwalches /christlanpaulwatches 




EMTE 

Emte is a shrine to understated embellishments, quality leather 
goods and signature pieces that promise to complete an outfit. 
With Australian Labels like The Horse, Status Anxiety and 
Samantha Wills dominating the brick and mortar store and our 
online boutique, you know you have come to the right place fcr 
everything cn trend, as well as style that will last a lifetime. 

Ph 0433 320 996 I 3 James St, Burleigh Heads Old 4220 
www,weareemte,com S ©emteboutique 



NEED 

M0ISTURISER7 



ww w . musq .com ,au 
S ©musqcosmetfcs 
G /Musq-Cosmetfcs 
tmusqhaveit 





ECLECTIC LADYLAND 

With a handpicked selecticn cf 
Aussie designers and cult labels. 
Eclectic Ladyland is fcr girls 
whc want to be rock stars one 
day and mermaids the next, 
flower children cr 70s skater 
chicks - whcever ycu feel like 
being tcday! 

With a mix cf labels like twenty- 
seven names, Emma Mulholland, 
Nixi Killick, Ryder, and Hansen & 
Gretel, there is something for all 
of your sartorial whims. 

www. 0 clectlcladytand.net.au 




8TYLEKEEPERS BOUTIQUE 

Our Philosophy is simple: Elegant aesthetics, a classic ccicur 
palette and the modern feminine styles for fashion-forward and 
style-minded ladies. Wear our pieces, ycur way. 

www.styl 0 ke 0 pers.com ^ @styt 0 k 0 ep 0 rs_boutique 



To advertise please aontaat Amy Erear 1300 139 305 
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SIB60110 DIPLOMA OF BEAUTY THERAPY 

Do you feel good when you moke others feel good? Turn your 
passion into on exoiting ooreer with a Diploma of Beauty 
Therapy and throw the door wide open to possibility. Feel the 
buzz of graduating with a nationally reoognised quolifiootion. 

Be port of the vibronoy. See the beauty in the world. 

RTO Code: 31671 

www.iwantthatbeautyoours8,com,au/beauty 
1300 490 725 

B /iwantthatbeautycourse 




SCRUB PLEASE 

Coffee Sorub that was oreoted in a war zone. Sorub that is 
responsibly souroed, ethioolly oreoted & never tested on animals 
(only people). Sorub that speoifioolly targets oellulite, stretoh 
marks & uneven skin tone. 

100% Handmade 100% Orgonio 100% Natural. 

•14,95 Free Shipping www.scrubplease,blgcart8l.com 





BEAUTY Sc HAIR ACADEMY OF AUSTRALIA 

Beauty & Hair Aoodemy of Australia is a beautiful oollege with 
the largest Spa training fooility in Northern Melbourne. We 
guarantee small olosses, only 16 per oloss. Dediooted and 
experienoed instruotors, prootiool hands on experienoe with 
online learning available, BHA is a Registered Training 
Organisation. 

Beauty & Hair Academy of Australia 

Ph, 1300 733 917 lnfoObeautyandhalracQdemy,com,au 

www.beautyandhairacademy,com.au 

Campuses: Thomastown, Geelong Online 




. L 



EMILY 8c ROSE 

Emily & Rose oreate and design their own oolleotions with a large 
range made here in Sydney and offer other labels you will love. 
Celebrating the opening of their newest boutique, Emily & Rose 
invites you to enjoy a new and exoiting shopping experienoe 
where oustomer servioe and making you look and feel good is 
a priority. 

Complimented by stylish fashion aooessories Emily & Rose offer 
exoeptionol quality and great value and where there is ... 
"always something new". 

We invite you to visit one of our boutiques at Kellyville or Castle 
Hill or shop our oolleotions online. 

www.emllyandroaa.com.au B /EmElyandRose 
telly vll© Vlllag©: Wrights Rd, tellyvill© NSW 2155 
KnlghtsbrkiQ© Shopping Centre: Gilbert Rd.Castl© Hill NSW 2164 



To advertise please contact Amy Frear 1300 139 305 
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Designer collections, casual wear, essential clathing far 
everyday. Be first ta view the new seasan callectians - have yaur 
selectian delivered direct to your door in Australia (gst free). 
View laakbaaks, discaver trends and shap aniine. 

w w w , zebrano .com ,au 




TANNER + TEAGUE 



Offering innavative cut, construction and subtle calaur. 

Each collection reveals saphisticated and edgy garments far 
design-ariented men and wamen. tanner + teague's pragressive 
designs are praudly made in Melbaurne. 




coco CALIFORNIA 



Online fashian bautique far style cansciaus wamen all aver the 
glebe! Alex Perry, Camilla, Far Lave & Lemans, Misha Callectian 
and mare. 

Enjay 15% aff yaur first purchase, all arders gift wrapped with 
lave in Caca's custam packaging. 

Free Shipping Australia Wide. 

WWW .cococal If orn la .com .au 



Shop online or visit The store at 287 Smith St. FItzroy* 
Ph (03) 9M7 5659 www.tannerandteaQue.com,au 



0coco_callfornla 
fj /cococalifornlaau 




CLEMENTINE SLEEPWEAR 

High quality, luxuriaus sleepwear 
available in cattan, bambaa 
and silk. 

Available in stare and aniine. 

WWW .dementi Redesign com .au 
Ph: 1800 336 153 




SILVER WOLF JEWELLERY 

Silver Wolf Jewellery a store by 
Stuart McLean. Silver Wolf jewellery 
is your shop for international 
brands such as, Thomas Sabo, Von 
Treskow, Karen Walker, My Imenso, 
Palas, and our very own unique 
Silver Wolf jewellery Kawana 
Shopping World, Sunshine Coast 
Oueensland. 

Shop online 24/7 

www.sllverwolfjewetlery.com.au 
Kil /sllverwotfjewollery 
S ©sllverwolfjewellery 




CAVALLA 

COLLECTIONS 



Adele Leather Hobo 



w w w.c a va lla.com .a u 
Tel : 1300 663 778 



DEPT, OF FINERY 

Founded on experience, 
collaboration and vision. Dept, 
of Finery fuses uncompromising 
quality with a unique craftsmanship 
to consistently define the balance 
between urban style and polished 
sophistication. Inspired by world 
travels, culture and people, each 
Dept, of Finery creation is designed 
for an independent and confident 
woman with a true appreciation 
for quality and style. 

www.deptflnery.com 
lij /deptflnery 

S ©deptflnery ® /deptflnery 
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G\K(^HERRT-COLOUREa 
confection has \vallpi|ier 
leaping from the and 
jy co ming alive in bag fbiTn. 
WV¥J .CO\T I", the new season, 
in all its raw abundant, 
piomsian tloia! gl<)n'.'^^S|iL 
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